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nuIAf 3 STUUNTIANITANYT N1sAtiunng waslaseaievemangns
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9. AMNANURRNIENN

[ ] finausinuandfidisda (Wsasey)

L3

[ ] finasinuandfians (gu wnednuims wmnedrmsns) (Winssy)

D

D

A. AnaNUATaiAnwINTAnaNgasWUUAT IV INg

[ ] sunausinmaud@vild 4o n. was

[ ] frzunundvarananmsdifanmsinussduisoufinvneutaenie
Fieuwih vide annmsfnwsedulssmadednsivdndugeiedieusii
ERLINIERIATY
laioendn 3.50 37N S¥UU 4 TEAUAZWUUVTBLTIEUW ke

D finanmsSeulunangasuSyansuuuinmtlidesndt 3.50 ¥naie

nsAnwmnnamsAnladnansiFeusiinit 3.50 agfeiinauaudily

ns@nwlumdngmsuuumang

2.2.2 msAadanidnfnen
X Fadonmunasivesdtinnuamgnssumsnisgaudng (@no.)
X Fadonmussuuiasinasivosminendonidn [duginiunisdaidonios
X sndenlasriunisaeudmdentinEeuluweiannniasae
[ ] 8uq (Wsnszy)

2.3 JgynnvasinAnewsnidi

1) sunsdiui Wesnniin@nudousdgiuaninmedeslviiuagliduag
viludosmesngndou Yausssuesdng JUuuunsSoumsaeuuazianssy
arwdiiussswihayana naemaunsliTialuduminends dnfnw
FehudusesSeuuaroduszernanlunisusud uenaniddndne
usdhuitlinssninfanuddguesnsiiou Madmnglu@ia dlugnsd
woAnssuTlawiangay

2) $udwns dhdnwdauiiugiudunimsgaia waenugdunisdoas
semaluladiunnsiieiu GedmarensSeulundngns

2.4 nagnslunmsandunisiiaudlelam / fedrinvesindnulude 2.3

1) douguimein@nuil delwldmussiloutetedu vingns svuunsiiou
nsaeu wuinnsUsudilidnivawnndenvesmine ds

2) Fnsruvenansdivinu Tneueumnelioranssivinuvhuidlisusnwuue
TnAnwludewsinisdou msdavi/adhsufanssusing q waznsusus naenau
%Lmﬂgizlﬁawm 9 VDIUNNINY A

3) %’mﬁﬁmﬁmLa’%mﬁﬂqm5LﬁaU%’uﬁugmméﬁuu’%miqiﬁa WAENANTIUUBNNANERT
WeidSuadsinvedunisdeasituindne ielilenundonlunis@nm
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2.5 wun1ssutinAnenazddansanisanuluszes 5 9

. - FuunAnwusazUnisAnen
FuULNANY
2565 2566 2567 2568 2569
Fudii 1 90 90 90 90
Fudi 2 . 90 90 90
7 3 - 90 90 90
7 4 - - 90 90
573 90 180 270 360 360
AINIRzENTINSAN - - 90 90
2.6 AUUITZUIUAULNU
2.6.1. 9UUSZUIUTI85U (MU28 UN)
3188IDUATIUTU Ysuuszana
2565 2566 2567 2568 2569
ANASYU 5,184,000 10,368,000 15,552,000 20,736,000 20,736,000
mﬂﬁ&miﬁﬂ‘wﬂ 1,080,000 2,160,000 3,240,000 4,320,000 4,320,000
A5TTULTEE 198,000 378,000 558,000 738,000 738,000
Andaman 382,500 391,500 400,500 409,500 409,500
SAUSIY5U 6,844,500 13,297,500 19,750,500 26,203,500 26,203,500
2.6.2. WUUILNIUIIUIY (KUY UIN)
U Ysuuszana
2565 2566 2567 2568 2569
. SUANLIUNTT
1. ARuFiou 1,904,200.00 |  1,904,200.00 | 1,904,200.00 | 1,904,200.00 |  1,904,200.00
2. ATRUUTZIWILIAU 48,000.00 48,000.00 48,000.00 48,000.00 48,000.00
3. ANRBULNY 27,000.00 27,000.00 27,000.00 27,000.00 27,000.00
4. Freuuimsily 132,000.00 132,000.00 132,000.00 132,000.00 132,000.00
5. AETaRnIT
(ASNWINGIUA) 31,480.00 31,480.00 31,480.00 31,480.00 31,480.00
6. ANITINTT
(I 8,000.00 8,000.00 8,000.00 8,000.00 8,000.00
7. A1N1TUSNISHAANN
(suRaNTIN) 197,640.00 395,280.00 592,920.00 790,560.00 790,560.00
8. UMTANY
324 (n) 2,348,320.00  2,545,960.00  2,743,600.00  2,941,240.00  2,941,240.00
. SUAWU
1. Ardandinnuuae
ATy 32,773.45 32,773.45 32,773.45 32,773.45 32,773.45
2. ﬁWW%JWETauGhQG] 35,654.00 35,654.00 35,654.00 35,654.00 35,654.00
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374 (V) 68,427.45 68,427.45 68,427.45 68,427.45 68,427.45

574 (n) + (¥) 2,416,747.45 | 2,614,387.45 | 2,812,027.45 | 3,009,667.45 |  3,009,667.45
NULNANE 20 180 270 360 360
Alganenemtindne 26,852.75 14,524.37 10,414.92 8,360.19 8,360.19

* yaneme IulnAnwsuvanansiituasnangasuTuls

2.7 53UUN1SANEN
X wuutuzsuuay/mieuvunaunan (eeulatiuazoonla)
[ ] wuumslnarinudedsfiuridundn
D wuunelnarudslnsnmuaz duadundn

a a ¢ & A o .

[ ] wuumslnamsdidnnsedindifudiondn (E-Learning)
[ ] wuumslnamsdumesida
[ ]3uq (usnszy)

2.8 msigulaunugnn 5189397

uvinedemniniulewinAnwananiudu e d@nuilundngnsdng 4 ves
uvninedelagU foRnuuszmeauminedemndn os ndninasinisiiteuleunanistou
JEAUUSINT WNSANIIY 2557 wazfudlofisdis (enans anaxwIn n)
3. iaNgnTLazansiRaau
3.1 nangns

3.1.1 IMWIUNULAA TIUAADANINEAT

SYYLLIANNNSANY 4 U

3.1.2 Taseairavangns

1. vanadwnanwily
1.1 NGUENTENSULNIZAMUETTN A3U55TY
1.2 nquans¥Msiseuinaeniin
1.3 nguansenviulan

1.4 nquansenwLiven1saeans

2. VIAIT RN
2.1 N@WIVIAUTIND
2.2 nguivendesy
2.3 nauiveniden
3. YUINIYNAONLES

Taitieenin

U
U
U
U

U

129 %UIYAR

30 MU2YAR
6 WA
6 uIwAn
6 uIwAn

12 B80n

laideenin 93 wulehn
U 36 NUIEAR
W 45 nIeAn
laideanin 12 wileda
ladesnin 6  wilehn
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3.1.3 599991

3.1.3.1 AUNUIVDITHEUTLI15187390
ANURUNLVDITHAUTLINTI9TW VBIFIVIBINTHANAAIVIA SHAIU
UsNaumemanyswuanguiznuaeduay 3 naneadl

FDNWITLANUNUNEAIT

ne. WIPRY AR
MK WEde  Marketing
FlaY 3 MANLAUNLIEAIL
v vV = 3.}1 aa a
NanNsvy UL FuNFU
GOGITIR RN naxIv
0 NANIYNAYINUBNUTIAA

q
! a

1,4  AauIBINgINURENNISAAN

9

>

'
I a a

2,5 ﬂammmmﬁummﬁmamimmmLawwéﬁu

o

3 nALAYIALINTUNITYTEENAAINININUNTRAN
9 nauvIAgITuNMIANYIAUAIBasE N15IdY

1A5397U Nsdunu NsRnUHUR
LATANNAANY
PANNUIY VUNEDS  aIRUIVT

3.1.3.2 518939109AUNDU

AydeRuneu wueaud dhAnwfazameleuivfidivsiuneu avde
shunsSeulureiniseyliteudoliAnuadugimensGeuluseiviy
TneunAnwIagHIuNsRsularnsUsTuNa v 1A UNaU Tnalnonuysseauaz i
A, B+, B, C+, C, D+, D wisodnws P, CE, CS, CT way CP
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3.1.3.3 MeAnlulasiasnvangns
1. nuRIBARNYINLY AU 30 WU28AA
TAssas1avnInIvfneInU

1. NENATITEAITUNNIZAMGTTN 385554

1.1 5993v1U09AU 978U 3 wienn
AN.181 d29UATUINIG 3 (3-0-6)
(GE 181 Truth and Service)
1.2 swdvnden shuau 3 wiaein @enanseivseluil
AN.182 Wallled 535uAUIa AUAURAIN 3 (3-0-6)
(GE 182 Citizenship Good Governance and Peace)
AN.1801 A3asaSessIILAfULmIe 3 (3-0-6)
(GE 1801 Christian Sexual Ethics)
(antiu InANYIINYIRINITTASAASITULLANAINT)
AN.1802 nguuelutinuszdniu 3 (3-0-6)
(GE 1802 Laws in Everyday Life)
(@niu Un@nwinuslfans)

2. NHUAITENSITEUINARAYIN

2.1 UnAnenguayseadaasuazdenuaans
2.1.1 $993v1U9AU 318U 3 wenn
AN.191 guame Tauesda 3 (3-0-6)
(GE 191 New Normal Healthiness)
2.1.2 18w den w3 wiaeha @ennnsedvselul

AN.192 NSAALUUDIATIM 3 (3-0-6)
(GE 192 Holistic Thinking)

AN.193 MTIATIEkazinaula 3 (3-0-6)
(GE 193 Analysis and Decision Making)

f1.1901 ININYAVTINUTEI1TY 3 (3-0-6)

(GE 1901 Psychology for Daily Life)
(8niu UnAnwan1ivnIninen)
f1.1902 awmil,ﬁaqﬁumwuazm’]mm 3 (3-0-6)
(GE 1902 Food for Health and Beauty)
2.2 dnfnwinguinerransgunm
2.2.1  $51939U9AU U 3 WUWAA

AN.192 ANTAALUUBIATIM 3 (3-0-6)
(GE 192 Holistic Thinking)




18

2.2.2 $18973%189N 91U 3 WUIEAA L1EBNINTIBIV IR LT

AN.191 gunmi diuesda 3 (3-0-6)
(GE 191 New Normal Healthiness)

AN.193 MTiATERLazinaula 3 (3-0-6)
(GE 193 Analysis and Decision Making)

AN.1901 IMINBIAVTINUTZI1IU 3 (3-0-6)

(GE 1901 Psychology for Daily Life)

(i Unfinwra1v1iv1anane)
AN.1902 mmstﬁaq%mwuamammu 3 (3-0-6)
(GE 1902 Food for Health and Beauty)

3. nguaseinviulan

3.1 $197391U9AU 919U 3 KA
An.144 walulagdiven 3 (3-0-6)
(GE 144 Green Technology)

3.2 swivnden shuau 3 wiedn @enansieivirelul

1401 madugusznounsluanssui 21 3 (3-0-6)
(GE 1401 Entrepreneurship in 21° Century)
An.1402 Jgyayuseivgludinuszaniu 3 (3-0-6)

(GE 1402 Artificial Intelligence in Daily Life)

(BNLIU @UIVIFINTINYONAWIS)
AN.1403 $umaluladddeia 3 (3-0-6)
(GE 1403 Digital Technology Literacy)

(BNLIU @UIVIFINTINYONAWIS)

An.1404 msuImsanusisfalagiulazduningadia 3 (3-0-6)
(GE 1404 Wealth management by Stock and Digital Assets)
AN.1405 weluladaunsdmsuyananily 3 (3-0-6)

(GE 1405 Music Technology for Non-musicians)

(eniu dnfAnvinensedal)
An.1406 Auunaiiosdava 3 (3-0-6)
(GE 1406 Digital Citizenship)

4. NENEITEAWNNINITHRENT

4.1 $183¥U9AY U 3 aenn
AN.138 NMWaNguiiven1saeansiuderuny InusIsy 3 (3-0-6)

(GE 138 English for Communication in Multicultural Societies)
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4.2 $993¥H0N IUIU 9 WA LHaNINTIEIV R LUL

an.127 mwilneiilonisdeanslugadivia 3 (3-0-6)
(GE 127 Thai for Communication in the Digital Age)

An.137 awdanguilen1sideuuagnisinauaidfivinis 3 (3-0-6)
(GE 137 Academic Writing and Presentation Skills)

An.139 msflaaznisnaniwssngquiitenisdeans 3 (3-0-6)
(GE 139 Listening and Speaking English for Communication)

fn.231 mmé’mqmﬁam%w 3 (3-0-6)
(GE 231 English for Career)

an.173 awinaidientsdeansluiiaUsesniu 3 (3-0-6)

(GE 173 Korean for Daily Communication)
AN.1501 nrwnIufienisdeansludinuseaiu 3 (3-0-6)
(GE 1501 Chinese for Daily Communication)

(@AY UnAnwa1vivnelay IS IINI)
An.1601 nwdduiiionsdeansludinysydiu 3 (3-0-6)
(GE 1601 Japanese for Daily Communication)

(ontdu thAnwanvinniwinas Tamusssudiu)

2. RUINIVILRNIE ladaendn 93 wuefia
JnAnyazAnsfnuedIvlunuimis ez ilawiunasasaulitsenii 2.00
lnefnwsednlunguizmeludl

2.1 NGUAVIUNUFIND MU 36 NN
nfnuaedosdnumedvaelull $1umm 36 miaedn

nyl. 102 NOVNUTINR 3 (3-0-6) Mgin
(LA 102 BUSINESS LAW)

Uv. 111 mMsUny¥dmsugsia 3 (3-0-6) Mhenin
(AC 111 ACCOUNTING FOR BUSINESS)

uv. 319 mMsdadientsdnnis 3 (3-0-6) e

(AC 319 MANAGERIAL ACCOUNTING)
GudsAunay : @aulaivn Us. 101 way Uv. 111)

Us. 101 99ANISUAEAITIANTS 3 (3-0-6) Mene
(BA 101 ORGANIZATION AND MANAGEMENT)

Us. 102 #8NNIIAAIALAZNITAAIARINE 3 (3-0-6) N8R
(BA 102 PRINCIPLES OF MARKETING AND DIGITAL MARKETING)

Us. 201 N15IANTITNNSNAALAZNITALTIUIU 3 (3-0-6) Mene

(BA 201 PRODUCTION AND OPERATION MANAGEMENT)
GudsAunay : @aulaivi Us. 101)
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Us. 202 NM31188IN33573 3 (3-0-6) e
(BA 202 BUSINESS TAXATION)
US. 203 LATEgANARSTINT 3 (3-0-6) Mihenn

(BA 203 BUSINESS ECONOMICS)
US. 204 NOANTTUBIANITUALNITUSMNINTNENTUYWE 3 (3-0-6) tiIein
(BA 204 ORGANIZATIONAL BEHAVIOR AND HUMAN RESOURCE MANAGEMENT)

Us. 205 walulagdmsugsna 3 (3-0-6) vithenn
(BA 205 TECHNOLOGIES IN BUSINESS)
Us. 209 NM5EUEIAR 3 (3-0-6) eAn

(BA 209 BUSINESS FINANCE)

(andaRuneu : g@eulaivn uv. 111)

US. 401 N159ANTSLBINaEnNs 3 (3-0-6) Wein
(BA 401 STRATEGIC MANAGEMENT)

(nvaRuneu : @aulaivn us. 101 Us. 102)

2.2 nguvNeNUeAY MUY 45 ein
thdnwardesdnunseindelud s 45 mheie
ne. 211 MTIATIEILaroRNLUUNGANTTURUSIAA 3 (3-0-6) nuIwNA
(MK 211 CONSUMER BEHAVIOR ANALYSIS AND DESIGN)
(anUsAuneu : @aulaivn us. 102)
ne. 214 ¥99N19NITAAIARING 3 (3-0-6) wUBAA
(MK 214 DIGITAL MARKETING CHANNEL)
(anUsAuneu : @aulaivn us. 102)
n. 215 puAnadsassauasnmsdeansiiandnniseain 3 (2-2-5) mieAn
(MK 215 CREATIVITY AND COMMUNICATION IN MARKETING PROFESSION)

AN 216 NISINNISHNANHUN 3 (3-0-6) WUL8AH
(MK 216 PRODUCT MANAGEMENT)
ne. 314 N13FRAITNNNTAAARUUYITUING 3 (2-2-5) #a8ne

(MK 314 INTEGRATED MARKETING COMMUNICATIONS)

(anTaRuneu : @eulaivn Us. 102)

nn. 316 NMsIANTIIALazANNENsalunsiimls 3 (3-0-6) wuLeAn
(MK 316 PRICING AND MARKETING PROFITABILITY)

(anvaRuneu : g@eulaivn Us. 102)

nM. 326 NIAANARIVALTIAS19ETIA 3 (2-2-5) mene
(MK 326 CREATIVE DIGITAL MARKETING)

(anTaRuneu : @eulaivn us. 102)
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AR. 327 ATASIUTUA 3 (2-2-5) na8ne
(MK 327 BRANDING)
nM. 328 N1SHAALAN 3 (3-0-6) ®UINA

(MK 328 GLOBAL MARKETING)
GudsAunay : @aul@ivn Us. 102)

nA. 332 N15IANITNTVIBUALINATANISVNY 3 (3-0-6) wiaeNA
(MK 332 SALES MANAGEMENT AND SALES TECHNIQUE)
ne. 335 NSUIMIINNTVOYANIINAINFAVA 3 (2-2-5) whein

(MK 335 DATA MANAGEMENT IN DIGITAL MARKETING)

(uvanuneu : g@eulsivl us. 102)

ne. 391 ANFINBAITRAIA 3 (2-2-5) whena

(MK 391 MARKETING RESEARCH)

(anvanuneu : @aulaivi us. 102)

ne. 437 N1SIANITNITAAIN 3 (3-0-6) e

(MK 437 MARKETING MANAGEMENT)

(anvaRuneu : g@eulaivl us. 102)

nel. 492 FUNUINITHAIAAIYIA 3 (3-0-6) wenn

(MK 492 SEMINAR IN DIGITAL MARKETING)

(unUsAuneu : gaulaian ne. 437)

nA. 498 MIANUURLTEIAI 3 (1-4-4) whene

(MK 498 BUSINESS WORKSHOP PRACTICE)

(unUsAuneu : gaulaian ne. 437)

2.3 NNAYRNLADN WaL/13D YN Lidfoandn 12 wiaehin
thdnwardendendnueiviendendeluil was/mde Svlnluaviiviau

Pnaouluanitu suudilidosnin 12 wiheia

naudyenden dina1913¥101I0a0

ne. 315 STUUATAUNAISNITAaIALazwALLlagn1anNsRan 3 (2-2-5) wilene
(MK 315 MARKETING INFORMATION SYSTEM AND MARKETING TECHNOLOGY)
(undsAuneu : @aulaian us. 102)

M. 321 nseaaLiiadeny 3 (3-0-6) MUBAA

(MK 321 CAUSE-RELATED MARKETING)

(undsAuneu : @aulaian us. 102)

n#. 322 AN1SHAINUINNT 3 (3-0-6) wUBAR

(MK 322 SERVICE MARKETING)

(undsAuneu : @aulaian us. 102)
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nR. 323 N1IRAIANTAT

(MK 323 AGRICULTURAL MARKETING)
(nTaRuneu : @eulaivl us. 102)

nn. 324 N1SAANATRANTTH

(MK 324 HANDICRAFT MARKETING)
(nTaRuneu : @eulaivl us. 102)

AR, 325 N1SRAINNIINTS

(MK 325 DIRECT MARKETING)
(anvaRuneu : gaulaivn us. 102)

AR, 331 M3PBNLUVLEEMUUNSAANARITA

(MK 331 DIGITAL MARKETING CONTENT AND DESIGN)

(andanuneu : @eulaivn us. 102)

nR. 333 wiRnTsuasIsEsIRULAeRITa
(MK 333 CREATIVE DIGITAL INNOVATION)
ne. 334 NMIAAFMIUEUTENBUNS

(MK 334 ENTREPRENEURIAL MARKETING)
(uvanuneu : g@eulsivn us. 102)

nR. 434 NSAANALTIFUNUS

(MK 434 RELATIONSHIP MARKETING)
(anUsAuneu : @aulaivn us. 102)

ne. 436 NMIRAINAIUAN

(MK 436 RETAIL MARKETING)
(unvsAuneu : gaulaiun Us. 102)

M. 438 MINaINaATS

(MK 438 LUXURY MARKETING)

AR, 491 NMSANYILDANANIINITAAIA

(MK 491 INDEPENDENT STUDY IN MARKETING)
(unvsAuneu : gaulaian us. 102)

6. 493 WIVOAAATINNNITAAN

(MK 493 SELECTED TOPICS IN MARKETING)
(andsAuneu : @eulaivn us. 102)

ne. 495 MIHNURURANIIN1IAaIA

(MK495 PRACTICUM IN MARKETING)

ne. 496 @NNAANE

(MK 496 CO-OPERATIVE EDUCATION)

3 (3-0-6) W8N

3 (3-0-6) W8N

3 (3-0-6) W8N

3 (2-2-5) nq8ne

3 (2-2-5) nuq8ne

3 (3-0-6) MUINA

3 (3-0-6) MUINA

3 (3-0-6) BUIBNH

3 (3-0-6) MUIBNA

3 (1-4-4) WL8Ae

3 (3-0-6) #L8AH

3 (0-18-9) W8N

9 (0-40-20) wuL8nA
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naudykanien &iea1113¥In1390n13

N3. 222 AMEEIIBINaENSUANITUTIITTINII 3 (3-0-6) Mmein
(MG 222 STRATEGIC LEADERSHIP AND TEAM MANAGEMENT)
na. 324 ladafnduwazn1sdnnisigauniu 3 (3-0-6) yihenn

(MG 324 LOGISTICS AND SUPPLY CHAIN MANAGEMENT)

(nTaRuneu : @eulaivn us. 101)

N9, 302 NagMSNIsARANTLALNSLATIHBTOS 3 (2-2-5) whein
(MG 342 STRATEGIC COMMUNICATION AND NEGOTIATION)

3. NUINIVILADNLES lddaenin 6 wuaena

JnAinwnazdosdnesieiIvnlitesnin 6 nuheis AlaaeuluurInedungw

=% & 1 & ¢ 1 a a 2 I
Faruindulsglevinodndn vsesgluanuaula

NANGATIVIN UIM555N0UIA E§1¥139ININAIARING

waulvulun1sFeuivin Uinsgsiatudgn d1913vn1snannfdna
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sgazdunn1sUTulTIRIndIAnemaly
A5 USBUIBUSIEABINUINIVIRNYINLU UNIANBIGENIEN W.A. 2565

nuanIvAnETalY
(aUuu3uuse w.A. 2559)

nuanIvAnEalY
(a0uU3uuse W.A. 2565)

waNaUIzNau

1. ngudMFenuAansLazIYYeAEanS

Unfnwdesdnwsedvitunguin
dpnenansuariywermans 31U 9
whein

gnENNANIN U5U
<) '
Wunauanse

1. NHUAITEMTUNNISANSTIN F3U5TTU

UnAnwidesdnwsedvilunguanse
MIULLIILAMETTU FTUFITU U 6
mheie Wusnedndidu S1uiu 3 whein
wags1eIvNaen 3 wiein

nauansEIvIbug 9
HOAARBINUNINTIY
HANTITEUS

1.1 51939¥109AU U 3 WULBAA

WinEeulusgdvdedy

fv. 111 dRguasuims 3 (3-0-6)
(GE 111 Truth and Service)
Usgifanuduinvewmninegde
W MIuEIMANLTIBAITUNTAITy
Finvesnuos MnawIyadnlidelnin
as9ady spvidnluns3uldEau wuwunas
d9PL MIUNANITLTITY ANTITU NTTINYE
FAnnuvdnuSsnuasvgianeiiisuiie

wnnnUssgndldludinusedniu

History of Payap University. Truth
pursuit on one’s inner self for
truthfulness. Exercising character
development for service consciousness.
Being conscious to morally and ethically
serve other people, your country and
society. Practicing life skills based on a
sufficiency economy and apply them to
daily life.

Fv. 181 fRALUATUINNT 3 (3-0-6)
(GE 181 Truth and Service)
Uszifrnuduinvesumning e
WITW MIueImANLTIBAITUNsAITy
FInvoswues Mmanawyadniidelnin
asnsay aspviinluns3uldEu wuulas
f9A1 MUNANITETITU ANSITU NTUTINYE
Finnundnudvguasusianeifisuiiowin

Uszynaldludinusedniu

History of Payap University; pursuit of
truth on one’s ways of life; personality
development of public consciousness in
serving other people, community and
society morally and ethically; having life
skills in accordance with the philosophy
of sufficiency economy and applying

them in daily life

“USusasnedonln
donARBafuNguan Ty
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wandvdnenaly
(aduuSuuse w.a. 2559)

wIndvAnen Il
(aduu3uuse w.a. 2565)

wianausznay

1.2 51973%1880 U 3 wena

Winkeulysnedvden

. 114 wallod s33uAVIAIUFURNIN
3 (3-0-6)

(GE 114 Citizenship Good Governance
and Peace)

nsUgnilsdndniin unummii
anusuiiaveuessiunadioanfinne
vosdsnsllveuardsnslan Avdduiiugiuves
ULBILarN1SeINAMAIANULTUNYYE
mMsseuiUssmumvasakazaesiutuly
deulve wwataznalnlunislesiuday
wilvdayynisnase msihwdnsssunivia
Tldlunsaiiudin samfenisegsuniv
2819FURATD

Creating awareness of responsibility
for being a valued citizen for Thai as well
as global community. Exploring human
rights with respect to human value.
Learning about dishonesty and corruption
in Thai community. Learning about
measurements and mechanisms for
preventing and solving corruption
problems. Employing sood governance in
life, coupled with living together in
harmony.

AN, 182 walilod s35unAUIanUEURAIN
3 (3-0-6)

(GE 182 Citizenship Good Governance
and Peace)

unummthfinusuRaveuresnsidu
waloandnurvesdenalng dsnslan uas
fpuddvia (Msidunaiiasddna) nsredu
M99 wagnsumansssinAvalulily
AIANIUTIN Lﬁaﬂwsagiauﬁ’uaéwé’uﬁ

Roles and duties of being a
responsibly virtuous Thai citizen, global
citizen and digital citizen; resisting
corruptions; exercising good governance

for peaceful cohabitation

USusiaseivv
donnaBafuNguaNTy
-USumesuesedn
linseuAquLadnLIY

AV, 1801 ASARTSESTSUMEITUNA 3 (3-0-6)
(GE 1801 Christian Sexual Ethics)
gni Iy TnAnuInerdensyasadsssuuuaians
WanesaRTSEsTILSaNNA NIIEaiy
\ieusnanwd nsauiieusnane uaz
WNAFUAUS w%amﬁgaﬂiaiﬁﬂmﬁagjwﬁugm
NANAEOUVBINTEASANTITUANAS LAy
wingauiuusundsnulnglutagiu
Christian ethics of sexuality; opposite
sex friendship; courtship; and sexual
relationship, along with case studies that
are in accordance with biblical teachings
and relevant to the Thai context

el iiel
Pn@nwladlania
GonSeulusiednd
aula
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An. 1802 nypaungludinuszaniu 3 (3-0-6)
(GE 1802 Laws in Everyday Life)
8nvIy UnAnwianslRaans

A winil uasainmduiiugruvesyeea
AN LY mmiﬁug’mﬁmﬁuuﬂﬂa nINeg
AsauAs usan wazdyaniieadesly
FInUsednTu nssuIumsefisssuvesing
5284 ﬂgwmagu"] fiAedasiu
PinUszaiu

Rights and duties; fundamental
freedom of legal persons; basic
knowledge of people, property, family,
inheritance and contracts in everyday life
related to daily life; Thai judicial process

including other laws related to daily life

sredlval iels
tnAnwladlena
GonFeulumedni
aula

Aiv. 113 Iansasnateyg 3 (2-2-5)
(GE 113 A Path to Wisdom)

T/NMIFHUTUALNITUAIIMNANUIANEY
AULDIDE L AMTITURAL AN TURAYBUIN
s e saumATivaIna1e nsdl
T NMIARLUUBIF TR UU TR NS
dePy LATEENA N1eY TRIUSTTU ANISTTY
3385930 wardunden evesing ailnnA
9oy wazUszaaulan

Methods of learning and acquiring
knowledge morally and responsibly by
oneself from a variety of sources or
information technology. Having holistic
thinking skills pertaining to social,
economic, political, culture, ethical,
moral, and environmental issues of Thai,

ASEAN, and global communities.

YALANTIBIUN
ysannslvad WJu
787391 AN.192
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2. ngUAIIAIAAIEAT INBIAEATUAL
walulag

tnfnwsesdnwsedvitunguin
ANAAANS IneAansuasmalulad
U 9 mheia

gnENNANIN U5U
Junguansy

2. NGUATENTEIUINRDATIN

infnwsesdnuaeivilunguaisenis
Soudnaondin Suiu 6 mbein Wusedv
Jadu 91w 3 mheie Lavsigiviben 3
mhene

nauansEIvIbng 9
A0AARDITUNINTFIU
HANTITEUS

2.1 dnAneInguNyueAEnsLaHIANAIHanS

2.1.1 5193¥1UIAU U 3 WULeNA

Winkaulysnegdvdaru

fin. 142 La1303qunmN 3 (3-0-6)
(GE 142 Health Myths)
audvhluAefunsiiquaim@
nsdaauguamlugIndsedriu meuilaa
9IS N30BNMIAINY NIFUTMTOITU
nstosfunazuiladigmguamitnutes

LLa%ﬂWiUﬁM‘WU’]U’Wa

General knowledge of wellness,
health promotion in everyday life, food
consumption, physical exercise,
emotional management, prevention and
treatment of common health problems
and First Aid.

AN, 191 guami Hauesia 3 (3-0-6)
(GE 191 New Normal Healthiness)
wnAnmuseUIiuguamitetoariy

TselifnsiaiFess lsng iyl msdvinviudo
WAZENTAUMARIUAUNN N3Finduladen
UftRAwgRAnssugunwitgnsies Tnvuinsiia
N1990NMAINE NITUTMITTUA] n3Ugu
we ARz INT LY

Health literacy concepts to prevent
chronic non-communicable diseases,
emerging disease; media literacy and
health informatics; making healthy
behavioral decisions; good nutrition;
exercise; emotional management; First Aid
and basic resuscitation

-£18113NNFUI
AMAFERNS
Ieransiay
waluladiielsi
gonAdaIiuAmten
YBINGNATY
“USusiasreanle
danndesiunguanse
YT lidaau
-USuAesuleTIeIvn
TinseuAquULasTRLIY

2.1.2 5783%d9N I1UIU 3 WU2EAA

Windeulusngdvden

V. 192 ASAALUUBIATIM 3 (3-0-6)
(GE 192 Holistic Thinking)

WWIRANTISAALUUBIATIN TBN1TSUF
WAEMIUANVIAIINIMEAULDIENE
AISTINLALIIANUTURAYBUINUNAIAINS
VEoasaumnATivaInN Aty NSANIATIZI
msAauAlutyn n1sRneeeiiia s
NMSARESINETIA N1TDRNLUUAINANAINTU
winnssu NMsAnLUUeAsIAEIfuUsTIy
MNadanY LATYEND NSkl TausTsy
ARTITY 3LTITU Aundeu WarnTSeu3
PnUszaunsaiasaiiiionlesiu

Holistic thinking concept; an ethical

and responsible way of self-learning and

83 Ysanig
UIRINTIWIBT AN, 113
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acquiring knowledge from a variety of
sources of knowledge or information;
analytical thinking; problem solving;
critical thinking; creative thinking; design
ideas for innovation; holistic thinking on
social, economic, political, cultural, moral,
ethical, and environmental issues and
learning from real experience in

combination, related experiences

Ain. 141 aglernansiudinUsydaniu
3 (3-0-6)
(GE 141 Mathematics for Daily Life)
adlnmanituguLazadaans
WoTinusesnTu aanieedu ns
Ansgideyafiugiumsadinman fuavadn
Fundamental mathematics and
mathematics for everyday life,
probability, analysis of fundamental
mathematical and statistical data.

gALENTIEIY YU

[+ a
nslul Wusedn
An. 193

AN, 193 MmylAszvilazdndula 3 (3-0-6)
(GE 193 Analysis and Decision Making)
doyarunsandula MsimTeiveya
neadRiiensinaule mMilneideyalag
ldudnassne Msesizinsendula uag
nsUsggndlfiitenrdamludindsediu

Information and decision making;
statistical analysis for decision making;
logical data analysis; decision analysis;
and application to solve everyday
problems

83 Ysaunig
119705187390 AN, 141

AN, 1901 InIneAuTINUTEITU 3 (3-0-6)
(GE 1901 Psychology for Daily Life)
gNLIU UNANWIA11IBININGT
mmilﬁaﬂé’umﬁm%mm QUERGVGTIY
Tupues AuLANAesEnIYAna N1sila
muLaqLLazQ’Su ATBUANUAALUULAULS AW
2a1AN1991UB1SNAl AURa1RlunsLAlY
Ty msmseiuduiusseninunna
ASIANITAMAULATEA NITIANITAUTALES
MIUTUAINNSESAL

o3l el
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An introduction to psychology; self-
esteem; individual differences; self-
realization and empathy; growth mindset;
emotional intelligence; problem solving
intelligence; interpersonal interaction
analysis; stress management; conflict
management; social adaptation

fAv. 1902 mmmﬁaqmmmazmwmm
3 (3-0-6)
(GE 1902 Food for Health and Beauty)
mdfneesLileguamIas
AU ‘U‘i%LﬂVIﬂJEJJE)’WMWiLLﬁSLﬂ‘%ENa‘NLﬁ@
AVNINLAZAIIL E]WW]‘EE?UJWWI‘L!
FinUsesniu wdndaeiasuomsfimanga
dmduusazdisTouazusiazing nguuned
Aeadosuaznisfiansandelevanndndo
LﬁanGUﬂ’]WLLagﬂ’J’]MQ’]SJ LLU’JIﬁiJ@’]‘Vi’]iL‘ﬁ@
FUNINLAZAIUINU
The importance of food for health and
beauty; types of food and beverage for
health and beauty; healthy food in daily
life; dietary supplements for specific life-
stage and gender group; legislations
related to health and beauty products
and considerations for health and beauty
product advertisements; trends of food
for health and beauty

el Wiiold
In@nwiladlania
donSeulusiednd
aula

An. 143 Ingrmansuazinaluladansaunea
ilenanmain 3 (3-0-6)
(GE 143 Science and Information
Technology for the Quality of Life)

NIEUIUNSS LS Inemansuay
wialuladansaumnaludinuszariu any
Uaenduazasesssumanalulad
ansauma Isugradlunisidenty
walulagansaumeeeasivini nanseny
vaanaluladiouyuduazdiny

Learning scientific processes and
information technology for daily life.
Safety and ethics in information
technology, judgment in using

gALENTIEAY YU

[+ a
nslul Wusedn
An. 144
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information technology, Technology
impacts on humans and society.

2.2 tinfinenguinerAansguan

2.2.1 S193¥1UAU 31U 3 WULenA

Winkaulysnegdndasu

A, 192 N1IAALUUDIATIN 3 (3-0-6)
(GE 192 Holistic Thinking)

WIARNIIARLUUBIATIY TBN5I58U3
WAZNTUANIANUAIEAULIBENE
ANSTINLAZIIAINUTURAYEUNLMAIAINS
VeATAUWATIAINTIATY N1SARIATIZI
msAaunlatlyn nsAneg1siiiasagu
NMARESINETIA N1TORNLUUAINANAINTY
winnssu MsRnuuLeRTIAIfUUsHIY
MNaFanY LATYEND NSLiles TausTsy
ANGTIY T30555M AwIndey uaznsiFeus
nUszaunisaiaseiidonleiu

Holistic thinking concept; an ethical
and responsible way of self-learning and
acquiring knowledge from a variety of
sources of knowledge or information;
analytical thinking; problem solving;
critical thinking; creative thinking; design
ideas for innovation; holistic thinking on
social, economic, political, cultural, moral,
ethical, and environmental issues and
learning from real experience in

combination, related experiences

g3 Ysans
NNV AN 113

2.2.2 5983% AN I1UIU 3 NUEAA

WinEeulysngdvden

fin. 142 Lai303qunmN 3 (3-0-6)
(GE 142 Health Myths)
anudhlueafunsiiguama
nsaaasuguamlugIndsedriu mavilaa
819113 N1390NMAINTY A1FUITMNTOTUA)]
nstostunazuiladgmguamitnutos

LLa%ﬂWiUﬁN‘WEﬂ‘UWa

General knowledge of wellness,
health promotion in everyday life, food
consumption, physical exercise,
emotional management, prevention and
treatment of common health problems
and First Aid.

AN, 191 guami fauesia 3 (3-0-6)
(GE 191 New Normal Healthiness)
wnAnmuseUIuguamile oy

TselifnsiaiFess lsngifilvl madvinviudio
wagansAUNAGILEUA N Nsdnduladen
UftRmgAnssuauawiignaes Tnyunnisita
N1599NMAINTEY N15UTMTO5NAl N15UFH
WmmaLLaxmsﬁ%W%y’uﬁugm

Health literacy concepts to prevent
chronic non-communicable diseases,
emerging disease; media literacy and
health informatics; making healthy
behavioral decisions; good nutrition;

-£1811INNFUI
ALAAERS
INeFEnsaz
wialuladiiiels
donndasiumteu
UYRINGFUEANTE
“USusiaseinla
donnaosuNguanse
Ysudedulidniau
-USuAesules1e3vn
linsaunquuLadnLIY




63

wuINITIANWIN2U wuInIvIAnwIN2ld
v o wiaNaUsznay
(aUuuUsuU§e w.A. 2559) (auuUsuU§e w.A. 2565)
exercise; emotional management; First Aid
and basic resuscitation
@n. 141 atnranshudinusyaniu YNLANTI8IU

3 (3-0-6)

(GE 141 Mathematics for Daily Life)

adlamansiuguuazadinmans
WioTinuszsnTu anunhasdu ns
Ansgideyafiugiumsadinman fuayadn

Fundamental mathematics and

mathematics for everyday life,
probability, analysis of fundamental

mathematical and statistical data.

ysannsival Wu
518700 A, 193

A, 193 myissilazanaula 3 (3-0-6)
(GE 193 Analysis and Decision Making)

doyarunsandula nsinTeviveya
maaddiion1siaduls Msinsesiteyalag
Tindnassny MsIAsinsdnduls was
nsUszgnalfiitenrdamludindseiu

Information and decision making,
statistical analysis for decision making,
logical data analysis, decision analysis,
and application to solve everyday

problems.

83 Ysans
UIRINTYIVT AN, 141

. 1901 InmefutinUszaniu - 3 (3-0-6)
(GE 1901 Psychology for Daily Life)
8nLIU UNANYIANUTIBITING
anudifosiunsdniven mafiumen

Tupuos AULANFAIIENINYARa N1sila
mmamaz;ﬁu NIDUAMNAALUULAULS AW
28199199 UD15NAl AURAIATUAITUALY
v MaleseiUfduiusseninauana
NMTINNITALATEN N1TINNITAUTALES
AsUTUAIMIed A

An introduction to psychology; self-
esteem; individual differences; self-
realization and empathy; growth mindset;
emotional intelligence; problem solving
intelligence; interpersonal interaction
analysis; stress management; conflict

management; social adaptation

eyl iels
HnAnwladlend
GonSeulusedni
aula
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wandvdnenaly
(aduuSuuse w.a. 2559)

wIndvAnen Il
(aduu3uuse w.a. 2565)

wianausznay

. 1902 mmmﬁaqmmmazmwmm
3 (3-0-6)

(GE 1902 Food for Health and Beauty)

mmﬁwﬁzysuaqmmnﬁaqmmmaz
AU ‘Ui%Lﬂ‘VI“UENEI’TW]iLLa%Lﬂ%‘IENaJJLﬁlE]
FUNINLAZAIUINU mmsqmmwh
FAnuszsTu nandneiasuemsiivanza
dwFuusiaztnsTouazudasng ngvaned
\Aerdosnaznisfiansandelevanndnd
LﬁanGUﬂWWLLﬂzﬂ’NiN’]ZJ LLu’JIﬁiJE]’]‘VﬁiL‘ﬁIa
FUNINLAZAIUINU

The importance of food for health
and beauty; types of food and beverage
for health and beauty; healthy food in
daily life; dietary supplements for specific
life-stage and gender group; legislations
related to health and beauty products
and considerations for health and beauty
product advertisements; trends of food
for health and beauty

sredlval iels
tnAnwladlena
GonFeulumedni
aula

3. nguanszAtviulan
tnfnwidesdnwselvitunguassin

wlan 91w 6 mihede Wusedndedu

U 3 BeAR Lags1eIvLEeN 3 nuein

nauansgIvbng 7
donASBAULATII
HANTSISEU

3.1 5189739109AU I1UIU 3 WUWAR

Windeulusgdvdedy

Av. 144 wialuladdilen 3 (3-0-6)
(GE 144 Green Technology)

WAA UENNT wagIsNI1svaLNAlUlAE
ATy MsUssgndldinaluladdiden wasnu
AuaznAlulanaIuIINTeds N3
Wannegedaiusomaluladfiden nan
ANALTEIMIUDUATARLAZTOUTINANTUDY
sruumsdansdanndonegddu wmsgiu
ﬂ?ﬁﬁﬁﬂ’]iﬁ']‘ualdLL’mé’ﬂllLLaBﬂ’]iﬁﬂﬂ’ﬁ
dinauELe)

Concepts, principles and methods of
green technology; green technology
application; green energy and waste
energy technology; sustainable
development with green technology;
green productivity; green carbon credits
and carbon footprints; sustainable
environmental management system;

183 Ysaunig
17970 AN, 143
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wIndvAnen Il
(aduu3uuse w.a. 2565)

wianausznay

environmental management and green
office management standards

3.2 5189794800 ITUIU 3 WUWAA

Winkaulysnedvden

. 1401 maduguszneunsluamssed 21
3 (3-0-6)

(GE1401 Entrepreneurship in 21°Century)

ﬁugm%aaqaﬁ%ﬂwmw&iw 9 g
AATEleNIAkAENTNALILLIAASIAY
LAaN19gINa N1IRAIN MIUSITNTNGINS
uywd wazngsudoun1smseninalseme
MIRulazAuaIsatunsinilsves
FUsEneuns uaznstduguszneumsiium
poulail wannIstazwAANYIRUAITAY
gaulay nanoaulatl mERALTesiu
nsfneeulatl W3usTsuuarngveifeites

Fundamentals of different types of
business; opportunity analysis and
business idea development; business
model; marketing; human resource
management and international trade
regulations; finance and profitability of
entrepreneurs and being an online store
operator; principles and concepts of
online commerce, online markets, taxes
related to online commerce; ethics and
related laws

eyl iels
HnAnwladlena
GonFeulusedni
aula

o

An. 1402 Yy sehvgludinussd1iu
3 (3-0-6)
(GE 1402 Artificial Intelligence in Daily Life)
pnIU UnANBIEIUTIBINEINTANRINDS
WaTENUTIVIAINTTUTONALS

winmsiuguvestiyyUssivg mand
Adetosiuilyysziivg msUszndld
YyyUsehugludinuszdniu Anszinis
Mures Al luiinuszd1iu suanues
Uayayuseivg

Basic principles of Artificial
Intelligence (A.l); A.l. approaches; A.l.
application in daily life; A.l. application
process analysis; A.l. development tools;
the future of Al

el iels
HnAnwladlena
GonSeulusednd
aula
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nuandvAnEall wuandAneall
v o v e winNausenau
(RUUUIUUT W.A. 2559) (UUUIUUTI W.A. 2565) '
A, 1403 Sumalulagaivia 3(3-0-6) | -5edvilnal Livelvt

(GE 1403 Digital Technology Literacy)
BnLIU UNANYIAIUTIBINGINITADNNIADS
WaANUIVIAINTTUGONALS

nsld nsnla n1sassiaznIsnga
wialuladfavia AIansudnosutuiunig
USuigaddvia nMsidlatyaiuseiug deya
yueilvig) udenieu Madszendldieiesilo
ileriaueansaumelugunuudulnngiln
MIYuTILAURIUsTUURUlall Lazszuy
AR NM3ShwAuUaeAievestoya N3
d1eadeya wardtusTsumsldneuiiumes

Using, understanding, creating and
accessing digital technology; digital
transformation and adaptation in the
digital age; understanding artificial
intelligsence; big data; blockchain;
application of tools to present
information in infographics; online
collaboration and cloud; data security
backup; and computer ethics

JnAnwladilonia
weneulusiedvi
aula

fn. 1404 suimsamsadslaeunay
Aunsngnavia 3 (3-0-6)
(GE 1404 Wealth management by Stock
and Digital Assets)
ﬂ'ﬁ%ﬁaﬂ'ﬂ’]iﬂﬂu&ﬂ AIMURUY LA

Uszmveiu Aunindadvia nsussenald
Funindadvialulagdu nsamunazaiy
s materisuazanluiu uazAuning
ARTRE19e 938535HIUNTAMU

History; meaning and type of stock
and digital assets; application of digital
assets; investment and risk; simple trade
and investment in bond market and

digital assets; investment ethics

el ol
dnAnwlatlend
GonFeulumednd
aula
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wandvdnenaly
(aduuSuuse w.a. 2559)

wIndvAnen Il
(aduu3uuse w.a. 2565)

wianausznay

an. 1405 malulaBausidmiuyanaiinly

3 (3-0-6)
(GE 1405 Music Technology for Non-
Musicians)

gniiu dndnwiinendunsedal
nslteundinduiitenluasiotagiu
NAANAIIUVINAUATDENNY LAZEINIT0
ULAUONANUADAS U BUlA DY 1A 19ETIA
Using today’s popular applications to
produce simple music productions and be
able to present the works to the public

creatively

el iol
dnAnwladlena
GonSeulusednd
aula

o

. 1406 Anutdunaiiasdava
(GE 1406 Digital Citizenship)

waleaRdvia msfivinviudeluyandvia
ANNSURATRURDAULDY Wavdenslunsly
walulad mmiﬁmﬁuﬁauazmmmm
9395551 LagNIRaIUIMNE ALY
ARET VR LR NSV VRE Y

3(3-0-6

Digital citizenship that knows how to
use media in the digital age knowingly
with personal and social responsibility;
media and information knowledge; ethics
and morals; and proper participation in

politics and society

eyl el
dnAnwladlena
GonFeulumednd
aula

3. NFUIVINWNBNTHOHT

4. NFUFITLNYUNINTHOHT

Usunguin Hungu
a5y Lo lWiaonados
fUNMSEIUNENTT
Seu3

3.1 néngaslny

4.1 néngaslng

infnwdesfinusedvilungaivn
Muionsdoans 1w 12 wiein Hu
FeAmAwlne 91w 3 mheiin uaz
FIEIVINITINGY 31U 9 MEin
Fatoluil

tnfnwdesdnuseivilunguansy
A iiensioans sy 12 wiheia 1y
3183909AU 91U 3 Wehe Lazsieinn
1d9n 9 wuIwAn




68

wandvdnenaly
(aduuSuuse w.a. 2559)

wIndvAnen Il
(aduu3uuse w.a. 2565)

wianausznay

4.1.1 57939 1UAU U 3 wdena

Winkaulysnedndasu

. 130 Mwdangudmsuinlsziniu
0 (3-0-6)

(GE 130 English for Daily Life)

n3le A 871U Wew nwdangy
e ensdoasmuaniunisalie 9
Tudiauszaniu

Basic skills of listening, speaking,
reading, and writing English for
communication in various situations in

everyday life.

gNLANTIEIY YN

(RS a
sl Wusedn
fin. 138

av. 135 Mwdangudmsuniseanstiu
IUUSTIY 3 (3-0-6)
(GE 135 English for Cross-Cultural
Communication)

nseuasisaiiondle
TAUFTINII UATNTUARIAIUAALAL NS
tiawe Wensdeasiruinusssuldesns
AT EY

Select readings for multicultural
comprehension, expressing opinions and
presenting ideas for proper cross-cultural

communication.

gALENTIEIY YU

[+ a
nslul Wusedn
An. 138

fn. 136 Mwsanguainderiion1siFeus
PADATIN 3 (3-0-6)
(GE 136 English Through Media for
Lifelong Learning)

nsflauagnsenu andedsiurinag
dodidnnsednd onsFeuduazvia
Whlaanansalaneuiazdnausluguhuures
NSLERIAUARTIUETLNTT oY N13NA
uaznsdstosalagdosis

Listening and reading from printed
materials and electronic media to learn
and understand information, being able
to respond and express opinions through
writing, speaking, and text messages via

various channels.

gALENTIEIY YU
mslud 1useiv
fin. 138
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wianausznay

fn. 138 Mwdanguiitenisdeansludsny
NYAIRIUTITH 3 (3-0-6)
(GE 138 English for Communication in
Multicultural Societies)

nsfinuagimunsinueaudsngudle
?‘i@ﬁ’ﬁ LaElAANUTAINUAIENITTRIUGTTY
Tudsmy

The practice and development of
English language skills for communicating
and understanding various cultures in

societies.

-1e3vvd ysans
119705187397 AN. 135
Way An. 136

4.1.2 5783%a9N I1UIU 9 NUBAA

WinEeulusngdvden

. 127 MwilneiiionisiSous 3 (3-0-6)
(GE127 Thai Learning)

Winwemsldnelnefienisdeans
AUNSTle Msya Msgwiaznsiliey lag
whunsiuleenudfguasnisinsziiie
Taludinusedriu

Communication skills in listening,
speaking, reading and writing, with an
emphasis on main ideas and analysis for

everyday use.

aa o

fn. 127 mwilneifionsaeanslugadda
3 (3-0-6)

(GE 127 Thai for Communication in the
Digital Age)

msianinvenisldnwlnedions
doans dumsils MSHALEUBNAIIY N1TEU
sy netiunisdulannudAguaznis
Ansesiiieltludinusedriuldedisgnios
wazisnzadlugasidvia

Development of language skills in
Thai for Communication comprising
listening, oral presentation, reading, and
writing emphasizing main ideas and
analysis to perform accurately in daily life

and appropriately in the digital age.

UsuTedvliuadty
“USumasu18 9183
dielviidomasouagu
waganunsathld
Uszgndldlaass

An. 137 ﬂ'ﬁ'}}’]éj\‘lﬂi]‘lﬂlﬁ@ﬂ?ﬂ%EJ‘L!LLﬁ%ﬂ'ﬁ
ULaUsLBIvINg 3 (3-0-6)
(GE 137 English Academic Writing and
Presentation Skills)

nslgrAw JULUULREA LA T
AUSUNITAIUTNYINIT KON
183U LLa%ﬂ’ﬁaﬂﬂ’ﬁﬂ’]lﬁuaﬁlﬂu%’mﬂ’ﬁ
uazlaiifumianis

Vocabulary and language style and
rhetoric use for academic writing or
papers and practice of formal and

informal presentation.

s1e3 v YSuan
eI unaNgns
WIUITR
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AN. 139 N3HLAENITNANIYIBINGWNDNTS

183ty Tog

doans 3 (3-0-6) ﬂ%’uﬂ‘qaLi‘ZaMWUﬂadau
(GE 139 Listening and Speaking English for 11970518390 AN, 130
Communication) \iowSeuaunieu
MIANTINBENITAUAZNITNANIYITINGY uazindne gL
Tugnunsalnne M3eAvsie Msinuway | Yinvensilauazns
Answidenuainmsaunun msdnaus | Wawsanguliun
ToyaNUNEW 9 nfinw
Listening and speaking English
practice in various situations, discussion,
interpretations and analyzing
conversations, presentation of the
information from various sources
fn. 431 MSINquLiienTaL 3 (3-0-6) | M. 231 mwisanquiitendn 3 (3-0-6) | -USusitasevli
(GE 431 English in the Work Place) (GE 231 English for Career) aamé’aaﬁ’umjmaﬁz
nslinmsanguilenisasiasa nslinmwsanguilenisaiasa UsuToinlidaiau

mMuSangulufiviiau nsenu madeuuas
MMTAUNUTUUSUNUINUUTZLANANG 9
English language for job
applications and in the work place.
Reading, writing and conversation in

different working situations.

muwdangulufiviiau nsenu madeunas
MTAUNUILUSUNTDIUUTELANIAN 9)
English language for job applications
and in the work place. Reading, writing
and conversation in different working

situations.

. 1501 nwduilonsdeansludin
Used1iu 3 (3-0-6)
(GE 1501 Chinese for Daily Communication)
gNLIY UNANWIA1I 1IN TaL TAUGTIUIU

msaununneaussrudosiuly
Fimdszdrfuiuiinanuduey aseuns
fapu tag Tmusssuveslseinalu

Basic Chinese conversation in daily
life in aspects of life, family, society and

culture of China.

el el
HnAnwladilena
GonSeulusednd
aula
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. 1601 mMwdluionsdeansluiin
Usedndu 3 (3-0-6)
(GE 1601 Japanese for Daily
Communication)
oty dnAnwianvivnrwiuas Tansssudy
hagnnsalnwnddu vinwenisils
inwenTYa mﬁamsmmiﬂwﬁa&ﬁu
dmsumsladinuszdniu wasdenuinusssy
iy
Japanese grammar, listening skills,
speaking skills, basic Japanese
communication for daily life and Japanese

cultural society

el iol
dnAnwladlena
GonSeulusednd
aula

an. 173 awnnnatiionsdeansludde
Used13u 3 (3-0-6)
(GE 173 Korean for Daily Communication)
gLy Shanuiisewinina e inva
Tensalnwnvd vinwensile finwy
nsyA msdeansmwnnvallesdud sy
ASITINUTEITY wardInLIRILsIITINIG

el ilol
dnAnwladlena
GoniFeulumednd
aula

Korean grammiar, listening skills,
speaking skills, basic Korean

communication for daily life and Korean

cultural society
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laitlaenin 93 wiaein

JnAnwazfosfnesiedviunuinivangilansundsasanlitesnia 2.00 Ingfnw

eI lunguivideluil
1.3.1 NRUINIUAUTINT

MANGNT W.A. 2560 nangnsuTuuse 2565 wianaUsEnau

NGHATILAUTINT - WU 36 viena NGHAVILAUTIND - WU 36 uienia niheinAda
tnfnwazdesfnmmeindelui tfnwagdesdnmneinaelul | Usuiasunein
U 36 e W 36 Medn ilelionadoaiu
Touszasn
nul. 102 nvLNe§IAa nu. 102 nYvLNE§IAa ALLAL
3 (3-0-6) wwiin 3 (3-0-6) Wawin
(LA 102 BUSINESS LAW) (LA 102 BUSINESS LAW)
ngveiieafunisinesdnigsia ngvneiieafunisinesdnigsia

waznginefeIiunsUszneufianssums | uaznguaneiieafunisusneuianssumng
3519 MENNMNETONY 1TMEWE 5919 MENNMNETRUY 1MENG
e fiu Asedu S1uee dih wiie 8 Asedu S1uee dith
ngvsneifIfURTIETININTTRY ngvIeiRIfURTIENTININTTRY
ATETULaEATIEIl nguanefiieates | avamuuazasasmil nguaned
fuBlaAnseia \Rentesiudidanseidn
uv. 111 nsUnadmsugsie uv. 111 nsUnadmsugsia YSumeiungsein

3 (3-0-6) wihein

(AC 111 ACCOUNTING FOR BUSINESS)
ANNYIY TAQUTEEIR ANENAYY

UAATIVIUTTUMSAIUTYT nslduselovd
Y04UDYaNNSUYT NTOURIANTIUNTS
Favinling® mwidiReaduvdnns uagdsns
Uy Umunann1sUsyT N1991897UN1NI5RU
FrstyTiRtundyasuia

3 (3-0-6) nuIwna

(AC 111 ACCOUNTING FOR BUSINESS)
ANNTINY TAQUIEAIR AuEnALY

UAATIVIUITTUNIUTYT nslduselovi
YoeUaYaN1eN1sUNT NTOURIIANIUNTT
v Uy nnuvan Uy dunnsgiuaina
AudiAeaiuvanms warismsty T
NANNTURYT N13IATINTIEIUNNITRU
FrstyBiRtundyasia msUszgnd
Tmalulagnisnstaduaruinnssy
N9N1T0YT

P o &
welvlilevnAsounay
wardauviuatugey
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MANGNT W.A. 2560

nangnsuTuuse 2565

WaNaUIzNau

M. 209 N15HUGIND

3 (3-0-6) mhwin
(FN 209 BUSINESS FINANCE)
GwUsdunou : aauldiv v, 111)

Whvsnouazminfinienisiu

NTILATITIIUNITIIU NITINURULAY
WEINTAUNIINITIIY NITUINITIIUN Y
VWAL UUTEINN RUYU UaIRuuLae
FunuEuy Ylevenseduiune

Us. 209 N13RUTIND
3 (3-0-6) Whenn

(BA 209 BUSINESS FINANCE)
GundsAunou : auldinn uy. 111)

Wanuneuazuiifivesnisdanismnie
N3N YaAIRUMUIET NTIATIZINTEY
Fuitugu naneInTaiLagIauIUNNINTg
WU N133ANITAUNTNG N15TANITUNY
1A59a5199093uNU N15UsELEIulATINg
amu wlevienisdneduluna dunind
Ada nsuszynaldinaluladnianisidy
UALINNTTUNINITIAY

1 WA usiaian
ANUAITUSUITIANT
VBIARYUINNIGIND

2. U5uf195U1857183%1
dielvidlomaseunay
wazdmuiuasted s

N o

Y. 319 N13UQABNEN1TINNTT

3 (3-0-6) wuIwhn
(AC 319 MANAGERIAL ACCOUNTING)
(uvsAuneu : geulaivn Us. 101 uay
uv. 111)

[

TraUIraIALAEVIOULTAVD Y

q

nsyddunuuaznsiydiiionisdanis
N1ILATIEANYANTTUAUNULALINATRA
Tunisuszanadumu InssunuiuuUsiag
Funusiy n1slddeyaduyu
\ionsindula warnisiansaumanianis
Taydiitensdanisiuldlunssurunisuims

w. 319 nstiiensdanis
3 (3-0-6) MU

(AC 319 MANAGERIAL ACCOUNTING)
(utsduneu : aeuldivn Us. 101 waz
ue. 111)

msiesgiteyaniensiyiiethluld
Tunszurun1suims lnednwnieatunis
Yey¥aunusin N5y Baunuiuuys n1s

v oA

AnTzndeyaniansUyBinenisindula

o

v ¢ '

N153LAT1ERAMNFURUSTEN TN USHa
Funu wazdls Ttanatyduimsiay
AlgdMTUNITIUNY N1TAIUANLATNNT
Andule

Usumeduigsieinn
Wialmlandauau
gy

Aif. 203 LATHANARNSIINT
3 (3-0-6) ihwin

(EC 203 BUSINESS ECONOMICS)

Aufildifaduuulfanig
WSYEANENT STUULATYENY guasd gunu
warAasnIn ANEanguvetgUatAuay
UMY N uEUIIAA nguindn 185U
WAZAUNUAITHARN N1SAINUATIATEUAN
wazdadunisudnlunaiaudsduanysaluag
laauysal Bule Kudla wleuienisidu
wazuleulgnI1TAGY N1TALAZNITIY
FEMINUTENA

US. 203 LATYEAIANTTINT
3 (3-0-6) Mihein

(BA 203 BUSINESS ECONOMICS)

AuiialuiAgaduuuldania
WASYIANANS SEUULASYEN QUAA guniu
warAasnIw ANudanguresguasAuay
UNIU Nouduslaa nouindn 5185
WAEAUNUAITHER NITAINUATIATEUAN
waztafenisudnlunaiaudaduanysaluas
laauysal Ruiile [uile wleurensdu
warulgu1en1IsART NITAILAZNITIIU
FEMINIUTENA

1iUReusiain
MUNTUIUNTIANTS
VBIARYUINNITIND
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waNausznay

Us. 101 99ANISUAENITIANIT

3 (3-0-6) wiwhn
(BA 101 ORGANIZATION AND
MANAGEMENT)

LLU’Jﬁﬂ‘ﬁuﬁﬂu%Nﬁjﬁﬁ]LLﬁSﬁqiﬁﬁ]

JEnIUTTNA Mﬁﬂﬁ?‘imumqqiﬁa
ANTNLINFBUNNGIAD TTRUINT
NNITINNT ANWEULUDIBIANTT
WENNISIANTT MTTINIINTIRNNg 93555u
TuaeAns

Us. 101 89ANISLAYNISIANT

3 (3-0-6) Wwhn
(BA 101 ORGANIZATION AND
MANAGEMENT)

LuARRUgILTegETa sULUUNT
‘\Q]Jfﬂglgﬁadﬁﬂiﬁjﬁﬁ] Mﬁﬂﬁaﬂuwwaqiﬁa Uazns
Fansluusuniasunlas anmuwindou
NNFINT UargINTENinaUsemna
ATAUINITNNNITIANTT BNWULVIBIANTT
WaNN1SIANS NTNTN1NISTANTT uay
939555uluRIANTS

Usumeduigsieivn
wielvililevnAsounay
warilAuiuate gy

Us. 102 %#ann15Han

3 (3-0-6) WA
(BA 102 PRINCIPLES OF MARKETING)

LUIARNINITAAIA NISAAA

\iodenu uazassUTIAvesInNINaIn
ANNUINRDY FTUUASEUNANIINITAAA
WoANIIUFUIINA N1swUsdILRaTn
Asiaenaa1nl 1Ny N15INAILALS
AR NSUSWSWARSET N15Ras1AN
YOINNNITIANIAUNY UaznITALET
SRR

Us. 102 %#8NAISRAINLAZAISAAINAIYIA

(3-0-6) Mienn
(BA 102 PRINCIPLES OF MARKETING AND
DIGITAL MARKETING)

LUIRANIINIIAATA UNUINATSAAIAT
Trowrsughaluganavia 5581UT04T09
UNNTRAIA BNTNLINRDUNIAITAAIA NI
UIMINTAAIA TLUUT0YANNNIIAAIA
ATITLRAA NSLUSAIUAAIN NITANNUA
AaAL MU ASINELAUINER ST
noAnssuUslnAlugARIvia duUsvaumng
A1981A N1TRAINAINE LAZNITAAIALT
o maamuﬂgwmaﬁL?{m%'mﬁumi
AUATBIHUILAA

1. YSudasnein
wielsdmnuiiuee

1NBITY

2. Y5UA195UI85187%)

el domasounqu

wazmnuviualiuda

Us. 200 &0fgsna
3 (3-0-6 ) vhwfin

(BA 200 BUSINESS STATISTICS)

adanun1sAndulanigsia any
wazlu waznsiluuszgndniegsia ns
Uszanaen ManageuassRg Ui Ay
W151ND3 NMTIATIRVANULUTUTIU 115
TATIEANTANDRERALaANTUSE 1Y
nsvadeUaNLRAgIusadanlaly
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US. 201 ANSINNITNITNER
LazN1IAL LU 3 (3-0-6) wuEnn
(BA 201 PRODUCTION AND OPERATIONS
MANAGEMENT)
Gandsruney : geulaiun us. 101)
A1TINUHY ANSALTEUNU Lag
NIAIVANNSHARFUAUAZUSNNT
ANTOONLUUNARUIILALNTEUIUATS
snfluny weluladidetes
AUNIIANTUNULAZAITNER N1TIANTT
AN N1SUIMTLIATING NITNEINTAL
ASIANITAUAIAIART NITITILRUAES
AINBALATANUABINITNSNEINT
N133AN159alg U

Us. 201 ANSIANITAITHER
LazN1IA LU 3 (3-0-6) wuEnn
(BA 201 PRODUCTION AND OPERATIONS
MANAGEMENT)
Gndsruneu : gaulaian us. 101)
NNSIANIIATHAR AITNEINTA]
NNSDONUUUNARNUILAZATEUIUNTT
snflunu nsiiunaranluesdnns s
IANSEUAIAWIED NITUSTIALATINTG
N133IANITAMNIN NIFIANITIERUMU Uay
msldmeluladiiionisindulaideUsuna

Usumaduiesieinn
wieolvilllevnAsoumay
warilAuiuate gy

US. 202 NSANHRINTTINT
3 (3-0-6) vihein

(BA 202 BUSINESS TAXATION)

nanneudt Tonmunuseaiase)ing
mBRuliyAnasTINn MBRULEIN 7
918 MEfuldTRyaea nSyadfin mE
assnaniln Warnnnaning adgnuany
o nsuanud MdlsaFeunasiiiu uazan®
g MINWUNUNBINTAMIUTIAA

Us. 202 MINNPINITTINA
3 (3-0-6) wwiin

(BA 202 BUSINESS TAXATION)

N33ANTSANUATIETeININTT lagly
nanNnNALayIsNsIAAUNIEINTANeY
muUszanasugnsiildeglutlagtunazn®
due MAgatestugsia leun mERuls
yAAASIsNA NMBRULATAYAAR N1EWN W
fidne mdyariiu mSgshaams 9103
wamst MEnsiuusen MERRuLazasUgn
a519 1ty mdasInanila n18AanINg
s diiintestumduddidonseting

USumasu1es1einn
elilllevAsourau
wardauviuadugay

US. 301 3YFITUTINIALAITWAUN
ileAnudsBu 3 (3-0-6) vithefn
(BA 301 BUSINESS ETHICS AND
SUSTAINABLE DEVELOPMENT)
mmﬁﬁugmlﬁmﬁua’%aﬁiiuqiﬁa
unu i ika A LSURAYe YRR
AOFIAN HANTENUVDIANTNLINIDUNNY
gaRefifidensuIMIL uuAnAeIfy
Aamaiitedeny AufuRnveUvessIAand
sonquiiduladudusing q Tudeny
vdnmsmsiaL oLy
ANUSURAYRUsDdIANYRINaNTAY
Moy

gnidn 1flosann
anansaluysannis
Swivivlunsay
WANgA3
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US. 401 MIIANTTINAENS
3 (3-0-6) nUEn

(BA 401 STRATEGIC MANAGEMENT)
(deruney : geulaivn us. 102
Us. 201 Lag n4. 209)

WWIRANITIANSNAENS
NIEUIUNTIANITBNAYNS NTIATIEN
ANNLIARDN NITIATIZANITUIITU
TugnaInnss LaznTATIEigALds
NPOUVDITIND NTINHRUNALNS
Tuszaue 9

Us. 401 M3IANTLTINagNs

3 (3-0-6) whenin
(BA 401 STRATEGIC MANAGEMENT)
(mUsdunou : aauldivius. 101uay
Us. 102)

WIARNITINNITINAYNS NTTUIUNTT
Janadanagninaznnsldiadosiionanis
Uimaiflemsiisizsianinuandonniely
wazNBUBN NTIATIZINSWTTUY
NEANNNTIN AFUFTIUANUTURAYEUSID
daen wagaudaduynadanndeniums
TUNUNAENS NSAMUANAENSLusERU
A1 Msanliunagns wasn1susediung
ans

1. YSuseamnvsAuneu
iomniemlusieden
Us§. 101 wag Us. 102
WieanananisAnwly
s1e39d

2 Usuraduiesiein
wielvililevnAsounay
g9y

US. 204 WeANITUBIANITHAZNITUINIT
NN INTUY WY (3-0-6) vthefin
(BA 204 ORGANIZATIONAL BEHAVIOR
AND HUMAN RESOURCE MANAGEMENT)
(Gwdsduneu : aauldin vs. 101)
AR NguiiiAeafunsdnnis
nANsTveIYudluaAnIs N13IRN1TLY
seaulalanuana sEAUNgULaYIEAY
8IANTT N13UTLLNALTLWIRANITUTIS
ningnsuyvdiieriuUsyansuares
09An"3 WhilvesnsuINneInsangud
wazadeiiinadengnssuvomywduay
NIUIMININYINTUYBILUDIANTS

Al

wle v Foudl
ABANBAUEA
TnUsrasrveinguiv
WAUGINT

Us. 205 walulagdmsugsia
3 (3-0-6) wiaenn

(BA 205 TECHNOLOGIES IN BUSINESS)

unumveanaluladidvia Anuiaiy
drlafeafunsnduddidnnseing
(E-Commerce) Uayay1Usehing (Artificial
Intelligence %38 Al) Teyavualvg (Big
Data) uUéieniwu (Blockchain) lasu
(Drones) Sumaiﬁmﬁ'anﬂ%d (Internet of
Things : 10T) vjugust (Robots) Taniasleu
939 (Virtual Reality %139 VR) waznalulad
wisewaalensUsEYnAlTRUNUR Y
UIMITIND

FUIEL IR

.:4' vy =
dialvigiSewd

ARAN UL
TnUITaAvraINguIn
WNUGIND
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nguAYNeNUIAY 31U 43 miein
Jnfinwazsosdnwsnedvne Uil
1IN 43 BUehn

nguIYNenUIAY 31U 45 miheia
Unfinyazdeefnuisiedvneluil
U 45 Wiwdn

WianieRn $1unu 2 vihedn

wieltaenndosiuinguszasd
VRIVANGAT WALAMANYAULUDY
TaudiniflaUszasd aun1sUiuuse
NANGN

ne. 211 weAnssugusloe
3 (3-0-6) whenn

(MK 211 CONSUMER BEHAVIOR)
Gu¥sdunou : aeuldin us. 102)

LLuaﬁmﬁugwuLﬁaaﬁquﬁﬂsiu
fuilna MsneuaussmFoINTST
wansavesuslaaluldag Sausssy
JaduiiinasiongAnssuuasnsyuiunis
é’f@]?{ﬂﬁamaqs’jﬁiﬂﬂ weRnssUN1ITe
Y9409ANS NeANTIUFUSInARUdIUUSEAY
NNNTAAIN UaEN1SANATEEUIIAA

ne. 211 NMTIATIEVHATORNUUY
woRnssuEUslan 3 (3-0-6) miien
(MK 211 CONSUMER BEHAVIOR
ANALYSIS AND DESIGN)
(Gudeduneu : @aulaivn us. 102)
LLmﬁmﬁugmLﬁmﬁquaﬂﬁu
fuilna Uadeiifidvisnasenginssu
Auslaa wuudaeanszuIunslunig
finaulade drulszaumansraiafiy
WOANTTUFUILNA LATHEAAn ST
NOANIIU AIUTINELAUATAUANG N3
AasgrmgAnssuduilaa Audnla
Auslaalu®edn uagnisAuaseuilan

1. Usudiasnein
Wiellnnuviuate undeiy

2. U5uA98U1851873%7
wielilomaseurquuazsiuars
1nBaay

AR, 212 ASIANITHAND UILAZATIEUAT
3 (3-0-6) vEAn
(MK 212 PRODUCT AND BRAND
MANAGEMENT)
(andsauneu : gaulaivn us. 102)
LAUAMAERUNITIANNS

a o 14

NANNMNY dIUUTEAUNANN 9T 29358
NanAMY NMsiRILWARS Ul wag
U909 ANUVUIEYRINTIEUAN
NIEUIUNNTATIATIFUA NAgNSAT
FUAT LATNITASATAUALAENUTE
wietulalusaalan nsilasesssulunis

IANNSHANN UTLBZHTIFUAN

yALANI183v
Tneysannmsduseian ne.216
NNSIANTHARSU Lay ne. 327
NNSESUUTUAR
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A6, 214 N1FINNITVOINNAITINTIAUNY
3 (3-0-6) MUBAA
(MK 214 MARKETING CHANNEL
MANAGEMENT)
Ganvsruneu : @aulaian us. 102)
UNUMN MENTivestosmnenisen
Tvheudazgliuy laswaiuasdsnig
ANTUNUVDIENNTUAUNANININITAAN
Yaduiifinaronisdanistesnenisnain
JaUaliuazANUTILLDURIEn 1 UUAY
nan Msdanslgaumuuasladafng
NsAUANEININIUYDIMINITNAIN
nsnsraneAudslutasinaUsE e
wagNsUsEUNaELNTN UL
AIRAN

n§. 214 Y9INAITHANNAIVIA
3 (3-0-6) U1BAN

(MK 214 DIGITAL MARKETING
CHANNEL)
Ganveruneu : gaulaian us. 102)

anufidesduAeaiunisuivis
Famamsnan Jadefiduanenisdnnig
PoIINITNAIN au1nlugeaning
NIRAIALATANITUAUNATY WEANTIH
MelugamInIsnain A1SIEL A5
Usziiulunsuifan wagnisauny
ANIHEUNUSTENINTDIMINITAA LAY
AUUITAUNIINITRAN FBINNIAITAATN
AIviaUsELANANeY Wy AUanesulall (E-
tailer) pa1anansdidnnseding (E-Market
Place) wasmsarnudodenusoulay
(Social Commerce) Mstdonunanasy
FNZEY NINAINNINTT NNIABIALUY
1550888 (Omni Channel) MSUSMISHN
lgunuuasladadind saonaunsly
syuumalulafansaumaiiotslunis
NILAYAUAT LAZYBINNITAAINTLNING
Jsgine

1. Usudiasneinn
Wellnuviuasionnd ety
2. YSumesuie5183
WelmiovAunliiaudaau
wazsiuaound gy

M. 215 ANLARASINETIALAzNNSADENS
Tugannsnann 3 (3-0-6) BUEAA
(MK 215 CREATIVITY AND
COMMUNICATION IN MARKETING
PROFESSION)
Aandefuney : geulaivn us. 102)
NANNIT AUMNE AUEREY
DIAUTLNBUVDIANUARFS19ETIA LAY
ASTUIUNS MINSHRILIALARAS 19855
AUAIUUTEAUNIINITAAA NAENSNTT
doans Thwrlunsdeansiiorudise
TuAmnnsnain NMsULaEe Wazns
1UuT1e msasisnseensuliiu
nasidmangluguuuusing

R, 215 AuAnasEsIALazn1SA0as
Tudndnniseann 3 (2-2-5) BuwAn
(MK 215 CREATIVITY AND
COMMUNICATION IN MARKETING
PROFESSION)

PANNIT AUNUNEY ALY
2IAUTENOUVDIANUANFS19ETIA LAy
NSTUIUNT MIASHAILIANNANES19855A
WleUszgndldsamfvdinyszaumis
ASAAA ﬂaqmﬁ‘msﬁamimamimam
iinwrlumsdoansifiennudnidaluivdn
A3RA1A N1TUNEUS Lagn1SIuNT
nsasensvensulinunguidivaneg

1. YSudalusnisussens 1sin
UAtRuagsfinumeenue il
AOAAABINUANWAILNNTISBUNTT
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2. YNLEaNIILAVIAUNDUY

3. USUA185UI85187
Wielmieniunlsiany

n3gdu IALAU UaTATOUARUIIN
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M. 314 N1THOAIITNNITAAARUY
YIINIT

3 (3-0-6) MUwAn
(MK 314 INTEGRATED MARKETING
COMMUNICATIONS)
Gunvsruneu : @aulaian us. 102)

NI ATEA AN Ui

Aetastunsdoansmensnaiauuy
ysans Bmsldiedesdionisdeansmg
MInan NSTuRILNNTEaNSNIIRETN
warasseussaldunsldde

9. 314 NNTAVANTVINNNTNAIALUY
YSINT
3 (2-2-5) nuwnn

(MK 314 INTEGRATED MARKETING
COMMUNICATIONS)
Ganveruneu : gaulaian us. 102)

UM ATEATLAENgui
Aetestunmsioansnianisnaiauuy
ysans BBmsldiedostionisdeansmg
MINMALVUYININTT AR
wwasvlasunsaeansnianIsnatn ns
BUUMNUNITARENIN1IRAIN NSIREST
JuUsEIU MYInUISEAVBNATDINTT
ﬁamimqmsmmmmevsmmmaz
a5301Ussadlumsiedns

1. USudalisnisussens 1siln
UitiRuagsfinudenue ol
AOAARDINUANYUYNISISEUNTS
aou

2. U5SuA198u1851873%7
Weliewiunlsianuy

nsgdu nlau warATOUARNNIN
Be%u

AR. 316 N1SIAATIIAT

3 (3-0-6) NU1EAn
(MK 316 PRICING MANAGEMENT)
Guvsruneu : @aulaian us. 102)

wwRnuazndnm Rt uLle e

51A1 M3fvuasIA1 M3asunlassan
msldsanduedesiielunsdaasy
AIAAIN NITMAUATIAIAFDAARDINU
drulsraun1anisnain Uadenig
mseanafitinansenusensyiilses
Aanns waznisuszyndldmatianis
Aaseidelsunalunsanaulania
msmane ieiunuansalunsyh
Mlsveegsng

AR, 316 ASIANTITIIALAZALEINITH
Tunsviamls 3 (3-0-6) nuUqEAn
(MK 316 PRICING AND MARKETING
PROFITABILITY)
Gunveruneu : @aulaian us. 102)
wwRaLazanMsRERuLleue
51A1 M3fMUAsIAT M3LUBsuLUassan
msldsmanduedesiiolunsdaasy
ASAAIA N1SIUUASIAIFEAARDINU
drulszaunieniseain Uadenis
msnanafitinansznusenisiilses
Aan1s warlimalanisiATIZMT
Usinalumssnaulansnisnann e
ANNEINTORUNISINALSTgIRa uae
anslasulszanamsnisiuiteraslunis
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Ysumasuiesieian
Wi hitann v lvidanu
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n9. 317 WwATdANSUgLUUT o0 TN
3 (3-0-6) NUBAn

(MK 317 PROFESSIONAL SALES
TECHNIQUE)
Ganvsruneu : @aulaian us. 102)

LWUIAR Unum Wi A
SUNATOU A3UTITU LAZNITZUIUNTUY
dumvontnaueng Tnevaueslunain
HUSLAA WazRnaIvnTsu guiuazmatia
NSUBUUULDRIAN N13AT1IRMEN Y
AnaTATIRvominLY wargULUY
nsvwaiell

1. gALENTIEAN
2. asgAnluysanninduy
s1e3wlyl nM.332 NSIANISANS

YBUALNALANITUE

AR, 326 NSHANNAIVIA
3 (2-2-5) BU8An
(MK 326 DIGITAL MARKETING)

Guderunay : @aulaivn Us. 102)

aa o

UNUIMANNEIAYIDINTAAINATR
N3 NUNULAZNAENSNITAAINRTVA
Uadeiifinasion1sivunnagnsvemain

aa

o A A °
favia waztAsasleNkulunisyinnIsnann

aa o

nINA

N9, 326 NMINAINRINALTIASIETIA

3 (2-2-5) nefin
(MK 326 CREATIVE DIGITAL
MARKETING)
Ganveruneu : @aulaian us. 102)

UNUMANEIARYURINITNAIA

e JULULIRIIAARdYTa Tadeiid
YENAADNITAANNANE YBINIINITAAIN
Advia NAENSNITAAINATIA N1TAAIALT

¥

= al o a
Wen nquinisvensumalulad

A
d

(Technology Acceptance Model: TAM)
N15INUTEANSNINNITNAINAID N5V
Fumeauladriuunannesunie nsldy
Usglevlandayavunalve (Big Data)

a s & a
uardumesiinynasngs (Internet of

Things: loT) namneuazaIesITUYR
§579AR

1. Usudiasneinn
wielidmnuiuatouazdonadas
Auileomunndaidu

2. U5uAesu1851873%7
Welhiovivliiaudaou
wazTusavAMsaiNNB el

np. 328 MInaalan 3 (3-0-6) nuUEAA
(MK 328 GLOBAL MARKETING)
(andefuney : gaulaivn Us. 102)

LUIAR ANFIALYVDINTT
AAIATAN AWINEENNINITIAIN N15ITE
nsaa1alan weAnssUEUslaa MInaie
PIUTRIUGTTN NMTANETDNTYULAZNISAT
Tan AUTITBVNAATEEATENIN
ﬂixmm?iﬁwasiamiﬁmumﬂaqm‘ma
AMsnalnseaulan

nR. 328 Aseaalan 3 (3-0-6) Nu8An
(MK 328 GLOBAL MARKETING)
(deAuneay : geulaivn us. 102)

A uNIsaelan
unumiardvnan1snatalanlugaidva
nszvIumaingnainlan n1533
paAlan NagnsNIsRaIAtan N13RaIn
PUTRIUETIN UEUENEnA LAz USNNT
seaulan NOUNEsERINUsEINA Tannas
AIANTENINUTEINA NISANETUAZAIIAT
Tan

1. gheunanngaivendadu
2. USuAesue 91879
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n%. 391 N1FINLNITHAA
3 (2-2-5) nein

(MK 391 MARKETING RESEARCH)
(andeAuney : gaulaivn us. 102)

UNUIMLAEALEIAYVDINITIVY
Asnatn seideuisuagnszuiunsiunig
3%’81??@L%ﬂﬂ'%mm,am%a@mmw
AMTINUKY NFORNLUY ASLAUTIUTIL
Toya NSUSENIANA N1TIATIEA 113
WEUTIBNUAITIVY LAYITHETIUAS
ANLTUNITNNNNTITY

AR, 391 ANTIVLAITAAN
3 (2-2-5) nuqein

(MK 391 MARKETING RESEARCH)
(udsAuney : geulaivn us. 102)

msfuaUssiiutymuay
nUszasAlumside n1snuniu
2550un551 seLleudBuagnseuiunisiu
M99 wdedleildlunsisy mafiu
wwdeyauvveerlatuazesulal
nsagluazeafusiena NMsleusIeu
ATI98 AITLIVTIUVRINNITY N15ANN
ruslaalugduuvesulal

YFumasulgse3n
Weliloniv ey
AU LaTATEUANLINEITY

ne. 433 N15IANIINITVIY
3 (3-0-6) wUBAN

(MK 433 SALES MANAGEMENT)
(adefuney : geulaivn Us. 102)

LWIAA UENNIINITIANITATTVE
UNUINUAEAUSURATIUTDY
HUIMINUNILaENNUYIY 11590
£IANSENBYIY NTINUHUNITVY AT
AnLaDNLATRNBUTUNLNMUYNY AT
NYINTAUNITVE 1AIRINISVIY B1EULUA
N3V MIAUANLALUTEEUNGIY
NUNITUVE

1. gALANSIEAN
2. hasgdnluysannisduy
13 NR.332 A1SIANITANT

YYLAZINALANITUIY

ne. 437 MITANIININAATNALNS
3 (3-0-6) yihefin

(MK 437 STRATEGIC MARKETING
MANAGEMENT)
GuUsduneu : gauldin us. 102)

ANUAAUALUNUIMVDIEUIINT
MRaIN NTIATIEREAIUNITA]
WoRANIIUFUIINA NTIATIEVIEUYTY
NITUIUNTVHNUNNNTAAN N5LTEY
WHLNITAATIN NIAVUANENSNI
N13A1MBE1NATETIA NITUMHUNALENS
TUURUR msfinanuwaznisussidiung

nel. 437 N1FIANITNITHAA
3 (3-0-6) iifin

(MK 437 MARKETING MANAGEMENT)
(GudsAuneou : gauladan us. 102)

ANUAFUALUNUIMUDIEUTING
N139A1A MFIATIREAIUNITAL
WoANIIUFUILNA MFIATIZVIgUYTY
NILUIUNITINUNUNINNITAAIN NISHTEY
WHLNITAAIN AISAVUANSENTNIN
msaann nsldunannesueeulatiie
AtuAYUNAENISNITNAIN NITULHY
nagnSlUUUR n1shneuwayns
Usziilung

1. Ysudesnein
WieliTlnnunsedunnBaty

2. U5uA198u1851873%7
wielidoninlriaudaay
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AR, 492 FUNUMINITAAN

3 (3-0-6) N8B
(MK 492 SEMINAR IN MARKETING)
Gudsruney : gaulaian ne. 211 uay
ng. 437)

Widauazusziunanisnaalu
T2ty Teewdunmslesieinsdl@ng
AMstEueRanIsAN¥IAUAIT 1Aeonns
pAUTE wagnsleusgau

nMA. 492 FNUINTAANARINA
3 (3-0-6) vhenin

(MK 492 SEMINAR IN DIGITAL
MARKETING)
(Gwdadunau : @euldiv na. 437)

Anwinisaduaumanu
NINAALUUAINAYDIDIANTTIAADT
Wag/v38 NIlAn®I §378 Startup wag
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a wva a a

ne. 498 MIRNUURBegIN

4 (1-6-5) wenn
(MK 498 BUSINESS WORKSHOP
PRACTICE)
GmUsduneu : aauldiv ne. 211 uaz
ne. 437)

NSWEURNUNTRAIN NMSHNUYUR
\Bagsia Taensdndausimanaes (el
UnAnulainANuIMeRIuUImMIEIna
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meldanunsalase waensUseiiumg

ne. 498 NSUNUURTIgIAA
3 (1-4-4) mein

(MK 498 BUSINESS WORKSHOP
PRACTICE)
AuUsduneu : gouldin ne. 437)
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1. anduaumihein Uudalusnis
ussene N1sEnUfURLaEN15Anw
shunueaiieliaenadasiv
SnwagNSIIEUNTaUY

2 USunedndidudewiiosnn
\Wovnsedu nm.a37 Weamese
ms@nwlusedend

2. USuAesu1e 5183
Wielhiewinnlsianuy
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UIUY

AR 216 ASIANISHAND I
(MK 216 PRODUCT MANAGEMENT)
3 (3-0-6) wiawin
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N6l 327 NTATNUUTUA 3 (2-2-5) whein
(MK 327 BRANDING)
AUMNEUBILUTUS MIRIATINTT
DONLUULA TAIUSTIUAING NTZUIUNTT
A519UUTUA NENNOBHNITOBNHUUKUTUA
N1508NKULUTIANA N15lanE0sT1v0s
WUTUA (Storytelling) NaemsnIsasIauy
JUA MIATIYAANYBILUTUA N15TAYAAT
WUTUA 95581UTTAIlUNNTAS
WUTUA

g3l iiveysiulvidnAnwdl
AN LA AEINUAITASLUTUR
Tundsvu

nR. 332 N1SAANTITNTVIBLAY

WMANANISVIY 3 (3-0-6) #i28ne
(MK 332 SALES MANAGEMENT AND
SALES TECHNIQUE)
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UNUMULAEANUTURAYOUTDIE TN
18 NFINDIANTITAILVIY NITITRY
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UNUINITTILAZ 93055 TUVBMNTN LYY
NITUIUNITVIY MISUINUGNALAENNT
LEAUDVIY N13LATARDIOI N1TUANITUY
LAZUINITUEINITUY
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NANgns

ne. 335 NFUTMTIANTIVoYANITNAIN
Aava 3 (2-2-5) nefin
MK 335 DATA MANAGEMENT IN
DIGITAL MARKETING)
(uderuneay : g@eulaivn us. 102)
AnwInsEuIuNIsUIMSIANISUoya
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naIvIeNEeN Way/vi3e I
Swaulddesni 21 wihedn

UnAnwageudenAnw1seiven
Bonsioluil wazvide Sulvluanunivy/
SuiiUaaeuluantu sauudlivesndn
21 wiwha

nauIvIeNGen way/vise 1w
Sunliitesnit 12 mieia
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12 wuefn
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AR, 315 SLUUENTEUNANINITAAIN
3 (2-2-5) nuwAn

(MK 315 MARKETING INFORMATION
SYSTEMS)
Guvsruneu : @aulaian us. 102)

WuIRe UnumLazmaTives
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N9N1INAIN

nR. 315 SLUUENTAUNANINITAAN
waznAlulagnianisnann
3 (2-2-5) nuein

(MK 315 MARKETING INFORMATION
SYSTEM AND MARKETING
TECHNOLOGY)
(udeAuneay : geulaivn us. 102)

WAn UnumLazTTives
STUUENTAUNANIINIIAAN
NSTUIUNTHAILILAZNNTIANITTEUY
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A6, 322 N1IRANUINTT

3 (3-0-6) UBAN
(MK 322 SERVICE MARKETING)
(andefuney : gaulaivn Us. 102)
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nA. 322 ATAAIAUIANT

3 (3-0-6) W8N
(MK 322 SERVICE MARKETING)
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e 323 NINAIANEAT
3 (3-0-6) a8in

(MK 323 AGRICULTURAL MARKETING)
Gudaduneu : @aulaivy us. 102)

ANUVINEY UNUM wazAUdARY
VRWAMNYAT NIIAMUAFINUTEANNS
nsnaIn NMsaLAUR N YRsLiens
deeen unumuazuleuivesnaigiil
AOARIALNEAT N1TINUNUNITAAINFUA
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ne. 323 NMIAAIANYAT
3 (3-0-6) gin

(MK 323 AGRICULTURAL MARKETING)
Gudaduneu : @aulaivn us. 102)
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dseen unumuazuleuevesnAIRdl
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n#. 324 NIFHANNRRDNTIH
3 (3-0-6) wUBAN

(MK 324 HANDICRAFT MARKETING)
(andeAuney : geulaivn Us. 102)
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n%. 324 N1TRANRRDNTTU
3 (3-0-6) UBAR

(MK 324 HANDICRAFT MARKETING)
(udsAuneay : geulaivn us. 102)
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AR, 325 N1IAAIANIINT

3 (3-0-6) UBAN
(MK 325 DIRECT MARKETING)
(andefuney : geulaivn Us. 102)
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nR. 325 AIAAIAN AT

3 (3-0-6) ¥UBAA
(MK 325 DIRECT MARKETING)
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ne. 334 MIna1RdmsuUsEnoauNs
3 (3-0-6) Mein

(MK 334 ENTREPRENEURIAL
MARKETING)
(utsduneu : @auleiv us. 102)
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nsawgsialviedsen uaziiulnee
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3 (3-0-6) MEin
(MK 334 ENTREPRENEURIAL
MARKETING)
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ne. 339 Mseaalud 3 (3-0-6) niiefin
(MK 339 MICE MARKETING)
AwUsdunou : gouldin us. 102)
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ne. 434 NFUTMIANUAURUTINAT

3 (3-0-6) Mwin
(MK 434 CUSTOMER RELATIONSHIP
MANAGEMENT)
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3 (3-0-6) NN
(MK 434 RELATIONSHIP MARKETING)
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Am. 436 N1SRANNAIUEN
3 (3-0-6) #L8AH

nm. 436 N1RAINAIUAN
3 (3-0-6) BIEAN
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(MK 436 RETAIL MARKETING) (MK 436 RETAIL MARKETING) %@Lﬁ]uédﬁﬁu
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(MK 438 BUSINESS MARKETING)
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3519

nR. 491 MSANYIDNMANIINITAAIN
3 (1-4-4) wuwin

(MK 491 INDEPENDENT STUDY IN
MARKETING)
(andsAuneu : gaulaivn us. 102)
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Tuanu v ndugidnm

nM. 491 N1SANYILDANANIINITAATN
3 (1-4-6) wueAn

(MK 491 INDEPENDENT STUDY IN
MARKETING)
Gunvaruney : @aulaian us. 102)
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ne. 493 MTaARATININITAAN ne. 493 MTeANATININNITHAA ALY
3 (3-0-6) nua8in 3 (3-0-6) i8in
(MK 493 SELECTED TOPICS IN (MK 493 SELECTED TOPICS IN
MARKETING) MARKETING)
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3 (3-0-6) wiwin

(MK 321 CAUSE-RELATED MARKETING)
(udeAuneay : geulaivn us. 102)
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ne. 331 NN50BNLUULLBIUNNMIAAIN

PRl 3 (2-2-5) Wgnm
(MK 331 DIGITAL MARKETING CONTENT
DESIGN)

Anwanudusivesnisnainida
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nm. 333 WinnssuadeassAuLEeRITa
3 (2-2-5) nein

(MK 333 CREATIVE DIGITAL
INNOVATION)
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(MK 438 LUXURY MARKETING)
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nauAvLaNaan §NAE1Y1IVINITIANTG
N3. 203 NSUSMINTNEINTULYY gNLANSIEIN

3 (3-0-6) wiwdn
(MG 203 HUMAN RESOURCE
MANAGEMENT)
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(MG 311 LEADERSHIP)
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3. 324 ladafnduarnisdnnisigouniu
3 (3-0-6) wwhn
(MG 324 LOGISTICS AND SUPPLY
CHAIN MANAGEMENT)
Gnvsruneu : @aulaian us. 101)
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(MG 324 LOGISTICS AND SUPPLY
CHAIN  MANAGEMENT)
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(MG 432 NEGOTIATION STRATEGY)
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TEAM MANAGEMENT)
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Uy, 341 AmnAIRlunsvineu
3 (3-0-6) N

(HM 341 QUALITY OF WORK LIFE)
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(MG 222 STRATEGIC LEADERSHIP AND
TEAM MANAGEMENT)
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(MG 342 STRATEGIC COMMUNICATION
AND NEGOTIATION)
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5. 212 IRINYIVINTUAZNTIAIN
YNNI
3 (3-0-6) Whenn

(HT 212 SERVICE PSYCHOLOGY AND
PERSONALITY DEVELOPMENT)
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1. NENATENISUNIZAMETTN A3U5TTY

fin. 181
GE 181

fin. 182
GE 182

fn. 1801
GE 1801

FRLUATUINIG

Truth and Service

UseiRanuduinvesuminerdendn nsuaananusiaieatunis
AduTInvewmues nsiawyadnlidelridnansisaue asertinluns
SUldBY uvuuasdinm aumdna3esssy AussIN Nsiiinueiinan
wanUfvauasusRanelfiaiiewnnlsegndldluinsydriu

History of Payap University; pursuit of truth on one’s ways of life;
personality development of public consciousness in serving other
people, community and society morally and ethically; having life
skills in accordance with the philosophy of sufficiency economy
and applying them in daily life

WaLlad 5350108 AUdURnIN

Citizenship Good Governance and Peace
Ummwwﬁﬁﬁmm%ﬁmawmmilﬂuwaLﬁaqﬁﬁﬂmﬁwaﬂﬁﬂmlm
danulan wazdsnuddvia (madunailieaddia) n1ssedunisyasn uas
msmdnsssnAvialuldlumssiiugin ilensegsiuiustedud
Roles and duties of being a responsibly virtuous Thai citizen, global
citizen and digital citizen; resisting corruptions; exercising good

governance for peaceful cohabitation

A3afasEssTAITUmA

Christian Sexual Ethics

pnLIU UnAnwInedunIzATaAsTTLLNANAINS
MENASARTTESTISoLNA TR n1sAUauswe
wazmaduius wiouansdifnuitoguuiiugnuvdndaeurasmsasas
555UANAT uazmzauiuusundnulnglulagiu

Christian ethics of sexuality; opposite sex friendship; courtship; and
sexual relationship, along with case studies that are in accordance

with biblical teachings and relevant to the Thai context

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)




fin. 1802
GE 1802
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ngvangluiiinusedniu 3 (3-0-6)
Laws in Everyday Life

8Ny Iu UnAnwAnsRAans

A5 wihil LLazLﬂ%ﬂww%uﬁugmsuamﬂﬂammgﬁmEJ mmiﬁﬁugm
Renfuyana ning aseuata wsan wazdnaiifordedudinuszdiiu
nsrUIUNSRTITNvRLnY TImde ngvsnedus MAudeaiu
PInUsedniu

Rights and duties; fundamental freedom of legal persons; basic
knowledge of people, property, family, inheritance and contracts in
everyday life related to daily life; Thai judicial process including

other laws related to daily life

2. NGUATENITIUUIARDATIN

fin. 191
GE 191

fn. 192
GE 192

GRARNRVAILEH 3 (3-0-6)
New Normal Healthiness

unAnAuTaUiFugunmietesiulsalifindedoss gl nns
Sviviudouazansaumasuaunm msdnduladenyfoawgAnsy

aunmiigndes Tnunmsiia n1seenddsnie msuivmsensual msusa
WmmaLLazmiﬁ%W%uﬁugm

Health literacy concepts to prevent chronic non-communicable

diseases, emerging disease; media literacy and health informatics;

making healthy behavioral decisions; good nutrition; exercise;

emotional management; First Aid and basic resuscitation

NSAALUUDIATIN 3 (3-0-6)
Holistic Thinking

LWIAANTARLUUBIATIN T0NTTEUILALNITUANIANNSMIYALEY
otaflnnusssuLariimuSURRTeUNUTAsAL SV DR AU AT

nanvay nsAnATIEd nMsAaudlulam nsAnegsiiiansage
NSANATINATIA N1TERNUUUANUARFINSULIANTIN NSARLUUBIATIU
Aefulseiiiu medeny WITWENA N15LIBY TRIUSTTU ANSTIY A3UTTTY

Aaundou LLazmsL%'sJuifmmJizaummﬁ%’%ﬁﬁaﬂmﬁu

Holistic thinking concept; an ethical and responsible way of self-

learning and acquiring knowledge from a variety of sources of

knowledge or information; analytical thinking; problem solving;




fin. 193
GE 193

An. 1901
GE 1901

fin. 1902
GE 1902

107

critical thinking; creative thinking; design ideas for innovation;
holistic thinking on social, economic, political, cultural, moral,
ethical, and environmental issues and learning from real

experience in combination, related experiences

nsiATIsRLassinaula

Analysis and Decision Making)

foyatumsdnduls mslinsesideyansadditenisdndula ns
Bnsgveyalagldvannssng n1siwseinisindula uwaznis
Usggndltiiteurtyviluindssdriu

Information and decision making; statistical analysis for decision
making; logical data analysis; decision analysis; and application to

solve everyday problems

IneuTInUTEITU
Psychology for Daily Life
gL UNANYIENIVIITANINY
Ardiloaumedning madiugniAiluaues muuAnesEnIng
yana nMaidlanueanazidu nseummAnuuUAuln AnLaan
aiueTsual AnuaaInluniswnlatyyn NMsdesisnufauius
FENINYAAS N1FIANTITATIUATEA N1TIANITANNTALES N1TUTUFINNG
GG

An introduction to psychology; self-esteem; individual differences;
self-realization and empathy; growth mindset; emotional
intelligence; problem solving intelligence; interpersonal interaction
analysis; stress management; conflict management; social

adaptation

a’m*ﬁLﬁa?ﬂmWLLazﬂ’s’lmm

Food for Health and Beauty
ﬂ’s’méf’lﬁfgﬁua\ia’lwmﬁaqmﬂ’lwLLazm’]mm UTeLAnNUDIImIshay
Lﬂ%iaﬂa'mLﬁ@?jéumWLLaxmmd’m 9MsguNNlLFInUsEI I Nansua
idemsTimnandmuiazisiouaz iRz ngmneiiados
LLazmﬁﬁﬁmm’l?iaImwm’]NﬁmﬁmsﬁlﬁaqmmwLLazm’mq’m wuAlNDIANS
Lﬁa?jﬁumwuazmma’m

The importance of food for health and beauty; types of food and
beverage for health and beauty; healthy food in daily life; dietary

supplements for specific life-stage and gender group; legislations

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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related to health and beauty products and considerations for
health and beauty product advertisements; trends of food for
health and beauty

3. AguansemIiulan

fn. 144
GE 144

fin. 1401
GE 1401

wialulagdiven
Green Technology

WWIAR 1NN wagdsn1sveanaAlulagddes malsvendldinaluladd
Jo7 wdnudidewasmeluladndsnuanveads nswmwietedadiy
mewmaluladdidey nann mMEYIATUDUATARLAZ SOUINATUDY
sruuMIdansaanadensg1edidu 1nssunsiansiudannden
WaZN1TINNITEUNUETL)
Concepts, principles and methods of green technology; green
technology application; green energy and waste energy technology;
sustainable development with green technology; green
productivity; green carbon credits and carbon footprints;
sustainable environmental management system; environmental

management and green office management standards

mafuguszneunsluamssui 21

Entrepreneurship in 21°" Century

ﬁug’luﬁuaqqiﬁwizmwﬁq 9 N1FIATIALDNIALALNITNAILILLIAA
5379 Lean19gsna N1Iea1n MIUSIIINSnensuyed wazngseileu
N19ANTEINUTEINA NMIRULAZANAINNTOlUNITTINATlIUDS
AUsznaunis waznisiluduszneunisiudeeulal nannsuasuwiin
Aeafunisiesulal sanesulat mEietestunsieeulal
Q%Hﬁi‘ﬁmLLﬁ%ﬂQﬁN’]EJﬁLﬁIEJ’J%EN

Fundamentals of different types of business; opportunity analysis
and business idea development; business model; marketing;
human resource management and international trade regulations;
finance and profitability of entrepreneurs and being an online store
operator; principles and concepts of online commerce, online
markets, taxes related to online commerce; ethics and related

laws

3 (3-0-6)

3 (3-0-6)




fin. 1402
GE 1402

fin. 1403
GE 1403

fin. 1404
GE 1404
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Uy Usshusludinusedniv 3 (3-0-6)
Artificial Intelligence in Daily life
BALIU UNANWIEIUIYINEINITABNAIADS LAY
ANUNIYIIFINTINGONAUIS
Mé’ﬂmiﬁugmmmﬁmmwisﬁwi mansiAgtesiulygyseAug s
UszgnaldUeyanuseRugludinusedniu Jnsgvinisviinuves Al lu
PInUszdriu suanveslyyusenvg
Basic principles of Artificial Intelligence (A.l); A.l. approaches; A.l.
application in daily life; A.l. application process analysis; A.l.
development tools; the future of A.l.
SuwmAlulagATva 3 (3-0-6)
Digital Technology Literacy
gL UNANYIANVIINGINTADNNADS LAy
ANUNIYIIFINTINGONAUIS

Aaa v a

A5k N151a NNsasakaENsNDanAluladnIva AavansIudanasw

s v

Fuiunsususeaidvia nsdlalygussivg Teyasunlng uden
i mMsUszendldiatesiatietiauemsaumealusuuuudulyingiin
N1sVuTINAUNIUTEUUoaUlal LaYIZUUAATIA N1T3NEIAINL
Uaensivesdeya n1sdsesleys warasusTsunsidneuiames
Using, understanding, creating and accessing digital technology;
digital transformation and adaptation in the digital age;
understanding artificial intelligence; big data; block chain;
application of tools to present information in infographics; online
collaboration and cloud; data security backup; and computer

ethics

MsUImsAsTsAslaefuLarAuningaivia 3 (3-0-6)
Wealth management by Stock and Digital Assets

UsziRnnuduun mnumune waz Ussaviveaiu aunsndada ns
UspandliBuningiavalutlagtu msamuuazauides nsterisuas

awuluny wazdunindaiviaetieing A3esssulumsamu

History; meaning and type of stock and digital assets; application of

digital assets; investment and risk; simple trade and investment in

bond market and digital assets; investment ethics



fin. 1405
GE 1405

fin. 1406
GE 1406
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welulafausidmiuyanaiily 3 (3-0-6)
Music Technology for Non-musicians

gniu dnAnwinedensudal
nslteundieduiifonluatodagiundananunsauniegnaing ua

AU UNAUDNANIUADAS 1T UL VUL ADE AT WA TIA

Using today’s popular applications to produce simple music

productions and be able to present the works to the public

creatively

AanudunadioaRdva 3 (3-0-6)
Digital Citizenship

wallosidnia msfwiviudelugaidsia Awsuiinveusionues uazdsay
Tunslémalulad pwiReafudouazansaumea a3u555u wagmstidon

N NAIPULAZ N TLID99E LAY

Digital citizenship that knows how to use media in the digital age

knowingly with personal and social responsibility; media and

information knowledge; ethics and morals; and proper participation

in politics and society

4. nuaNTENYLiioN1TARaNT

fin. 127
GE 127

fn. 137
GE 137

awilnetitensdeanslugaidna 3 (3-0-6)
Thai for Communication in the Digital Age
nswauinwensldneinedfionisdoans dunisils NITNALAUD
Na1uy 1381 deu Tasiunsdularuddguasnsinsziidie
ldlugindszariuldegsgnieuasiminzadlugafava

Development of language skills in Thai for Communication
comprising listening, oral presentation, reading, and writing
emphasizing main ideas and analysis to perform accurately in daily

life and appropriately in the digital age

mmé’aﬂqmﬁamn%uuazmaﬁﬂLauaL%ﬁﬁmmi 3 (3-0-6)
Academic Writing and Presentation Skills

N5t JULUUkaEd UL EMTUNISWEWTININTT YisenTs

Jeuseau wagnstinnsiaveidunsnisuaglidunianis

Vocabulary and language style and rhetoric use for academic

writing or papers and practice of formal and informal presentation




fin. 138
GE 138

fin. 139
GE 139

fn. 231
GE 231

fAn. 1501
GE 1501

fn. 1601
GE 1601

111

awdanguiitensaeansludsaumyams sy

English for Communication in Multicultural Societies
nstinuariamninuenwidingudiodeans uazidilaruvannuane
meiausssnludsn

The practice and development of English language skills for

communicating and understanding various cultures in societies

ﬂ’ﬁ‘ﬁﬂLLﬁ%ﬂ’]iWﬂ@ﬂ’]U’}éjﬂﬂi]‘iﬂl,ﬁl’e)ﬂ’]igaﬁﬁi

Listening and Speaking English for Communication
nsEnTinwensilakaznsan1w8eng wluanunsalnieg n1s
2T MIAAMULALIATIENUEAINAINNTAUNILN NS LauaTeYa
MNWAAIANG 9

Listening and speaking English practice in various situations,
discussion, interpretations and analyzing conversations,

presentation of the information from various sources

Awdanguilon v

English for Career

nsldnmundnguiienisasinsau mwdanguluiivihiau n1seu nns
WEULAZNTAUNUNUUTUNTDIUUITEANAN 9

English language for job applications and in the work place;

reading, writing and conversation in different working situations

a al a Aa o w
AMBIAUNDNTFREANST IUTINUTEITUY
Chinese for Daily Communication
YAVIU UNANWIENVIIVIN 1AL TAUTTTUIY

al (%] r-glj 2 aa o v Y aa <3 1

maauwmmmﬁmimuL‘Uaﬂmﬂ,ummﬂsmnumummmmLiJ‘LJEJgJJ
ASOUATY AP LAY IRUSTIUVDIUTEINAIY
Basic Chinese conversation in daily life in aspects of life, family,

society and culture of China

A luivenisdeansluiiaussdniu
Japanese for Daily Communication

oniiu infAnwauivinwiney Sansssudu
hensainwndiu Fnwennsils siweniswe msdeasnndgiu
Dowudmiunslidinusesnu uasdsentamssandu

Japanese grammiar, listening skills, speaking skills, basic Japanese

communication for daily life and Japanese cultural society

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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an. 173 arwnnvaiionsdeasludiausssniu 3 (3-0-6)
GE 173 Korean for Daily Communication
sy thAnwideudvlnawiniva
Tgnsalniwnmd inwensila inwensyn ANSARESATE NG
Wosdudmdunslddinysednfu uavdinuTamusssunva
Korean grammiar, listening skills, speaking skills, basic Korean

communication for daily life and Korean cultural society

RUINIVNANE lddeendn 93 wuhehia
JnAnwazdasdnueduniunuimivannglnlawauedsasaulitasnin 2.00
lnefnwsedvlunguivsaluil

NRNITIAUFIND

v = v = a 1 dy o ' a

UnAnwagaesdnuaedvselul 9wau 36 wilein
nal. 102 NHMUNETINT 3 (3-0-6) ihenin
(LA 102 BUSINESS LAW)

NQVENENITUNITINBIANTTIND kaENYMUIBALINUNMTUTENOURINTTUNAGIAR 1iein
NVNNETRUIE 1nSwg Wide APy AUTEiU 91189 310 NYMINENEINUATIANTNINTTRY A51E13
VukazasIEil nguuneiierdesiudidanseie

Uv. 111 MsUnydmsugsia 3 (3-0-6) Wihenin
(AC 111 ACCOUNTING FOR BUSINESS)

AuvIng Sngusvasd AN warasTBUTIMNIUTYT Nsldusslevivestoya
119150 NToUkUIARtUNTINIUTnunanUyduinsgiuaina mmilﬁmﬁ’wé’ﬂmﬁ IGERGIYE
VRUmIUNannIsURT N19IAYINTIBIUNIINITHEY '3'§m'iﬁ'aﬁﬁ'snﬁum@gaﬁ%ﬁm nsUsEYNALY
wialulagn1ensUgdiasuinnssunienisigy

w. 319 msty@diionisdanis 3 (3-0-6) e

(AC 319 MANAGERIAL ACCOUNTING)

(udsAunau : aeulaivn us. 101 wag uv. 111)
m'ﬁLm']zﬁﬁﬁamuamamiﬁaﬁLﬁaﬂﬂﬂ#ﬂuﬂizmumsﬁmﬁ Tne@nwAefunisdadsuny

q

o

Ly |

531 MU IauUiuLYs MIlesgideyaniamsdaydivenisdindula nslmneianuduiugsening

v a

U3 sumu waziils auviensUdvimstinadedmiunisnaunu nMsaiunuiasnsdnaula
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US. 101 89ANITHAENITIANT 3 (3-0-6) Mena
(BA 101 ORGANIZATION AND MANAGEMENT)

LLmﬁmﬁugmmaﬁﬁﬁa gﬂLLUﬂJmiﬁ'@&?ﬂaaﬁmqiﬁﬁ] yiAun19gR9 wagnsdansluuiuni
WasuLUas ANINLIAFOUNNTIND WATEINTENINUTENA TTAUINITNNNITIANIT ANLaEVRY
89AN3 NENNNTIANIS MTiN19NSTRnIs wazaSesssuluasinig

US. 102 #eNMSARNALAYNITAAIARING 3 (3-0-6) vhenn
(BA 102 PRINCIPLES OF MARKETING AND DIGITAL MARKETING)

WNAANIINSMATA UNUIMAIAMATTReLAswAalugARTYA 95381UTIABITNNIMATR
ANNUINGOUNINITAGTIA NITUTMITNTRAIA TEUUTRYANNNTAAIN NMTILRAIN NMIUUEILRAN
nsmruaraIad v MTNuaRansiue weRnssuduslaalugafdvia diuuseaunn1snaie
MInaInATTa uazmIandaion aaonsungranefiisiostunisdunsesuilna

U5. 201 N1SIANTIINITNAALAZAITALTUU 3 (3-0-6) nu8AA
(BA 201 PRODUCTION AND OPERATION MANAGEMENT)
GudsAuneu : gaulaiun us. 101)

ANIIANITANTHERN NITNBINTAT NISONLUUNANSTLAZNTEUIUNISALILIIY NStiiuarasTY
BIANT NFINNITAUAAINGD NMITUITMITRAILATING MITANMIAUNIN MITANSIEgunIu wagnis
THweluladifionsinauladeUsune

U§. 202 N13NBOINTTIND 3 (3-0-6) wiaEnn
(BA 202 BUSINESS TAXATION)

nmMsdanissun1@esians lneldvdninamiuazisn1sdniiun18einseneg audseana
Supnsildeelutiagiunazan@duq fiferdosiugsie loun mBRuldyanasssua mEculddRyana
AN fi91e MByadiin Mdssiaany ensuanud MBnsiunsan MENRuLasdWgnaie
mthe ndasswaniin ndaaning s @fifedestumduddidnnsednd

US. 203 \ASYgANENSSINg 3 (3-0-6) vihenin
(BA 203 BUSINESS ECONOMICS)

AudlUiRnfulaAsaAsygmans seuuiATegRe guas gunILLALARENTH AL
ganguvasgUasAuazgunu nquiusina Nquanas 1eSuLaEAUUNITHER NIAMUATIANEUM
wazdadunisuanlunanaudstuauysalvagldauysal Suwle Ruila wleuiensty wazuleuignisead
NIALAENITRUTENIUTTNA
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US. 204 NOANTIUBIANTITHALNITUSININTNEINTUY WY 3 (3-0-6) e
(BA 204 ORGANIZATIONAL BEHAVIOR AND HUMAN RESOURCE MANAGEMENT)
(Gwdaduneu : aeuledun us. 101)

wnfn nguiiiAgafumsinnsmgAnssuveayedlussinig msdanislussduiannyana
sEfUNgNLALIEFURIAn1T MIUszndlilnAnnsuimemineinsuyudiileiulsyvnaesesdnis
wihfveansuiIninensuyed uazdadeiifinadennnssuvesmysduagnsuimmineinsuyud
TuaaAns

Us. 205 walulagdmsugsia 3 (3-0-6) N
(BA 205 TECHNOLOGIES IN BUSINESS)

unumvenaluladidva auiareniilafeaiunmsmduddidnnsednd (E-Commerce)
UeyayrUsedivg (Artificial Intellisence 3o Al) doyavunalug) (Big Data) ufioniwu (Blockchain)
1a3u (Drones) Bumosiiniilennds (Intermnet of Things : IoT) 1usus (Robots) Taniailouass
(Virtual Reality vde VR) uagmaluladuiseunaniiiensussgndldiunuduuimsssia

US. 209 A5HUTINT 3 (3-0-6) Mihenn
(BA 209 BUSINESS FINANCE)
(Gudaduneu : aeuladvn ve. 111)

Whneuagnifivesnsdnnismisnsiu yasiununa msesgimatuiuiiugiu ms
NYINTULALINHHUNNNTREY NMFIANITEUNTNE N153ANIRUIL 1AT9a519vRaRuNY N15UTE
lassmsamu uleviensdeRuiuna Funindadvia nsussendldmalulagninisluuasuinngsy
N19NIRU

Us. 401 N15IANTSLTINALNG 3 (3-0-6) 28NN
(BA 401 STRATEGIC MANAGEMENT)
Gudsfuniou : aeuledyus. 101 wazus. 102)

LnARMsTAMTdanagns nszuumsianaiBsnagnsuaznsldiadesiienanisuimsiiiens
Tasgvanninaeunglukaznguen Mslmeinsultulugaamngsy A3esTsuANuSuiaYey
sodsay wagarmdiiunsdanadondunsnusunagnd matvuanagnslusedusngg masuiy
nagns warn1susuliunagns
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nguIYNBNUIAY MUY 45 NiEhn
tUnfnwvsdeadnusedveelull  d1uau 45 wilein
ne. 211 MIAATIBNRATORNKUUNGANTIUFUSINA 3 (3-0-6) N

(MK 211 CONSUMER BEHAVIOR ANALYSIS AND DESIGN)
Gudsdunau : aeuleiv us. 102)

LLuaﬁmﬁugwuLﬁmﬁ’quaﬂisui{uﬁﬂﬂ HaduiislavswasewgAnssuguilan uvudassnszuiuns
Tun1sdindulade duUsEaun NIRRT UNGANISURUILAA LATYAanslangAnssu auienela
WaEAUANG NMTIATIZINgRANTINAUSLIAA AMunlauslnaludedn wasmsAuasasulag

nA. 214 YBINNNIAANAING 3 (3-0-6) e
(MK 214 DIGITAL MARKETING CHANNEL)
Gudsfuriou : aeulain us. 102)

arwdidesiuieafunisuimsdemisnisnann dadeiidnasonsinnistemnnsnain aundn
lugpanianisnatauazanIduaunal neanssuAelugeminisnan n15aunu Nsuseiinluns
UURU wazn15AIUANAMNFURUSTENINNTINIINITAAIALAZEIUYTEAUNIINITAAIN YOINI
nsnanAIiaUszLanenee 1wy Auanesulad (E-tailer) nananansdidnnsednd (E-Market Place) uay
nsArudedsauesulall (Sodal Commerce) n15idanunanslofuiuuizas N1INAIANIIATI
n13na1akuulisessa (Omni Channel) Nsusuisviadlgguniuuazladafind naenaunisidssuy
welulafansaumeiietislunisnszaiedui uazdemismanainseninessma

Am. 215 anuAnassassaLarnsaeansluivndnnisnain 3 (2-2-5) nuenn
(MK 215 CREATIVITY AND COMMUNICATION IN MARKETING PROFESSION)

NANNIS AUNNNY AIUEIAEY BIAUTENOUVDIANAAASINETIA LAZATEUIUNITIUAITHAMUY
mmﬁma%"maiiﬁtﬁaﬂizqﬂmﬁ%’iamﬁ’uéauﬂizawNmimam ﬂaqmémﬁﬁamw 19NNSAAIR Nnwly
nsdeasiionrudnsaluivninnisnaia nsdnaue waznisldutianisasieniseensuliiu
naudmune

nM 216 N1SIANITHANN EU 3 (3-0-6) wienn
(MK 216 PRODUCT MANAGEMENT)

LUIAAAMUNUNY NYBYNITAAIANEAN N UTeLnnndnd g drulsvaunindng 19959730
NARSTUI NTLUIUNSHAR NMFAUSNIEINERAUN N5 UNUINERA 9T NsRILNERStueilual
NSARUIUTTUTUIN ANUFURAYOUNINTITARANER S ua
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AR, 314 NSABEANTNNINTAANALUUYIANNST 3 (2-2-5) e
(MK 314 INTEGRATED MARKETING COMMUNICATIONS)
AuUsdurieu : aeulsdn us. 102)

unum AudALaznguiiAetestunisdeasmenmsnanauuuysannis nmsldiaiesile
AsdeaNIMIeNIMAIRLUUYsANS tnsruunanlesn1sAeasNIINsAAIA NSt TEuLNUNNSEDaNS
A13MaTA N15IRaTIIvYIEINA 115TAUTEANSHATINTARA1TNINTAAIALUUYIMNNTTUAY
55oussalunsldie

nM. 316 N15IANITIIAMAEANNEINISalUNISYINNLS 3 (3-0-6) wiefin
(MK 316 PRICING AND MARKETING PROFITABILITY)
Gudsduneu : gaulaivn Us. 102)

wurdakazudnnIsieafuuloutesinn nsinunsia nsasuulassia nsldsanduy
wSedielumsdaadunisnan nsmuunsalidenadssiudulszaunianisnann Jasenisnisnain
fiflwanszmusenisvidilsvesions wasldmedanishinssndalsnalunsinaulanenisnain e
Wueuannsalumsviilsvesgsie uazmslfsudszanamsnsiudietaslumsifineuannsaly
nsiAnls

AR, 326 N1IHANNAINALTIASI9ETIA 3 (2-2-5) Bur8nH
(MK 326 CREATIVE DIGITAL MARKETING)
Aundarunau : @auleivn Us. 102)

aa v

UNUIMANNAIAYIDINITNAIAATTA JULUUYRIRaInsavia Uadenidnsnasen1snainddiva

RN NNTNAINATIA NAENTNITHAINATIR N1TAITALeM Nguin1sueansumalulad (Technology
U a a aa o a 1% 6 1 s 1

Acceptance Model: TAM) nmsinusg@nsnimnisnainaasia n1suieduniosulatiiulnannasunige

n15ldusgleviandeyavuinlve (Big Data) uazduinesidannasswds (Internet of Things: IoT)

a Y]

NONUNBLAYIIUTIIUVDITINANINA

ne. 327 NTATHUTUA 3 (2-2-5) migin
(MK 327 BRANDING)

AYIUTANETBIUUTUSA N1SRIFAINITOBNUUULAL TNLSTTNAINA NTLUILNITAUUTUS MinNgw]
AN3EBNIUULUSUA N159BNUUUUITIANI NSIEN5895 W84 UTUS (Storytelling) nagmsnisadns
LUTUA NM3A519YAAITBIMUTUA N3 TRYaAILUTUR 95381UTTRllunTTasuuTUd

ne. 328 NMsmaialan 3 (3-0-6) wiefin
(MK 328 GLOBAL MARKETING)
Gudsdunau : asuldiv us. 102)

waANAafugIun1InaInlan unumuazdnsnanisnaialanlugafdvia nsruiunsiing
panalan N1533eAaIAlan nagnsn1snalatan N13Ra1AtIN TN usITH WleueNandailaruINTTEAY
1an NMIesERinalsema Yannain1sAseninalsema NMsALEskazn1sAlan
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ne. 332 NSIANTNTVPUAEIMALANTUY 3 (3-0-6) when
(MK 332 SALES MANAGEMENT AND SALES TECHNIQUE)

WWIAA NEANNITNITIANITNITVIY UNUIMLAZAINUTURATOUYDIFUINITIUYIY NTINBIANIT
AN8Y18 N1TINUHUNAYNENITUIY MTARRENLAYRNUTUNTNUYIY NITAVUAINIANITUBLAY
TAP1N5918 M15UFMTIa1 MImuAuLasyseliunanuninnuee unumuifuazasesssues
WINUIIY NTLUVIUNTVY MIDIMUGNAILAZNISIAUBVIY N151ATD19BTBY NMTUANTIBUALUINS
NN

nel. 335 N1SUIMNTIANITVBYANTITNAINARYIA 3 (2-2-5) whefin

(MK 335 DATA MANAGEMENT IN DIGITAL MARKETING)

(Gwdaduneu : aeuleivn us. 102)
AnwinszuumsuImsdansteyalunisihnisnaiauudemuazdondsa mssenuuusnis

Audeya msduundeya msileseideyauaznisuszendltiedesilouazdoyanieg ivarnvangle

aneluuwanveduideniu sauda msuszifunmuamesdoyafifeg seduamunTefouazainm

aonndeaiiethluaiianagns videusummainuazmsiadulansnsnaanavialdedsiivszdnsam

ne. 391 N153IILNTAAN 3 (2-2-5) wihene
(MK 391 MARKETING RESEARCH)
(Gudsfuniou : asuledn us. 102)

n1stmualssiaudgninazinguszasdluniside nismuniuassanssy suideuiSuas
nszuaunsTumside wdesdlefldlunsids msifususudeyauuueelauazesulat
n15a3UkazafiuTeNa N1TWWHUIIEUNNTIFY AT58IUTINVRIUNITY N1sAnwIHUITTaalusUuuy
poulal

ne. 437 N1INNITNITAAA 3 (3-0-6) Mene
(MK 437 MARKETING MANAGEMENT)
GundsAuneu : gaulaian us. 102)

ANMUAIAYUATUNUINVBIZUTIITAITAAIN NITIATIENANIUNNTA WeANTIULUIIAA NS
TATIERARUITU NTTUIUNITINWRUNNNITAAIN NISREULHLAITAAIN NITANUANAYNTNNNITAAIN
nsldunanlesussulatifieatiuayunagnsnisnain nstusunagnsluufia nmsfanunaznng
Jsziiuna
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nA. 492 FULUINTAAAFRITA 3 (3-0-6) wiienA

(MK 492 SEMINAR IN DIGITAL MARKETING)

Gudsfuniou : aauleiv ne. 437)
ANYINITANTUNIUNIAIUNITAAIARUUATTAVDIBIANTTINIITY WaY/NT8 NINANYI 3379

Startup wazuwanrlodusine seesdnslulssmanarsnaszma welinsiuisnuddauazainy

auLan naenaUdyIe1g 9 LazkuININNITUALlIY0ID9ANT uaﬂmnﬁjﬁaﬁauﬁuazﬂﬂm [T akkivaltoe

AFGsunUsEendld Weusuusaudle Tneli38nsseauanasazmssiunengy Weidunsmdeu

ANUNSaunaunNsUfURMuivaIAnsneuanluaung

ne. 498 NMSUNUURLTEIAI 3 (1-4-4) whein
(MK 498 BUSINESS WORKSHOP PRACTICE)
(Gwdadunou : aeuladun ne. 437)

madsuusunsianiiesessunmsmanoenlatiuazesulal msfinufoRidagsia Tnsnsdass
Uitmdnans iieliindAnwlsthanuimasuuimsgshauazmsnanenld mauwusnufoRanels
an1UN1TAIATe karn1TUTEIIUNG

1 a =l Gl a (R4 1 ] a
nEuIBBNLEADN Laz/13e Fvn liddaenin 12uuqefia
o ¢ v a ¢ a = ' & A a a A A a
JnAnwazfondsnd@nyiseivendsnsslull was/vss Auinlua1vn i dundaasuly
annUu sukallidaenin 12 wdiein

ngudreniien A9inE1U13¥IN1INAARRIR

ne. 315 SEUUANTAUMANINISAATIALAEIMALLLAEN19N1TRAIN 3 (2-2-5) whein
(MK 315 MARKETING INFORMATION = SYSTEMS AND MARKETING TECHNOLOGY)
(Gudefuniou : asuledn us. 102)

LUIRA UNUINLAEMENTIVEITEUUANTAUNATIINITAATN ASTUILNTHALILAEANSTANTS
sTUUANTAUIMANIINNIRAIA MSUTEENALTST UV SALImANIInsAataLiiensiindulantanisnain
mamannasielvsiuazmaidenlomnanisnann maluladsunislavanuaznsilusiudy mallags
msaadlemuazaissraunisalligndr ieluladdudodsnusoulatduaznisadrennuduiug
anA walulagaunisug wazmalulagnuuInisIanisuazN TN IERveLa

ng. 321 ﬂ'ﬁmamﬁaa"’mu 3 (3-0-6) ®u1BAA
(MK 321 CAUSE-RELATED MARKETING)
Gurderuneu : g@aulaivl us. 102)

LUIANAALAZATEUIUN SRV SAaIATad AL nsIUABULUaIIN s say nsAnwIngususlng
A15AAIAAININGDN N15TANINTTUINDIAINITHALUILA S HANNAIUEDY CSR AUNIRAINAINTUBIANS
55719 LAZITIYIUITTUNINITAAN
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nR. 322 N1IRANNUINTT 3 (3-0-6) nu8AA
(MK 322 SERVICE MARKETING)
(undsAuneu : gaulaian us. 102)

VWAL HUIAIUAATDINITAAIANTITUINIG SNUULENIZVBINITUING NITIHUNYTENNVDS
U3N1s Msmmuanguanatimng weinssuvesldusnig msiwuuleuiensnain dulszaunig
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(MK 333 CREATIVE DIGITAL INNOVATION)
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Gudsfuniou : aeulein us. 102)

unum mihiazaudAyvesgIiafUAngalvsiilreinsusia uardsen ndnnsuaznquinis
fansgsRadUan sUuuUsIRa AUEn madenshiaiidediudn diuszanmnanismanndiuin ans
IANTVLIANYAUAT N1TANLAT N1THaRsFUA wwdlduniseyaniuewian

N9.438 N15AANSATAS 3 (3-0-6) BN
(MK 438 LUXURY MARKETING)
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(MK 491 INDEPENDENT STUDY IN MARKETING)
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Tugedn warfionasdluanviandudliiuing
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(MK495 PRACTICUM IN MARKETING)
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(MG 222 STRATEGIC LEADERSHIP AND TEAM MANAGEMENT)
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(MK 326 CREATIVE DIGITAL MARKETING)
(daruneu : @aulaivn Us. 102)
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(MK 437 MARKETING MANAGEMENT)
(Gwdaduneu : aeuledun us. 102)
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PYU. HR 03/1

PAYAP UNIVERSITY
FOUNDATION OF THE CHURCH OF CHRIST IN THAILAND

Contract for full-time instructors (stipulated duration)

Contract number ...025../.2021. Written at..... Payap. Universify............cocon.

Tumbon Sanpranate, Amphur Sansai, Chiang Mai by ......... Mr. Apicha Insuwan.................. ;
oSO cosmmmuses Interim.President.............. , who shall hereafter be called “university” as the
first party and Mr./MesAVESS. ..o ShaW=NALFING. cocooismsussmmmsmsssmnsy Age...27....years

with permanent residence at

District (Amphur)

who shall hereafter be called “instructor” as the second party.

Both parties agree to the following contract:

Article 1 “University” agrees to employ the “instructor” at Payap University in the

The renewal of the contract under paragraph 1 shall be accordance with the regulations
and conditions prescribed by the University. Working period of Instructor shall starts from the date
of commencement of employment and counting of consecutive periods continuously when the
contract is renewed or changed. Counting the working period will be used for obtain any rights and
benefits is possible.

Instructor has responsibilities as indicated in the Appendix 1 which is an addendum to
this contract, and is considered part of this contract as well as any regulations, orders or announced
directives that are in effect as of the date of this contract or that may be announced in the future.

Article 2 “University” agrees to pay “instructor” a monthly sum of .....8,075.-..... Baht

(<coee....... Eight thousand and seventy five Baht ) every month as long as “instructor”

remains employed by “university” and will pay no later than the 3rd day of the following month.
Other compensation (if any) shall be in accordance with Appendix 2, which is
considered part of this contract.
Article 3 “Instructor” agrees to follow all regulations, duties, professional ethics,
principles, or directives of the university, as well as policies and practices which the university may
specify, as may be in effect at the time this contract is signed or afterward as the university may

initiate changes as appropriate, which shall be considered as part of this contractual agreement.

.

Interim President Signed....... %{”T & /ﬁ ................ Instructor

Sighed.onmnmnsmannsrsrane
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Article 4 “Instructor” agrees to carry out assigned jobs with honesty and to the best of
his/her ability. “Instructor” also agrees to search for additional knowledge or to undertake other
endeavors which enhance the progressive operation of the university; and the instructor agrees to
do nothing in practice or in conflict with the university’s best interests.

Article 5 Pursuant to carrying out this employment contract the university has the right
to assign or require the instructor to perform duties in addition to those covered in Article 1
paragraph 2, or to undertake duties in whatever unit the university may deem appropriate.

If the instructor is promoted by the university into an administrative title, the instructor
agrees to relinquish that title and its benefits as the university may see fit.

Article 6. The university guarantees to oversee the instructor fairly in accordance with
accepted good traditions and as stipulated in the regulations, directives and announcements of the
university. In the event that disciplinary action is taken by the university against the instructor, the
university shall follow the procedural regulations concerning personnel administration and
regulations related to investigation of personnel.

Article 7. Leaves/vacations shall be in accordance with the university’s present or
future personnel administrative regulations.

Article 8. During the time of employment covered by this contract the instructor
acknowledges and agrees to the following two provisions:

8.1 a probationary period as per the first paragraph of article 1

8.2 an annual performance evaluation as per university regulations or announcements

In the event that the instructor does not pass the initial evaluation [at the end of the
probationary period], the instructor agrees that the university shall discontinue the employment or
further consideration of extending the contract, depending on circumstances, and the instructor will
not seek recompense or benefits of any kind.

Article 9. If the instructor fails to perform or performs contrary to any provision in this
contract the university has the right to immediately end the contract. And, during the employment
should the instructor perform or fail to perform responsibilities or do anything causing loss to the
university in any respect, the instructor agrees to reimburse the university at the time the university
requests and agrees to have the university deduct from salary or other funds that the instructor has
the right to receive from the university as replacement of the university’s losses, except when the
losses were caused unintentionally.

Article 10. For the duration of this contract if, in the course of carrying out duties. the
instructor should produce a new invention or creative output, the knowledge derived from the
invention or creative output shall be patented by the university, with the exception of copyrighted
work which shall be held by the instructor, but the university has the right to utilize the work to
publicize as is the purpose of this employment contract.

Financial benefit that might accrue from action as described in the above paragraph shall
be allocated in accordance with procedures directed and announced by the university.

Article 11. Additional remuneration and benefits of the instructor shall be according to
[Thai] law, regulations, rules, procedures, directives and announcements of the university.

For the duration of this employment contract, the annual instructor’s performance

evaluation principle will not be considered to increase one’s salary.

e

Ocufp® o o

Sipfied s Interim President SIgned. .icssifvssnid St Nonssvawussnisnsd Instructor
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Article 12. For the duration of this employment contract, if the instructor should wish

to terminate the contract before it expires, the instructor must state that intent in writing to the
university no less than 60 days in advance, and the termination date must not come during an
academic semester when the university is open.

If the instructor does not comply with the paragraph above, the instructor agrees to have
the university deduct an amount not to exceed twice the final month’s salary as well as a
supplementary amount to reimburse the university for any losses sustained.

Article 13. For the duration of this employment contract the university has the right to
terminate the contract for any of the following reasons:

13.1 for having been disciplined with suspension or termination as a result of a
[disciplinary] investigation

13.2 for not passing a performance evaluation as per article 8

13.3 for not reporting after completing continuing education, workshop training, a field
trip, conducting research, writing a textbook or other such, as assigned by the university

13.4 for intentional corruption or insubordination to the university

13.5 for intending to cause loss to the university

13.6 for careless neglect that causes severe loss to the university

13.7 for failing to heed or follow the university’s legal and fair rules, regulations,
procedures, announcements, codes of ethics or directives

13.8 for neglect of financial responsibilities in excess of three days without due cause

13.9 [in cases in which the university] ceases a job title or dissolves a unit

13.10 the university has its charter withdrawn, requests to cease operation, or transfers
its activities to another entity

13.11 terms of this contract are broken as per article 9

13.12 [the instructor] lacks qualifications or has characteristics forbidden by the Private
Higher Education Act in force at the time

13.13 for being uncooperative, obstructive, or refusing to follow the rightful orders of
one’s supervisor or those performing legally delegated duties

13.14 in cases in which a licensed physician or a physician chosen by the university
examines the instructor and determines that the instructor’s health prevents further work
Article 14. This contract shall end as follows:

14.1 on its expiration date

14.2 at death [of the instructor]

14.3 as the contract is terminated as per article 12

14.4 as the instructor is granted permission to resign

14.5 as the instructor is suspended or terminated as the result of a [disciplinary]
investigation
Article 15. Whenever this contract ends for whatever reason, the instructor must transfer the work as
well as resources for which he/she was responsible and accountable in their entirety to the university.
Article 16. Documents attached to this contract are considered part of the contract:

16.1 Appendix 1 a document designating job duties [i.e. a job description] including

conditions, consisting of ...1.... page(s)

Signed......cooveeiiineee Interim President Signed.......- % éf% ................... Instructor
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16.2 Appendix 2 a document designating additional compensation, consisting of
...1... page(s)

Two copies of this contract, containing accurate details identical in every respect, are
provided for the two parties, and the signers attest with their signatures that they have read and

understood the provisions of the contract and promise to comply.

NOTE: in case of dispute or litigation in a Thai court of law, the Thai version of this

contract shall be the official version. This English translation is provided and signed in good faith,

Witness

Assistant to the President
for Academic Affairs and Research

SIENEA cvovvveerrretrereieeserereseeeenteseseieseieseeeienas Witness

Acting Dean
Faculty of Business Administration and Science

Witness

(...Miss. Sirirat Pongsanguan..)
Head, Office of Human Resources

Typed and inspected

(...Miss.Tharnjai.Na.Chiengmai...)
Officer, Office of Human Resources
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Appendix 1 (Addendum to Contract)

Date...24...Month.....August...... Year ..2021........

permanent residence at ..........99.......... Moo. .........4....
District (Amphur) ............ MaeRim . ... Province (City)
with contract number ..025..../...2021......

Both parties agree on the addendum to the contract as follows:

Instructor has the following responsibilities per semester:
1. Responsible for teaching at least two courses.

2. Responsible as the course responsible person.
3. Attend activities of the university, faculty, and department (as far as possible).
4. Other tasks assigned by the university, faculty, and department.

Both parties have read and acknowledged the entire contract and hereby agreed to

follow all commitments stated in the addendum to th; (: g\@
.-{v
SIEHE s e ;) (‘5’! behalf of the university

(. M. Anish TSI g

Interim Preside

Sigtied i % %I' 2 .............................. Instructor
(.Mr.Shaw-Yu Fang..)

[Morgmaphat £,

SIGNEA sivivmnbatiiosifo oottt trararssesssn Witness

(.Mrs. Nongnaphat Phanphellakrit..)
Assistant to the President
for Academic Affairs and Research

9"" Lodge : Witness

Acting Dean
Faculty of Business Administration and Science

Witness

(..Miss.Sirirat Pengsanguan..)
Head, Office of Human Resources

Typed and inspected

(...Miss.Tharnjai Na.Chiengmai..)
Officer, Office of Human Resources



