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Bachelor of Business Administration Program
In International Business Management
(International Program)

Revised Program 2565/2022

Institution Payap University

Department / Faculty Department of International Business Management,

International College

Section 1: General Information

1. Code and Title of Program

Program Code: 25490531105842
Thai NANGATUIMNITINIVUAR 19139 INTIANTTINTEMINUTEINA
English (MENGATUIWIYF)

BACHELOR OF BUSINESS ADMINISTRATION PROGRAM IN
INTERNATIONAL BUSINESS MANAGEMENT
(INTERNATIONAL PROGRAM)

2. Title of Degree

Full Title:
Thai UIM3gINATUNN (NMIINNNTTINTENINUTENA)
English Bachelor of Business Administration

(International Business Management)
Abbreviated Title:
Thai UE.U. (M3IAN53NATENINUTEINA)

English B.B.A. (International Business Management)

3. Major Field (if any)

@No

|:| Yes (Specify)

4. Total Credits
Total credits throughout the program at least 120 credits



5. Curriculum Design

5.1 Degree Level
% Bachelor's degree program (4 years)
|:| Bachelor's degree program (5 years)
|:| Bachelor's degree program (6 years)

|:| Others (Specify)

5.2 Type of Program
% Academic Bachelor's degree program
& Academic Bachelor's degree
|:| Advanced Academic Bachelor’s degree
|:| According to Thailand Qualifications Framework (TQF1) Bachelor’s degree of....
I:' Professional Bachelor's degree program
|:| Professional Bachelor's degree
|:| Advanced Professional Bachelor’s degree
I:' Practical Bachelor's degree program
|:| Practical Bachelor's degree
|:| Advanced Practical Bachelor’s degree

5.3 Medium of Instruction
[ ] hai
& Foreign language (English)
|:| Bilingual (Specify)

5.4 Admissions
|:| Thai students only
|:| Non-Thai students only
@ Both Thai and Non-Thai students

|:| Others

5.5 Collaboration with Other Institutions
|E This program is Payap University program
A collaborated program with
- Institution Middlesex University, United Kingdom
- Types of Collaboration
|:| The institution awards the degree.
|:| The other institution awards the degree.



& The students receive degrees from 2 institutions in accordance of the MOI
between Payap University and Middlesex University. The students will study their
fourth year at Middlesex University with condition of (1) having GPA not less than
2.50 and (2) pass IELTS =6.0.

5.6 Type of Conferred Degree
% One degree
% Dual degree (Specify) For students who join the 3+1 Program which has been
approved to join with Middlesex University.
- Bachelor of Business Administration (International Business Management)
by Payap University, Thailand.
- BA International Business Administration by Middlesex University, United
Kingdom.
|:| Others (Specify)

6. Program Status and Endorsement/Approval

|E Revised program 2565/2022

& Will officially operate in semester 1 academic year 2565/2022.

% Passed by the Program Development Committee Bachelor of Business
Administration in International Business Management on 28 September 2021

& Passed by the Academic Committee in the Academic meeting on 11 November
2021

% Reviewed by the Academic Committee of the Board of Trustees in the meeting on
Date 21 Month June Year 2022

% Approved by the Board of Trustees, Payap University in the meeting on Date 28 Month
June Year 2022

7. Readiness to publish the Program with Quality and Standards
The program will be ready to be published for quality and standards in accordance with
Thai Qualifications Framework for Higher Education (TQF: HEd) in the academic year 2567/2024

8. Professions/Careers after Graduation
Business Analyst
Economist
Entrepreneur
Financial Analyst
Human Resource Specialist
International Trade Specialist
Market Researcher

Operational Manager



9. Name, Identification Number, Position and Qualifications of the Instructors Responsible for the

Program
No Name Passport / ID | Academic | Degrees Major Institution Graduation
Rank Year
1. Ms. Jira 31060242xxxx | Lecturer Ph.D. Accounting University of 2004
Yammeesri* Wollongong,
Australia
M.Com. Finance University of 1998
Honours Wollongong,
Australia
B.B.A. Accounting Assumption 1995
University,
Thailand
2. Mr. Sarat 16599004 1xxxx | Lecturer M.B.A Asian Naresuan 2016
Ngamlertlee* Business University,
Management Thailand
B.B.A. Marketing Payap 2013
University,
Thailand
3. Mr. Aritat 150990083xxxx | Lecturer M.B.A. Business University of 2016
Aksorntap* Administration |  Tasmania,
Australia
B.A. Social Science | Chiang Mai 2012
University,
Thailand
4. Mr. 152010009xxxx | Lecturer M.Sc International | University of 2017
Pakhawat Marketing Sussex, UK.
Sailasuta* B.B.A. Marketing Payap 2015
University,
Thailand
5. Mr. Michael 52927xxxx Lecturer M.B.A. Business Sir John Cass 2004
Meallem* (Honours) | Administration Business
Laifiyd School,
Usgueyes UK.

* Program instructors




10. Instructional Venue
Payap University, Amphoe Mueang, Chiang Mai
(For 3+1 Program, Middlesex University, UK at fourth year of study).

11. External Contexts or Development Affecting Program Planning

According to the National Strategy between 2018-2037 (National Strategy, 2021)),
Thailand’s economy had previously grown by 6 percent annually on average for nearly six
decades. Such slower 2017 economic growth was a result of several factors which do not
allow innovations to function as key drivers at maximum capacity, low productivity of the
services and industries and inadequate technology integration for manufacturing efficiency.
However, the growing influence of “major global issues” and the roles of Thailand may trigger
shifts in the economic order. If this is the case, Thailand’s economic stability may be affected.
International organizations and multinational firms are believed to play a greater role in shaping
rules, regulations, relationships, and international standards for economic and security issues
in the future. The linkages between Thailand and other countries have become closure,
strengthening Thailand’s bilateral and multilateral cooperation with other countries in the
fields of economy, trade, transport, human resources development, and information
technology. Several administrative has been inefficient and lacks effective mechanism to allow
integrated engagement with other stakeholders.

The key goals of national development are a secure nation, contented people, continued
economic growth, an equal society, and sustainable natural resources. To ensure that these
goals are achieved, there are six key indicators of National Strategy including (1) well-being of
Thai people and society; (2) national competitiveness, economic growth, and income
distribution; (3) development of human capital; (4) social equity and equity; (5) sustainability
of national biodiversity, environmental quality, and natural resources.

This program sees the great need for education development to produce the quality
graduates to strengthen of the national strategies and link them to the the world’s economy
especially in the field of international business management and to create strong business
sustainability.

12. Relation to PYU Mission
The International Business Management program aims to improve the curriculum by taking
into account the mission of the university which is to produce graduates with academic
excellence, ethical and moral compasses, who seek new knowledge and use their skills

to the betterment of society by adhering to the "truth - service" mission of the university.

13. Relationships with other courses offered at the Faculty / Department and other

institutions.

! Source: http://nscr.nesdb.go.th/wp-content/uploads/2019/10/National-Strategy-Eng-Final-25-OCT-2019.pdf



13.1 Course (s) Offered by Other Programs

General education courses are taught by the Office of General Education

13.2 Course (s) Offered to Other Programs

Hospitality Industrial Management (HIM, International College)

IBM 110
IBM 120
IBM 151

IBM 152
IBM 170
IBM 230

IBM 255

IBM 280
IBM 311

IBM 312
IBM 360
IBM 458

ACCOUNTING FOR BUSINESS
BUSINESS ECONOMICS
ORGANIZATION AND MANAGEMENT

BUSINESS STATISTICS

PRINCIPLES OF MARKETING

BUSINESS FINANCE

(Prerequisite: IBM 110)

PRODUCTION AND OPERATIONS MANAGEMENT
(Prerequisite: IBM 151)

BUSINESS LAW

MANAGERIAL ACCOUNTING

(Prerequisite: IBM 110)

BUSINESS TAXATION

BUSINESS ETHICS AND SUSTAINABLE DEVELOPMENT
STRATEGIC MANAGEMENT

(Prerequisite: IBM 170, IBM 230, and IBM 255)

3 (3-0-6) Credits
3 (3-0-6) Credits
3 (3-0-6) Credits

3 (3-0-6) Credits
3 (3-0-6) Credits
3 (3-0-6) Credits

3 (3-0-6) Credits

3 (3-0-6) Credits
3 (3-0-6) Credits

3 (3-0-6) Credits
3 (3-0-6) Credits
3 (3-0-6) Credits



Section 2: Program Specific Information

1. Philosophy, Significance and Objectives of Program

1.1 Philosophy of Program

IBM program highly concerns on producing high quality graduates to global business
organizations. The program recognizes that in providing the learners both theoretical teaching and
practical training. In addition, the program provides an educational experience that focus on
active learning along with the value-based context, creating a professional and international
business environment that facilitates the development of learners. The program concerns on
learning both in-class and outside the class including field trips studies. In addition, the program
will also focus on educate learners on critical thinking skills, analyzing problems, lifelong learning,

ethics, good governance, and business sustainability.

1.2 Significance of Program
The business environment is becoming more complex and rapidly changes. IBM program
has recognized that it is essential to produce the graduates who have skills to cope with the new
business environment, have moral and ethics, be able to think critically in solving problems, be

able to work as a team, be a lifelong learner and uphold the philosophy of sufficiency economy.

1.3 Objectives
IE Accordance with Higher Education Development Plan
IE Accordance with the Philosophy of Higher Education
IE Accordance with the Philosophy of Payap University
IE Accordance with Academic Standard of Bachelor of Business Administration Program
in International Business Management
|:| Accordance with Professional Qualification
IE To produce graduates with the following characteristics:

1. To provide new knowledge in international business and understand principles
of international business management.

2. To apply business knowledge and skills within the context of a globalized and
multi-cultural business environment.

3. To analyze business problems and operations in practices and evaluate business
practices based on global changing situations.

4. To utilize and integrate on critical thinking and creative techniques by combing

acquired business knowledge and skills management.



2. Program Learning Outcomes: (PLOs)

Refer to learning objectives of the program, we then can draw those learning

objectives to be Program Learning Objectives (or so-called PLO). PLOs of our program are

presented below. Our program expects the PLOs to our graduates that they would:

PLO 1: Be able to work in local or international business organization after graduated.

PLO 2: Be able to analyse business problems and operations in practices by using

appropriate techniques and evaluate business practices based on criteria and

standards.

PLO 3: Be able to use the appropriate technologies effectively in local and international

business environment.

PLO 4: Be able to think critically and creatively to solve problems efficiently and effectively.

PLO 5: Be able to work as a team, coordinate and communicate efficiency.

PLO 6: Be able to achieve self-learning and have adaptive skills in different situations and be

a lifelong learner.

PLO 7: Be able to live the life by holding philosophy of self-sufficiency economy.

3. Program Improvement and Modification Plan

Development &
Modification Plan

Strategies

Supporting documents / KPI

Curriculum Standards

This program is developed to
meet the qualification framework
of bachelor’s degree of
International Business
Management.

The administration evaluates the
curriculum by consulting
educational expert, business
practitioners, stakeholders, and
experts in the field to ensure the
curriculum meets the standards
on the mandated cycle (every 5

years).

1. The curriculum evaluation
report.
2. The revised curriculum.

Teaching / Learning

Provides full time qualified
program instructors as required
by the Commission of Higher
Education in Thailand.
Operate in accordance with

academic standards.

1. Number of qualified program
instructors required by of the
Commission of Higher
Education in Thailand.

2. Information of qualified
program instructors
responsible for the
curriculum corresponds to
the Program Standard Criteria.

3. Course outlines (TQF3)
approved by Academic




Development &
Modification Plan

Strategies

Supporting documents / KPI

Standard Committee of the
Department and end-of-class
report (TQF5).

Students Development

Activities

1. Organize the new students’
orientation.

2. Students are encouraged to
participate in student activities.

3. Students are encouraged to attend
fieldtrip studies and attending

seminar.

Number of students
attended the orientation and
students’ activities.
Satisfaction level that at
least 60% of students agreed
that they have
experience/learnt new
knowledge and those
benefits their study and
career in the future.
Alternatively, they are
satisfied with joining the

activities.

Research/Academic Qutputs

Support / encourage program

instructors to do research.

Number of program instructor
who have publications.
Publication of program
instructor of at least 1
academic output in the past
3 years which is not a part of
graduation requirements and
published in accordance with
the publication criteria
specified for academic title
appointment (B.E.2558).

Professional Development

1. Encourage department’s
members to attend the seminars
or join professional development
courses.

2. Encourage and support academic

services to society.

Instructors of the
department produce
research/academic outputs
at least one output a year.
or
At least one a year, and at
least one instructor of the
department can share new
knowledge to other
instructors either in the
department or in the

college.




Section 3: Educational Management System, Implementation and Program Structure

1. Educational Management System

1.1 System

Payap University uses a bi-semester educational system for each academic year.

Each semester not less than 15 weeks.

1.2 Summer Session

The offering of a summer session should be not less than 5 weeks while maintaining the

same credit hours operated in a regular semester.

I:' Summer session is available

IE Summer session is not available, but might be arranged if necessary

|:| Summer session is not available

1.3 Comparable Credits in the Bi-Semester System:

None

3. Program Implementation
2.1 Teaching Schedule
2.1.1 Study Period

Semester Duration Weeks

Semester 1 August — December 15

Semester 2 January — May 15
2.1.2 Day-Time

% Weekdays - regular working days
|:| Weekend — non-regular working days

10



2.2 Student Qualifications
2.2.1 Qualifications of Prospective Students
A. General requirements
|E A high school certificate or equivalent
|:| A high vocational certificate or equivalent
IE A person of good character (behaviour)
|E A person with sound health and no chronic medical conditions that would be
barriers to study
B. Specific qualifications
|:| Additional Qualifications (please specify)
|:| Specific Requirements (For example specifically for administrators or government
officials) (Specify)
2.2.2 Admissions
IE Selection based on the criteria of the Commission on Higher Education
IE Selection based on the criteria of Payap University

IE Selection through regional quota examinations
IE Others (Specify)

2.2.2.1 If English is not a student’s first language, then that student must
demonstrate sufficient knowledge of English.

- The approved tests and minimum scores are TOEFL iBT 61 or above; IELTS
6.0 or above; CEFR B2 or above; and with at least 2 years’ validity.

- Students exempt from Payap English Language Proficiency testing
requirements are passport holders of Australia, Canada, Ireland, New
Zealand, the United Kingdom and the United States.

- Students with a TOEFL iBT score below 61 or an IELTS score below 6.0 or
CEFR score below B2 are required to study full-time in Payap’s Intensive
English Program (IEP) until they pass the advanced level.

- The International College reserves the rights to accept or reject proof of
adequate English language proficiency based on our extensive list of
recognized certificates of English language proficiency.

2.2.2.2 Any student who get a lower English proficiency test score will be interviewed
by the department head and considered to be in one of the following
programs:

1) Foundation Studies Program: Successful completion of this program will
ensure that students are fully prepared to enter the first year of their chosen
undergraduate program within Payap University’s International College and

they are able to apply for credit transfer.
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2) Intensive English Program: After student completed the advanced level
of this program and earned at least B2 of Oxford Online Placement Test
(OOPT), then they would be eligible to study in one of International College’s

undergraduate programs.

2.3 Problems of Newly Enrolled Students
2.3.1 Adjusting to new environment, language, culture and time management.
2.3.2 Different background knowledge in computer skills.
2.3.3 Insufficient mathematical skills resulting in problems in studying some business

subjects.

2.4 Strategies for Solving Problems/ Limitations of Students Specified in Item 2.3
2.4.1 Giving an orientation and suggestions on university learning skills, how to set a goal
of life, and time management.
2.4.2 Offering an introductory course to strengthen background in mathematics and
computer programs of the first-year students.
2.4.3 Appointing advisers to look after, give advice and assist their advisees and advisers

meet with their advisees regularly to follow up their studies in each semester.

2.5 Student Enrolment Plan and Expected Numbers of Graduates in 5 Years

Year of Study Number of Students

2022 2023 2024 2025 2026
(2565) (2566) (2567) (2568) (2569)

1% Year 35 35 35 35 35

2" Year 35 35 35 35

3" Year 35 35 35

4" Year 35 35

Total 35 70 105 140 140

Expected to graduate 35 35

(The expected numbers of graduates in 5 years have been estimated from the historical data of IBM students)

2.6 Planned Budget
2.6.1 Income Budget (Thai Baht)

Details of Income Fiscal Year
2022 2023 2024 2025 2026
(2565) (2566) (2567) (2568) (2569)
Enrolment Fees 2,842,000 5,684,000 8,526,000 11,205,600 11,205,600
Education Service Fees 735,000 1,470,000 2,205,000 2,898,000 2,898,000
Others Service Fees 910,000 1,645,000 2,380,000 3,073,000 3,073,000
Miscellaneous Expenses 113,750 117,250 120,750 124,050 124,050
Total 4,600,750 8,916,250 | 13,231,750 | 17,300,650 17,300,650




2.6.2 Expense Budget

Categories Fiscal Year
2022 2023 2024 2025 2026
(2565) (2566) (2567) (2568) (2569)
A. Operation Expenses
Instructors’ Remuneration 2,127,500.00 | 2,127,500.00 | 2,127,500.00 | 2,127,500.00 2,127,500.00
Positions” Remuneration 48,000.00 48,000.00 48,000.00 48,000.00 48,000.00
General Administrative
Expenses 135,000.00 135,000.00 135,000.00 135,000.00 135,000.00
Office supplies and
Maintenance Costs 132,000.00 132,000.00 132,000.00 132,000.00 132,000.00
Teaching Resource Expenses 31,480.00 31,480.00 31,480.00 31,480.00 31,480.00
Academic Expenses:
Instructor Seminars 8,000.00 8,000.00 8,000.00 8,000.00 8,000.00
Student Development
Activities Expenses 738,360.00 | 1,553,720.00 | 2,330,580.00 | 3,063,048.00 3,063,048.00
Subtotal (A) 3,220,340.0 | 4,035,700.0 | 4,812,560.0
0 0 0| 5,545,028.00 5,545,028.00
B. Investment Budget
Office Supplies and
Maintenance 32,780.00 32,780.00 32,780.00 32,780.00 32,780.00
Other Assets Expenses 13,880.00 27,740.00 41,600.00 54,680.00 54,680.00
Subtotal (B) 46,660.00 60,520.00 74,380.00 87,460.00 87,460.00
(A)+(B) 3,267,000.00 | 4,096,220.00 | 4,886,940.00 | 5,632,488.00 5,632,488.00
Number of Students 35 70 105 138 138
Expenses/Head 93,342.86 58,517.43 46,542.29 40,815.13 40,815.13

(The numbers of income budget and expense budget in tables 2.6.1 and 2.6.2 are obtained from the Finance
Office, Payap University)
2.7 Teaching and Learning Mode
IE Classroom Mode
I:' Distance learning via printed media
|:| Distance learning via visual and audio media
|:| Distance learning via E-learning
I:' Distance learning via the Internet

|:| Others (Specify)
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2.8 Credit Transfer, Course Transfer and Cross-University Registration

Payap University receives transfer students from other institutions to enter various

curricular programs, in accordance with Payap University Announcement, Subject:

Principles for Transferring Course Credits of Undergraduate Level 2557/ 2014 (Appendix A).

3. Curriculum and Instructors
Number of Credits at least
Curriculum Structure

1. General Education Courses
1.1 Moral and Ethics Courses
1.2 Life-Long Learning Courses
1.3 Knowledge for Keeping Up with Modern World Courses
1.4 Language for Communication Courses

2. Major Courses at least
2.1 Business Core Courses
2.2 Major Required Courses
2.3 Major Elective Courses at least

3. Free Elective Courses at least

3.1.3 Course Titles

Courses in the curriculum are made up of 3 abbreviated letters and 3 coded digit numbers

which the meanings as follows:
Letters
IBM refers to International Business Management

Digit Numbers
1. First digit number refers to year of study.
2. Second digit number refers to category of courses.
1. Accounting and Taxation
Economics
Finance
Information Systems
Management and Administration

International Business Management

N kRN

Marketing
8. Law

120 Credits

30 Credits
6 Credits

9 Credits

3 Credits

12 Credits
84 Credits
36 Credits
33 Credits
15 Credits
6 Credits

9. Independent Study, Seminar, Selected Topic, Cooperative Education and, Service

Learning and Internship

3 Third digit number refers to series number of courses in its own category.

14



Prerequisite: passed Course refers to a course that a student must pass before enrolling
in the more advanced course. When a course has a Prerequisite: passed, it means that a student
must have certain knowledge to be successful in the course. An assessment exam with
qualifying scores of a Prerequisite: passed is achieved by a final grade of A, B+, B, C+, C, D+, D,

P or can be fulfilled by various test scores by a grade of CE, CS, CT or CP.

1. General Education Courses 30 credits
1.1 Moral and Ethics Courses 6 credits
Students are required to take 6 credits from the Moral and Ethics courses as follows:
GE 181 Truth and Service 3 (3-0-6)
GE 182 Citizenship Good Governance and Peace 3 (3-0-6)
1.2 Life-Long Learning Courses 9 credits

Students are required to take 9 credits from as follows:

GE 191 New Normal Healthiness 3 (3-0-6)
GE 192 Holistic Thinking 3 (3-0-6)
GE 193 Analysis and Decision Making 3 (3-0-6)
1.3 Knowledge for Keeping Up with Modermn World Courses 3 Credits
GE 144 Green Technology 3 (3-0-6)
1.4 Language for Communication 12 Credits

Students are required to take 12 credits from Language Competency for Communication
courses. They include 3 credits for an English course and 9 credits for another language (not

first language or native language).

1.4.1) Language Compulsory Course 3 Credits
GE 137 Academic Writing and Presentation Skills 3 (3-0-6)

1.4.2) Other Language Course (Not Own Native Language) 9 Credits
GE 138 English for Communication in Multicultural Societies 3 (3-0-6)
GE 139 Listening and Speaking English for Communication 3 (3-0-6)
GE 231 English for Career 3 (3-0-6)
GE 1210 Thai for Communication in Multicultural Societies 3 (3-0-6)
GE 1211 Listening and Speaking Thai for Commmunication 3 (3-0-6)

GE 221 Thai for Career

15



2. Major Course at least 84 Credits
2.1 Business Core Courses 36 Credits
Students who enrolled in this program are required to take major courses and earn a

minimum Students are required to take 36 credits from business core course as follows:

IBM 110  ACCOUNTING FOR BUSINESS 3 (3-0-6) Credits

IBM 120 BUSINESS ECONOMICS 3 (3-0-6) Credits

IBM 151 ORGANIZATION AND MANAGEMENT 3 (3-0-6) Credits

IBM 152 BUSINESS STATISTICS 3 (3-0-6) Credits

IBM 170 PRINCIPLES OF MARKETING 3 (3-0-6) Credits

IBM 230 BUSINESS FINANCE 3 (3-0-6) Credits
(Prerequisite: IBM 110)

IBM 255 PRODUCTION AND OPERATIONS MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 280 BUSINESS LAW 3 (3-0-6) Credits

IBM 311 MANAGERIAL ACCOUNTING 3 (3-0-6) Credits
(Prerequisite: IBM 110)

IBM 312 BUSINESS TAXATION 3 (3-0-6) Credits

IBM 360 BUSINESS ETHICS AND SUSTAINABLE DEVELOPMENT 3 (3-0-6) Credits

IBM 458 STRATEGIC MANAGEMENT 3 (3-0-6) Credits

(Prerequisite: IBM 170, IBM 230, and IBM 255)

2.2 Major Required Courses 33 Credits
Students are required to take 33 credits from the major required courses as
follows:

IBM 253 ORGANIZATIONAL BEHAVIOUR 3 (3-0-6) Credits

(Prerequisite: IBM 151)
IBM 254 INTERNATIONAL HUMAN RESOURCE MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 262 INTERNATIONAL BUSINESS MANAGEMENT 3 (3-0-6) Credits
(Corequisite: IBM 151)

IBM 271 [INTERNATIONAL MARKETING 3 (3-0-6) Credits
(Prerequisite: IBM 170)

IBM 331 INTERNATIONAL FINANCE 3 (3-0-6) Credits
(Prerequisite: IBM 230)

IBM 340  MANAGEMENT INFORMATION SYSTEMS 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 356 BUSINESS RESEARCH 3 (3-0-6) Credits

(Prerequisite: IBM 152)



IBM 357 QUANTITATIVE ANALYSIS FOR BUSINESS DECISION 3 (3-0-6) Credits
MAKING
(Prerequisite: IBM 152)

IBM 359 ENTREPRENEURSHIP 3 (3-0-6) Credits
(Prerequisite: IBM 170)

IBM 361 INTERNATIONAL BUSINESS COMMUNICATION 3 (3-0-6) Credits

IBM 462 BUSINESS PROJECT MANAGEMENT 3 (3-0-6) Credits

(Prerequisite: IBM 170 and IBM 230)

2.3 Major Elective Courses at least 15 Credits

Students are required to take 15 credits from the major elective courses as

follows:

IBM 341 ELECTRONIC COMMERCE 3 (3-0-6) Credits

IBM 371 SERVICE MARKETING 3 (3-0-6) Credits
(Prerequisite: IBM 170)

IBM 372 CONSUMER BEHAVIOUR 3 (3-0-6) Credits
(Prerequisite: IBM 170)

IBM 337 BRAND MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 170)

IBM 392  SELECTED TOPICS IN INTERNATIONAL BUSINESS 3 (3-0-6) Credits
MANAGEMENT 1
(Prerequisite: passed at least 9 credits of required
courses)

IBM 431 INVESTMENT ANALYSIS AND PORTFOLIO 3 (3-0-6) Credits
MANAGMEENT
(Prerequisite: IBM 110 Accounting for Business and
IBM 230 Business Finance)

IBM 463  INTEGRATED MARKETING COMMUNICATIONS 3 (3-0-6) Credits
(Prerequisite: IBM 271)

IBM 464  CHANGE MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 465  IMPORT AND EXPORT MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 466  LOGISTICS AND SUPPLY CHAIN MANAGEMENT 3 (3-0-6) Credits
(Prerequisite: IBM 151)

IBM 467  MANAGEMENT PRACTICES IN ASIA COUNTRIES 3 (3-0-6) Credits
(Prerequisite: IBM 262)

IBM 468 CURRENT ISSUES IN INTERNATIONAL BUSINESS 3 (3-0-6) Credits

MANAGEMENT

17



IBM 490

IBM 493

IBM 494

IBM 496

IBM 497

(Prerequisite: IBM 262)

SEMINAR IN INTERNATIONAL BUSINESS MANAGEMENT
(Prerequisite: IBM 262)

SELECTED TOPICS IN INTERNATIONAL BUSINESS
MANAGEMENT 2

(Prerequisite: passed at least 12 credits of major
required courses)

SERVICE LEARNING

(Prerequisite: passed at least 24 credits of major
required courses)

COOPERATIVE EDUCATION

(Prerequisite: passed at least 24 credits of major
required courses)

INTERNSHIP

(Prerequisite: passed at least 24 credits of major

required courses)

3. Free Elective Course at least

3 (3-0-6) Credits

3 (3-0-6) Credits

3 (1-4-4) Credits

9 (0-40-20) Credits

6 (0-18-9) Credits

6 Credits

Students must select additional 6 credits hours from among the courses

offered by other departments in the International College.
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3.1. Study Plans

The students are required to select one of the following study plans (next page):
3.1.1 Study Plan A
Suggested study program for students who do not want to take IBM 496 Cooperative
Education and IBM 497 Internship.

Year of Semester 1 Semester 2
Study
1 GE xxx Language | 3 (3-0-6) | GE xxx Language Il 3 (3-0-6)
GE 144 GREEN TECHNOLOGY 3(3-0-6) | GE 191 NEW NORMAL HEALTH 3 (3-0-6)
GE 181 TRUTH AND SERVICE 3 (3-0-6) | GE 192 HOLISTIC THINKING 3 (3-0-6)
GE 182 CITIZENSHIP GOOD GOVERNANCE AND 3(3-0-6) | IBM 120 BUSINESS ECONOMICS 3 (3-0-6)
PEACE
IBM 110 ACCOUNTING FOR BUSINESS 3 (3-0-6) | IBM 152 BUSINESS STATISTICS 3 (3-0-6)
IBM 151 ORGANIZATION AND MANAGEMENT 3 (3-0-6) | IBM 170 PRINCIPLES OF MARKETING 3 (3-0-6)
Total 18 Credits Total 18 Credits
Year of Semester 1 Semester 2
Study
2 GE xxx Language Il 3 (3-0-6) | GE 137 WRITING SKILLS AND ACADEMIC 3 (3-0-6)
PRESENTATION
IBM 280 BUSINESS LAW 3 (3-0-6) | GE 193 ANALYSIS AND DECISION MAKING 3 (3-0-6)
IBM 230 BUSINESS FINANCE 3 (3-0-6) | IBM 254 INTERNATIONAL HUMAN RESOURCE 3 (3-0-6)
MANAGEMENT
IBM 253 ORGANIZATIONAL BEHAVIOUR 3 (3-0-6) | IBM 255 PRODUCTION AND OPERATIONS 3 (3-0-6)
MANAGEMENT
IBM 262 INTERNATIONAL BUSINESS MANAGEMENT 3 (3-0-6) | IBM 271 INTERNATIONAL MARKETING 3 (3-0-6)
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
IBM 311 MANAGERIAL ACCOUNTING 3 (3-0-6) | IBM 356 BUSINESS RESEARCH 3 (3-0-6)
3 IBM 331 INTERNATIONAL FINANCE 3 (3-0-6) | IBM 360 BUSINESS ETHICS AND SUSTAINABLE 3 (3-0-6)
DEVELOPMENT
IBM 340 MANAGEMENT INFORMATION SYSTEMS 3 (3-0-6) | IBM 357 QUANTITATIVE ANALYSIS FOR BUSINESS 3 (3-0-6)
DECISION MAKING
IBM 312 BUSINESS TAXATION 3 (3-0-6) | IBM 359 ENTREPRENEURSHIP 3 (3-0-6)
IBM 361 INTERNATIONAL BUSINESS 3(3-0-6) | MAJOR ELECTIVE 1 3 (3-0-6)
COMMUNICATION
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
4 IBM 458 STRATEGIC MANAGEMENT 3 (3-0-6) | MAJOR ELECTIVE 4 3 (3-0-6)
IBM 462 BUSINESS PROJECT MANAGEMENT 3 (3-0-6) | MAJOR ELECTIVE 5 3 (3-0-6)
MAJOR ELECTIVE 2 3 (3-0-6) | FREE ELECTIVE 2 3 (3-0-6)
MAJOR ELECTIVE 3 3 (3-0-6)
FREE ELECTIVE 1 3 (3-0-6)
Total 15 Credits Total 9 Credits
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3.1.2Plan B

Suggested study program for students who want to take IBM 497 Internship but not IBM 496

Cooperative Education

Year of Semester 1 Semester 2
Study
1 GE xxx Language | 3 (3-0-6) | GE xxx Language Il 3 (3-0-6)
GE 144 GREEN TECHNLOGY 3 (3-0-6) | GE 191 NEW NORMAL HEALTH 3 (3-0-6)
GE 181 TRUTH AND SERVICE 3 (3-0-6) | GE 192 HOLISTIC THINKING 3 (3-0-6)
GE 182 CITIZENSHIP GOOD GOVERNANCE AND 3 (3-0-6) | IBM 120 BUSINESS ECONOMICS 3 (3-0-6)
PEACE
IBM 110 ACCOUNTING FOR BUSINESS 3(3-0-6) | IBM 152 BUSINESS STATISTICS 3 (3-0-6)
IBM 151 ORGANIZATION AND MANAGEMENT 3 (3-0-6) | IBM 170 PRINCIPLES OF MARKETING 3 (3-0-6)
Total 18 Credits Total 18 Credits
Year of Semester 1 Semester 2
Study
5 GE xxx Language I 3(3-0-6) | GE 137 WRITING SKILLS AND ACADEMIC 3 (3-0-6)
PRESENTATION
IBM 280 BUSINESS LAW 3(3-0-6) | GE 193 ANALYSIS AND DECISION MAKING 3 (3-0-6)
IBM 230 BUSINESS FINANCE 3 (3-0-6) | IBM 254 INTERNATIONAL HUMAN RESOURCE 3 (3-0-6)
MANAGEMENT
IBM 253 ORGANIZATIONAL BEHAVIOUR 3(3-0-6) | IBM 255 PRODUCTION AND OPERATIONS 3 (3-0-6)
MANAGEMENT
IBM 262 INTERNATIONAL BUSINESS MANAGEMENT 3 (3-0-6) | IBM 271 INTERNATIONAL MARKETING 3 (3-0-6)
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
3 IBM 311 MANAGERIAL ACCOUNTING 3(3-0-6) | IBM 356 BUSINESS RESEARCH 3 (3-0-6)
IBM 331 INTERNATIONAL FINANCE 3(3-0-6) | IBM 360 BUSINESS ETHICS AND SUSTAINABLE 3 (3-0-6)
DEVELOPMENT
IBM 340 MANAGEMENT INFORMATION SYSTEMS 3 (3-0-6) | IBM 357 QUANTITATIVE ANALYSIS FOR BUSINESS 3 (3-0-6)
DECISION MAKING
IBM 312 BUSINESS TAXATION 3 (3-0-6) | IBM 359 ENTREPRENEURSHIP 3 (3-0-6)
IBM 361 INTERNATIONAL BUSINESS 3(3-0-6) | MAJOR ELECTIVE 1 3 (3-0-6)
COMMUNICATION
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
. IBM 458 STRATEGIC MANAGEMENT 3(3-0-6) | IBM 497 INTERNSHIP 6 (0-18-9)
IBM 462 BUSINESS PROJECT MANAGEMENT 3(3-0-6) | FREE ELECTIVE 2 3 (3-0-6)
MAJOR ELECTIVE 2 3 (3-0-6)
MAJOR ELECTIVE 3 3 (3-0-6)
FREE ELECTIVE 1 3 (3-0-6)
Total 15 Credits Total 9 Credits
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3.1.3 Study Plan C
Suggested study program for students who want to take IBM 496 Co-operative Education.

Year of Semester 1 Semester 2
Study
1 GE xxx Language | 3 (3-0-6) | GE xxx Language Il 3 (3-0-6)
GE 144 GREEN TECHNOLOGY 3(3-0-6) | GE 191 NEW NORMAL HEALTH 3 (3-0-6)
GE 181 TRUTH AND SERVICE 3 (3-0-6) | GE 192 HOLISTIC THINKING 3 (3-0-6)
GE 182 CITIZENSHIP GOOD GOVERNANCE AND 3(3-0-6) | IBM 120 BUSINESS ECONOMICS 3 (3-0-6)
PEACE
IBM 110 ACCOUNTING FOR BUSINESS 3 (3-0-6) | IBM 152 BUSINESS STATISTICS 3 (3-0-6)
IBM 151 ORGANIZATION AND MANAGEMENT 3 (3-0-6) | IBM 170 PRINCIPLES OF MARKETING 3 (3-0-6)
Total 18 Credits Total 18 Credits
Year of Semester 1 Semester 2
Study
2 GE xxx Language Il 3 (3-0-6) | GE 137 WRITING SKILLS AND ACADEMIC 3 (3-0-6)
PRESENTATION
IBM 280 BUSINESS LAW 3 (3-0-6) | GE 193 ANALYSIS AND DECISION MAKING 3 (3-0-6)
IBM 230 BUSINESS FINANCE 3 (3-0-6) | IBM 254 INTERNATIONAL HUMAN RESOURCE 3 (3-0-6)
MANAGEMENT
IBM 253 ORGANIZATIONAL BEHAVIOUR 3 (3-0-6) | IBM 255 PRODUCTION AND OPERATIONS 3 (3-0-6)
MANAGEMENT
IBM 262 INTERNATIONAL BUSINESS MANAGEMENT 3 (3-0-6) | IBM 271 INTERNATIONAL MARKETING 3 (3-0-6)
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
3 IBM 311 MANAGERIAL ACCOUNTING 3 (3-0-6) | IBM 356 BUSINESS RESEARCH 3 (3-0-6)
IBM 331 INTERNATIONAL FINANCE 3 (3-0-6) | IBM 360 BUSINESS ETHICS AND SUSTAINABLE 3 (3-0-6)
DEVELOPMENT
IBM 340 MANAGEMENT INFORMATION SYSTEMS 3 (3-0-6) | IBM 357 QUANTITATIVE ANALYSIS FOR BUSINESS 3 (3-0-6)
DECISION MAKING
IBM 312 BUSINESS TAXATION 3 (3-0-6) | IBM 359 ENTREPRENEURSHIP 3 (3-0-6)
IBM 361 INTERNATIONAL BUSINESS 3 (3-0-6) | MAJOR ELECTIVE 1 3 (3-0-6)
COMMUNICATION
Total 15 Credits Total 15 Credits
Year of Semester 1 Semester 2
Study
. IBM 458 STRATEGIC MANAGEMENT 3(3-0-6) | IBM 496 CO-OPERATIVE EDUCATION 9 (0-40-20)
IBM 462 BUSINESS PROJECT MANAGEMENT 3 (3-0-6)
MAJOR ELECTIVE 2 3 (3-0-6)
MAJOR ELECTIVE 3 3 (3-0-6)
FREE ELECTIVE 1 3 (3-0-6)
Total 15 Credits Total 9 Credits
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3.1.4 Study Plan D for 3+1 Program

Suggested study program for students who join 3+1 Program

Year Semester 1 Semester 2
1 GE xxx Language | 3 (3-0-6) GE xxx Language |l 3 (3-0-6)
GE 144 GREEN TECHNOLOGY 3 (3-0-6) GE 191 NEW NORMAL HEALTH 3 (3-0-6)
GE 181 TRUTH AND SERVICE 3 (3-0-6) GE 192 HOLISITC THINKING 3 (3-0-6)
GE 182 CITIZENSHIP GOOD GOVERNANCE AND 3 (3-0-6) IBM 120 BUSINESS ECONOMICS 3 (3-0-6)
PEACE
IBM 110 ACCOUNTING FOR BUSINESS 3 (3-0-6) IBM 152 BUSINESS STATISTICS 3 (3-0-6)
IBM 151 ORGANIZATION MANAGEMENT 3 (3-0-6) IBM 170 PRINCIPLES OF MARKETING 3 (3-0-6)
Total 18 Credits Total 18 Credits
Year Semester 1 Semester 2
9 GE xxx Language Il 3 (3-0-6) GE 137 WRITING SKILLS AND ACADEMIC 3 (3-0-6)
PRESENTATION
IBM 280 BUSINESS LAW 3 (3-0-6) GE 193 ANALYSIS AND DECISION MAKING 3 (3-0-6)
IBM 230 BUSINESS FINANCE 3 (3-0-6) IBM 255 PRODUCTION AND OPERATION 3 (3-0-6)
MANAGEMENT
IBM 356 BUSINESS RESEARCH 3 (3-0-6)
IBM 253 ORGANIZATIONAL BEHAVIOR 3 (3-0-6) IBM 360 BUSINESS ETHICS AND SUSTAINABLE 3 (3-0-6)
DEVELOPMENT
IBM 262 INTERNATIONAL BUSINESS 3 (3-0-6)
MANAGEMENT
Total 15 Credits Total 15 Credits
Year Semester 1 Semester 2
3 IBM 312 BUSINESS TAXATION 3 (3-0-6) IBM 359 ENTREPRENEURSHIP 3 (3-0-6)
IBM 340 MANAGEMENT INFORMATION SYSTEMS 3 (3-0-6) IBM 357 QUANTITATIVE ANALYSIS FOR BUSINESS 3 (3-0-6)
(IBM 151) DECISION MAKING
MAJOR ELECTIVE 4 3 (3-0-6)
IBM 361 INTERNATIONAL BUSINESS 3 (3-0-6)
MAJOR ELECTIVE 5 3 (3-0-6)
COMMUNICATION
IBM 458 STRATEGIC MANAGEMENT 3 (3-0-6) FREE ELECTIVE 1 3 (3-0-6)
IBM 462 BUSINESS PROJECT MANAGEMENT 3 (3-0-6) FREE ELECTIVE 2 3 (3-0-6)
Total 15 Credits Total 18 Credits
Year Semester 1 Semester 2
4 IBM 311 MANAGERIAL ACCOUNTING (ACCC 3 (3-0-6) IBM 254 INTERNATIONAL HUMAN RESOURCE 3 (3-0-6)
(at 2222) MANAGEMENT (HRM2118)
Middlesex IBM 331 INTERNATIONAL FINANCE (ECS3366) 3 (3-0-6) IBM 255 PRODUCTION AND OPERATION 3 (3-0-6)
University) MANAGEMEN (MGT2222)
MAJOR ELECTIVE 2 IBM392 (MKT2001) 3 (3-0-6) IBM 271 INTERNATIONAL MARKETING (MKT3132) 3 (3-0-6)
MAJOR ELECTIVE 3 IBM 490 (MGT3123 3 (3-0-6) MAJOR ELECTIVE 1 IBM 466 or IBM 493 (MGT3009) 3 (3-0-6)
or (HRM3015)
Total 12 Credits Total 12 Credits

*Regarding comments from Academic Committees address that IBM 255 PRODUCTION AND OPERATION
MANAGEMENT is a prerequisite for IBM 458 STRATEGIC MANAGEMENT. Students are required to take IBM255 in
their second year (semester 2) to be eligible for IBM458 in their third year (semester 1). Since IBM255 is a

compulsory subject at Middlesex University, students are required to take this course again in their fourth year

(semester 2). Therefore, students who select Study Plan D need to complete a total of 123 credit points.

3.1.5 Course Description

See Course Descriptions in Appendix B.
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3.2 Faculty Members
3.2.1 Full-time Program Faculty Members

No Name Passport / ID | Academic | Degrees Major Institution | Graduation
Rank Year
1. | Ms. Jira 31060242xxxx | Lecturer Ph.D. Accounting University 2004
Yammeesri* of
Wollongong,
Australia
M.Com. Finance University 1998
Honours of
Wollongong,
Australia
B.B.A. Accounting Assumption 1995
University,
Thailand
2. | Mr. Sarat 165990041xxxx | Lecture M.B.A Asian Naresuan 2016
Ngamlertlee* Business University,
Management Thailand
B.B.A. Marketing Payap 2013
University,
Thailand
3. | Mr. Aritat 150990083xxxx | Lecture M.B.A. Business University 2016
Aksorntap* Administration of
Tasmania,
Australia
B.A. Social Science | Chiang Mai 2012
University,
Thailand
4. | Mr. 152010009xxxx | Lecturer M.Sc International University 2017
Pakhawat Marketing of Sussex,
Sailasuta* UK
B.B.A. Marketing Payap 2015
University,
Thailand
5 Mr. Michael 52927xxxx Lecturer M.B.A. Business Sir John 2004
Meallem* (Honours) | Administration Cass
JEGTeTY Business
Usygye3 School, UK

Remark: The sign * is for an instructor responsible for the program.

Academic Work, Research or Textbooks and Teaching Course of the Full-time Program Instructors
(Appendix C)
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4. Components of Field Experience (Professional Training or Co-operative Education)

The International Business Management program offers students the opportunity of gaining field
experience in the business disciplines through either the internship or cooperative education
electives offered to students who have completed the required number of core and major
required courses. Students who enrol in the internship elective are required to spend part of the
week working in relevant business field under the supervision of a supervisor while students who

enrol in the cooperative education elective will need to work full-time for one semester:

IBM 496 COOPERATIVE EDUCATION 9 (0-40-20)
(Prerequisite: passed at least 24 credits of major Credits
required courses)

IBM 497 INTERNSHIP 6 (0-18-9) Credits
(Prerequisite: passed at least 24 credits of major

required courses)

4.1 The learning outcomes of field experience
Expected Learning Outcomes of field experience are as follows:
(1) Recognize value, morals, and ethics in the workplace.
(2) Be honest, disciplined, and punctual.
(3) Understand organizational culture, working as a team, and handle with different
situations in the workplace.
(4) Have practical skills, understand principles and theories, and be able to apply them in
the real business.
(5) Be able to integrate knowledge obtained from the program and choose innovative ideas
to solve problems encountered in business appropriately.
(6) Have confidence to express ideas and opinions and be able to apply their creativity

with their work appropriately.

4.2 Semester and Year
IBM 496 COOPERATIVE EDUCATION - Semester 2 in the 4™ Year
IBM 497 INTERNSHIP - Semester 2 in the 4" Year

4.3 Time Allocation and Scheduling
IBM 496 COOPERATIVE EDUCATION - Full-time duration for one semester

IBM 497 INTERNSHIP — Part-time duration for one semester

5. Specifications for Project or Thesis

None
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Section 4: Learning Outcomes, Teaching Strategies and Evaluation

1. Development of Students’ Special Attributes

Special Attributes of Program Learning
Attributes of Graduates Outcomes
Graduates Strategies or (PLOs)
Student Activities
International Business Mindset | — To explore for new knowledge | PLO 6: Be able to achieve self-

in international business and learning and have adaptive skills in
understand principles of different situations and be a
international business lifelong learner.

management by studying
business core and major
required courses, and by taking
business major elective
courses of their interest, and
participating events such as
field trips, seminars and

workshops organized by the

department.

- To use acquired business PLO 1: Be able to work in local or
knowledge and skills within international business organization
the context of a globalized after graduated.
and multi-cultural business PLO 3: Be able to use the
environment by studying appropriate technologies
required business core and effectively in local and
major courses that are international business
typically focuses on global environment.

perspectives and team works PLO 5: Be able to work as a team,
such as IBM 254 International coordinate and communicate
Human Resource Management, | efficiency.

IBM 262 International Business
Management, IBM 271
International Marketing, IBM
331 International Finance, IBM
361 International Business
Communication and IBM 462

Business Project Management.

- To analyse business problems | PLO 2: Be able to analyse business
and operations in practices problems and operations in

and evaluate business practices by using appropriate

practices based on criteria and | techniques and evaluate business
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Special
Attributes of

Graduates

Attributes of
Graduates
Strategies or
Student Activities

Program Learning
Outcomes
(PLOs)

standards by studying business
major required courses that
are typically focus on business
practices such as IBM 253
Organizational Behaviour, IBM
340 Management Information
systems, IBM 356 Busines
Research, IBM 357 Quantitative
Analysis and Business Decision
Making, IBM 359
Entrepreneurship and IBM 462

Business Project Management

practices based on criteria and

standards.

To focus on critical thinking
and creative techniques by
combing acquired business
knowledge and skills to making
efficient business decision by
completing IBM 359
Entrepreneurship IBM 360
Business Ethics and
Sustainable Development, and
IBM 458 Strategic Management.

PLO 4: Be able to think critically
and creatively to solve problems
efficiently and effectively.

PLO 7: Be able to live the life by
holding philosophy of self-

sufficiency economy.
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1. Relationship between the Institutional Vision and Mission, Faculty Vision, and Program

Learning Outcomes

| pLo1 | PLO2 | PLO3 | PLO4 | PLOS | PLOS | PLO7

Institutional Vision

“Global Education for the
Development of Global

Citizens”

Institutional Mission

1. Preparing graduates who
meets with Thailand’s Higher
Education Standards and

institutional Identities

2. Integrating educational

missions

3. Promoting “Truth and

Service”

4. Promoting the

internationalization

5. Cost-effective

management

Faculty Vision

The International College to
be the leading international

College in Southeast Asia

Faculty Mission

The mission of the international
College is to contribute to society
through the pursuit of learning, teaching, and

research at the international levels of excellence.
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for Student Learning Outcomes (B.E. 2561).

Program Learning Outcomes (PLOs) in accordance with the Higher Education Standards

Generic | Specific | Higher Education Standards
Program Skill Skill for Student Learning
Learning Outcomes (B.E. 2561
Outcomes (PLOs) Learner Co- Active
creator | citizen
PLO 1: Be able to work in local or international 1 1
business organization after graduated.
PLO 2: Be able to analyze business problems and ° ° °
operations in practices by using
appropriate techniques and evaluate
business.
PLO 3: Be able to use the appropriate ° °
technologies effectively in local and
international business environment.
PLO 4: Be able to think critically and creatively to ® o
solve problems efficiently and effectively.
PLO 5: Be able to work as a team, coordinate and o o
communicate efficiency.
PLO 6: Be able to achieve self-learning and have ° °
adaptive skills in different situations and
be a lifelong learner.
PLO 7: Be able to live the life by holding ® o
philosophy of self-sufficiency economy.

3. Development of Learning Outcomes in Domains of Learning

1. Morals and Ethics

Learning Outcomes

Teaching Strategies

Evaluation Strategies

1.1

1.2

13

Students should be honest,
sacrifice, not exploit others,
and responsible for
themselves and society.
Students should have
concept, understanding of
the standard of sustainable
living in society.

Students should have
discipline, respect, and

follow the rules and

0 o N o oA

Lectures using Task-based
Learning (TBL)

Discussions using Task-based
Learning (TBL)

Use of new media and
internet technologies
Brainstorming

Case studies

Practical exercises

Work assignments

Problem-based Learning

Projects

1. Exams and Tests

2. Report or presentation

W

0 o N o oA

Assignments/ exercises/
portfolios/ written reports
Group projects
Participation

Classroom feedback
Activities

Discussions

In-class Observations
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regulations of organizations
and society.

1.4 Student should be able to
propose guidelines and/or
manage with the moral and

ethics’ problem.

2. Knowledge

Learning Outcomes

Teaching Strategies

Evaluation Strategies

2.1 Students should have 1. Lectures using Task-based 1. Exams and Tests
knowledge and Learning (TBL) Report or presentation
understanding of the 2. Discussions using Task-based 3. Assignments/ exercises/
essence of management / Learning (TBL) portfolios/ written reports
human resource 3. Use of new media and 4. Group projects
management / e-commerce internet technologies 5. Participation
management and / or 4. Brainstorming 6. Classroom feedback
business administration. 5. Case studies 7. Activities

2.2 Students should have 6. Practical exercises 8. Discussions
knowledge and 7. Work assignments 9. In-class Observations
understanding of the 8. Problem-based Learning
essence of social sciences 9. Projects
and science related to
management and / or
business administration.

2.3 Students should have
advance knowledge in
academic and management
/ business administration, as
well as being knowledgeable
under changing
circumstances of local,
national and world society.

3. Cognitive Skills

Learning Outcomes Teaching Strategies Evaluation Strategies
3.1 Students should be able to 1. Lectures using Task-based Exams and Tests
search for the information Learning (TBL) Report or presentation
from multiple sources 2. Discussions using Task-based 3. Assignments/ exercises/
efficiently, to obtain the Learning (TBL) portfolios/ written reports
effective information in 3. Use of new media and 4.  Group projects
business applications. internet technologies 5. Participation

3.2 Students should be able to 4. Brainstorming 6. Classroom feedback
think systematically, 5. Case studies 7. Activities
creatively, and/ or apply for 6. Practical exercises 8. Discussions
the business in levels of 7. Work assignments 9. In-class Observations
local, country, and global 8. Problem-based Learning
appropriately. 9. Projects
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3.3 Students should be able to
apply or integrate the
knowledge of management/
business administration for
solving business problems in
level of local, country, and

global appropriately.

4. Interpersonal Skills and Responsibility

Learning Outcomes

Teaching Strategies

Evaluation Strategies

4.1 Students should be able to
develop effective
collaboration skill, be able to
work as a good team
member, and demonstrating
effective leadership ability.

4.2 Students should be able take
initiative and creatively
accepting different other’s
perspective to facilitate
problem-solving as a team.

4.3 Students should be able to
strive towards self-
development and life-long
learning for both personal
and professional

development.

0 o N oA

Lectures using Task-based
Learning (TBL)
Discussions using Task-based
Learning (TBL)

Use of new media and
internet technologies
Brainstorming

Case studies

Practical exercises

Work assignments
Problem-based Learning

Projects

—_

Exams and Tests

2. Report or presentation

w

Assignments/ exercises/
portfolios/ written reports
Group projects
Participation

Classroom feedback
Activities

Discussions

W o N oA

In-class Observations

5. Numerical Analysis, Communic

ation and Information Technology

Skills

Learning outcomes

Teaching Strategies

Evaluation Strategies

5.1 Students should be able to
apply their knowledge in

mathematics, statistics, and

quantitative analysis to
business decision making.

5.2 Students should be able to
effectively communicate and
present to others both in
verbal and in writing
communication in an easily
understandable way.

5.3 Students should be able to
utilize information technology
in gathering and presenting
data in an appropriate

manner.

1.

0 o N o oA

Lectures using Task-based
Learning (TBL)

Discussions using Task-based

Learning (TBL)

Use of new media and

internet technologies

Brainstorming

Case studies

Practical exercises

Work assignments

Problem-based Learning

Projects

1. Exams and Tests

2. Report or presentation

w

Assignments/ exercises/
portfolios/ written reports
Group projects
Participation

Classroom feedback

Activities

© N o ok

Discussions

In-class Observations
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5. Curriculum Mapping

5.1 General Education

5.1.1 Curriculum Mapping of Generation Education Courses

o Major Responsibility (Taught and

O Minor Responsibility

- Not applicable
evaluated) (Taught but not evaluated) (Not Taught and not evaluated)
4.
1. Ethics 5. Qualitative Analysis,
z 3. Wisdom skills Interpersonal communication, and use of
and Morals Knowledge skills and | , ’
o information technology
responsibility
6. Have a
1. Be able 3. Have 4. Have volunteer
to ] knowledge lifelong spirit and a
2. Realize
understan db and knowledge- public 8. Use
and be
) d the understandi|  seeking ~ | consciousne 7. Use language to
Subject Group/Code/Course name aware of ) 5. Have holistic ) ) )
value of ) ) ng of the skills for o ) ssBe a information communica
) being Thai . ) thinking skills
applying q subject continuous valuable technology te
an
morals ] ] matter and self- citizen of knowingly effectively.
internation
and ethics the science | improveme Thai society
al culture
into of nt and the
practice. knowledge world
society.
1.1 | 12 | 21 | 22 | 31 | 32 | 41 42 | 51| 52 |53 6.1 62 | 71| 72 | 73| 81 8.2
Cultivating morals and ethics (6
credits)
1. GE 181 Truth and Service ° ° ° O o o O o O o ° °
o GE 182 Citizenship, Good ° ° ° ° ° ° o o ° ° ° o
Governance and Peace
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a.

1. Ethics 5. Qualitative Analysis,
I % 3. Wisdom skills Interpersonal communication, and use of
and Morals Knowledge skillsand | . '
_ | information technology
responsibility
6. Have a
1. Be able 3. Have 4. Have volunteer
to _ knowledge lifelong spirit and a
2. Realize )
understan db and knowledge- public 8. Use
and be
] d the understandi|  seeking | consciousne 7. Use language to
Subject Group/Code/Course name aware of , 5. Have holistic , ) ]
value of ) ) ng of the skills for o ) ss Be a information communica
] being Thai ) ) thinking skills
applying q subject continuous valuable technology te
an
morals ) ] matter and self- citizen of knowingly effectively.
internation
and ethics the science | improveme Thai society
al culture
into of nt and the
practice. knowledge world
society.
11112 21|22 |31 ] 32|41 | 42 |51 ] 52 |53]| 6.1 62 |71 72 | 73| 81 8.2
Lifelong Learning (9 credits)
3. g o hormal o o e | o | oo oo o|lo| o
Healthiness
4. GE192 Holistic Thinking ° ) ° ° ° ° ° e | o O 0O @)
5 GE 193 Analysis and Decision o ° ° ° ° ° ° ° ° o
Making
Keep up with the world (3 credits)
6.  GE 144 Green Technology ° ] ] ° e | O ] o | o ] O
Communication Language (12
credits)
Compulsory courses (3 credits)
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a.

1. Ethics 5. Qualitative Analysis,
I % 3. Wisdom skills Interpersonal communication, and use of
and Morals Knowledge skillsand | . '
_ | information technology
responsibility
6. Have a
1. Be able 3. Have 4. Have volunteer
to _ knowledge lifelong spirit and a
2. Realize )
understan db and knowledge- public 8. Use
and be
] d the understandi|  seeking | consciousne 7. Use language to
Subject Group/Code/Course name aware of , 5. Have holistic , ) ]
value of ) ) ng of the skills for o ) ss Be a information communica
] being Thai ) ) thinking skills
applying q subject continuous valuable technology te
an
morals ) ] matter and self- citizen of knowingly effectively.
internation
and ethics the science | improveme Thai society
al culture
into of nt and the
practice. knowledge world
society.
11|12 21|22 |31 ] 32| 41 42 | 51 ] 52 |53]| 6.1 62 |71 72 | 73| 81 8.2
7. E137 A ic Writi
GE13 cademic Writing and ° ] ° ° o o ° ° ° ° o ° ° °
Presentation Skills
Other language elective courses
(non-native language) (9 credits)
8. GE138  Listening and
Speaking English for o ® ® ® O [ [ ®e | O | @ [ ) (]
Communication
9. GE 139 Listening and
Speaking English for o o ® ® O o [ ®e | O | @ [ ) (]
Communication
10. GE 231  English for Career o O L L o O ® ® | @ O ® | O | e ] ®
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a.

1. Ethics 5. Qualitative Analysis,
I % 3. Wisdom skills Interpersonal communication, and use of
and Morals Knowledge skillsand | . '
_ | information technology
responsibility
6. Have a
1. Be able 3. Have 4. Have volunteer
to _ knowledge lifelong spirit and a
2. Realize .
understan db and knowledge- public 8. Use
and be
] d the understandi|  seeking | consciousne 7. Use language to
Subject Group/Code/Course name aware of , 5. Have holistic , ) ]
value of ) ) ng of the skills for o ) ss Be a information communica
] being Thai ) ) thinking skills
applying q subject continuous valuable technology te
an
morals ) ] matter and self- citizen of knowingly effectively.
internation
and ethics the science | improveme Thai society
al culture
into of nt and the
practice. knowledge world
society.
11|12 21|22 |31 ] 32| 41 42 | 51 ] 52 |53]| 6.1 62 |71 72 | 73| 81 8.2
11.  GE 1210 Thai for
Communication in ° ° ° ° o ° ° ° o ° ° °
Multicultural
Societies
12.  GE 1211 Listening and
Speaking Thai for L o ® ® O { { ® | O J J [
Communication
13.  GE 221 Thaifor Career L O L L o O ® ® O | @ O ® | O J ] [
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5.1.2 Learning Outcomes of Generation Education Courses

Each course is designed to allocate the development of learning outcomes and its importance in

8 domains of learning as follows:

Learning Outcomes: General Education

1.

o

Be able to understand the value of applying morals and ethics into practice

1.1 Adopt the Sufficiency Economy Philosophy in the conduct of life

1.2 Have discipline, responsibility, honesty, sacrifice, and proper expression

Realize and be aware of being Thai and international culture

2.1 Realize the value and importance of being Thai

2.2 Recognize and respect cultural diversity

Have knowledge and understanding of the subject matter and the science of

knowledge

3.1. Have Knowledge and understanding of the essence and science of knowledge

3.2 Be able to integrate knowledge for living

Have lifelong knowledge-seeking skills for continuous self-improvement

4.1 Have knowledge-seeking skills to lead lifelong learning.

4.2 Be able to plan and collect information for the conduct of life

Have holistic thinking skills

5.1 Be able to identify and analyse data

5.2 Can solve problems creatively

5.3 Have systematic thinking skills, logical thinking, and being able to see the big picture.
Have a volunteer spirit and a public consciousness Be a valuable citizen of Thai
society and the world society.

6.1 Express volunteer behaviour and public consciousness.

6.2 Know rights and duties as a Thai citizen and global citizen

Use information technology knowingly

7.1 Have knowledge and understanding of information technology

7.2 Be able to know the media and choose to use information technology appropriately.
7.3 Be able to read, analyse, present information by using information technology
Use language to communicate effectively

8.1 Be able to communicate effectively

8.2 Can choose a language that is consistent and appropriate to the context.
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5.2 International Business Management Courses

5.2.1 Curriculum Mapping of Core Courses, International Business Management

Specialized Courses

o Major Responsibilities O Minor Responsibilities - No Responsibilities
Major Core Courses

1. Ethical and Moral 2. Knowledge 3. Cognitive Skills 4. Interpersonal Skills | 5. Numerical Analysis,
Development and Responsibilities Communication and
Code Name .
Information
Technology Skills
2.1 22 | 23 4.1 4.2 43
IBM 110 | ACCOUNTING FOR BUSINESS O L O ©) [ ] O
IBM 120 | BUSINESS ECONOMICS ® O ©) O @) O
IBM 151 | ORGANIZATION AND ° o ° ° o o
MANAGEMENT
IBM 152 | BUSINESS STATISTICS ® ©) [ ] [ O O
IBM 170 | PRINCIPLES OF MARKETING [ ] ©) [ ] [ o O
IBM 230 | BUSINESS FINANCE ® ©) O O
IBM 255 | PRODUCTION AND o o ° o o °
OPERATIONS MANAGEMENT
IBM 280 | BUSINESS LAW O L O O @) @)
IBM 311 | MANAGERIAL ACCOUNTING { ©) ©) O O o
IBM 312 | BUSINESS TAXATION { [ ] O O
IBM 360 | BUSINESS ETHICS AND
SUSTAINABLE [ ] ©) ©) O O o
DEVELOPMENT
IBM 458 | STRATEGIC MANAGEMENT ® o ] O [  J
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Major Required Courses

Code

Name

IBM 253

ORGANIZATION BEHAVIOUR

IBM 254

INTERNATIONAL HUMAN
RESOURCE MANAGEMENT

IBM 262

INTERNATIONAL BUSINESS
MANAGEMENT

IBM 271

INTERNATIONAL MARKETING

IBM 331

INTERNATIONAL FINANCE

IBM 340

MANAGEMENT
INFORMATION SYSTEMS

IBM 356

BUSINESS RESEARCH

IBM 357

QUANTITATIVE ANALYSIS
FOR BUSINESS DECISION-
MAKING

IBM 359

ENTREPRENEURSHIP

IBM 361

INTERNATIONAL BUSINESS
COMMUNICATION

IBM 462

BUSINESS PROJECT
MANAGEMENT

1. Ethical and Moral
Development

2. Knowledge

3. Cognitive Skills

4. Interpersonal Skills
and Responsibilities

4.1 4.2 43
[ ] O [ ]
O [ ] ©)
O [ ] ©)
L ©) ©)
O ©) [ ]
[ ] O O
[ ] O O
[ ] O O
L (] ©)
[ ] ® ®
[ ] ® O

5. Numerical Analysis,

Communication and

Information Technology
Skills
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Major Electives Courses

1. Ethical and Moral 2. Knowledge 3. Cognitive Skills | 4. Interpersonal Skills 5. Numerical Analysis,
Development and Responsibilities Communication and
Code Name .
Information Technology
Skills
2.1 22 | 23 4.1 4.2 4.3

IBM 341 | ELECTRONIC COMMERCE ® ol e O ® O
IBM 371 | SERVICE MARKETING ® [ ] O ©) ® ®
IBM 372 | CONSUMER BEHAVIOUR O [ ] O ® ® ©)
IBM 373 | BRAND MANAGEMENT ° ° o o ° °
IBM 392 | SELECTED TOPICS IN

INTERNATIONAL BUSINESS ® [ ] L [ ] [ ] ®

MANAGEMENT 1
IBM431 | INVESTMENT ANALYSIS AND ° o o ° o o

PORTFOLIO MANAGEMENT
IBM 463 | INTEGRATED MARKETING o ° ° ° ° o

COMMUNICATIONS
IBM 464 | CHANGE MANAGEMENT [ ) O o O ) ®
IBM 465 | IMPORT AND EXPORTS ° ° o ° o o

MANAGEMENT
IBM 466 | LOGISTICS AND SUPPLY ° o ° ° o o

CHAIN MANAGEMENT
IBM 467 | MANAGEMENT PRACTICES IN o ° o o °

ASIA COUNTRIES
IBM 468 | CURRENT ISSUES IN

INTERNATIONAL BUSINESS O [ ] L [ ] [ ] [ ]

MANAGEMENT
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Code

Name

1. Ethical and Moral 2. Knowledge 3. Cognitive Skills | 4. Interpersonal Skills 5. Numerical Analysis,

Development and Responsibilities Communication and

Information Technology
Skills

IBM 490

SEMINAR IN INTERNATIONAL
BUSINESS MANAGEMENT

IBM 493

SELECTED TOPICS IN
INTERNATIONAL BUSINESS
MANAGEMENT 2

IBM 494

SERVICE LEARNING

IBM 496

COOPERATIVE EDUCATION

IBM 497

INTERNSHIP
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5.2.2 Learning Outcomes of the Bachelor of Business Administration Program in

International Business Management

1. Morals and Ethics

1.1. Students should be honest, sacrifice, not exploit others, and responsible for
themselves and society.

1.2. Students should have concept, understanding of the standard of sustainable living in
society.

1.3. Students should have discipline, respect, and follow the rules and regulations of
organizations and society.

1.4. Student should be able to propose guidelines and/or manage with the moral and

ethics’ problem.

2. Knowledge

2.1 Students should have knowledge and understanding of the essence of management,
human resource management, e-commerce management and business administration.

2.2 Students should have knowledge and understanding of the essence of social sciences
and science related to international business management.

2.3 Students should have advance knowledge in academic and international business
management as well as being knowledgeable under changing circumstances of local,

national and global society.

3. Cognitive Skills
3.1. Students should be able to search for the information from multiple sources efficiently,

to obtain the effective information in business applications.

3.2 Students should be able to think systematically, creatively or apply for the business in
levels of local, country, and global appropriately.
3.3 Students should be able to apply or integrate the knowledge of management for

solving business problems in level of local, country, and global appropriately.

4. Interpersonal Skills and Responsibilities
4.1. Students should be able to develop effective collaboration skill, be able to work as a
good team member, and demonstrating effective leadership ability.
4.2. Students should be able take initiative and creatively accepting different other’s
perspective to facilitate problem-solving as a team.
4.3. Students should be able to strive towards self-development and life-long learning for

both personal and professional development.
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5. Numerical Analysis, Communication, and Information Technology Skills
5.1. Students should be able to apply their knowledge in mathematics, statistics, and
quantitative analysis to business decision making.
5.2. Students should be able to effectively communicate and present to others both in verbal
and in writing communication in an easily understandable way.
5.3. Students should be able to utilize information technology in gathering and presenting

data in an appropriate manner.

5.2.3 Program Learning Outcomes: PLOs

Program Learning Outcomes (PLOs) has been adopted to be aligned with the objectives of the
program which can produce the quality graduates. The relationship between learning outcomes
and program learning outcomes is shown in the table below:

Relationship between Learning Outcomes and Program Learning Outcomes

PLO 1: To work in either local or international business organization immediately

after graduated

No. Learning Outcomes

2.1 Students should have knowledge and understanding of the essence of
management, human resource management, e-commerce management and

business administration.

2.2 Students should have knowledge and understanding of the essence of social

sciences and science related to international business management.

2.3 Students should have advance knowledge in academic and international
business management as well as being knowledgeable under changing

circumstances of local, national and global society.

3.2 Students should be able to think systematically, creatively or apply for the

business in levels of local, country, and global appropriately.

33 Students should be able to apply or integrate the knowledge of management

for solving business problems in level of local, country, and global

appropriately.

PLO 2: To analyze related information/data for the purposes including apply
information/data by using appropriate technique(s) for the most benefits of

business operations

No. Learning Outcomes

2.1 Students should have knowledge and understanding of the essence of
management, human resource management, e-commerce management and

business administration.
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3.1 Students should be able to search for the information from multiple sources
efficiently, to obtain the effective information in business applications.

5.1 Students should be able to apply their knowledge in mathematics, statistics, and
quantitative analysis to business decision making.

52 Students should be able to effectively communicate and present to others both

in verbal and in writing communication in an easily understandable way.

PLO 3: To use the appropriate technologies in the most effective way in professional

career.
No. Learning Outcomes
53 Students should be able to utilize information technology in gathering and

presenting data in an appropriate manner.

PLO 4: To achieve critically and creatively thinking to solve problems efficiency and

effectively
No. Learning Outcomes
3.2 Students should be able to think systematically, creatively or apply for the

business in levels of local, country, and global appropriately.

3.3

Students should be able to apply or integrate the knowledge of management
for solving business problems in level of local, country, and global

appropriately.

PLO 5: To work as a team, coordinate and communicate efficiency

No. Learning Outcomes

1.1 Students should be honest, sacrifice, not exploit others, and responsible for
themselves and society.

1.3 Students should have discipline, respect, and follow the rules and regulations
of organizations and society.

4.1 Students should be able to develop effective collaboration skill, be able to
work as a good team member, and demonstrating effective leadership ability.

4.2 Students should be able take initiative and creatively accepting different
other’s perspective to facilitate problem-solving as a team.

52 Students should be able to effectively communicate and present to others

both in verbal and in writing communication in an easily understandable way.

PLO 6: To achieve self-learning and have adaptive skill in different situations and be

a lifelong learner.

No. Learning Outcomes
1.2 Students should have concept, understanding of the standard of sustainable
living in society.
4.3 Students should be able to strive towards self-development and life-long

learning for both personal and professional development.
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PLO 7: To live the life by holding philosophy of self-sufficiency economy, have

moral, ethics and be a volunteer

No. Learning Outcomes
1.2 Students should have concept, understanding of the standard of sustainable
living in society.
14 Student should be able to propose guidelines and/or manage with the moral

and ethics’ problem.

5.2.4 Year Learning Outcomes

Year

Expected Learning Outcome at the end of Academic Year

1

Have knowledge of basic international business including accounting,

marketing, moral and ethics and other general education

Have knowledge of intermediate level of international business.

Be able to apply and analyse theories to case studies.

Be able to use technology applying in the case-based studies.

Be able to apply lifelong learning, self-sufficiency economics, moral and ethics

in case-base studies and real life.

Have knowledge of upper level of international business including business
research, quantitative analysis and electronic commerce and entrepreneurship
skills.

Be able to apply and analyse theories to case studies in a way of critical
thinking.

Have knowledge of higher level of international business including business
project management, strategic management.

Have skills of lifelong learning, critical thinking, and sustainability.
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1. Curriculum mapping of PLOs and Course Subjects refers to main responsibilities

e refers to main responsibilities

Course Subjects Credit Program Learning Outcomes
Hours (PLOs)

PLO1 ‘ PLO2 ‘ PLO3 | PLO4 | PLO5 ‘ PLO6 ‘ PLOY

General Education

Moral and Ethics (6 Credits)

GE 181  Truth and Service 3(3-0-6) o ® ®
GE 182  Citizenship Good
P 3(3-0-6) [ [ o )
Governance and Peace
Life-Long Learning (9 Credits)
GE 191  New Normal Healthiness 3(3-0-6) o
GE 192 Holistic Thinking 3(3-0-6) ® ®
Analysis and Decision
GE 193 Ay 3(3-0-6) o o
Making
Knowledge for Keeping up with the Modern World (3 Credits)
GE 144 Green Technology 3(3-0-6) ‘ ‘ ‘ o ‘ ® | ‘ ‘
Language (12 Credits)
GE 137  Academic Writing and
: 3306) | ® °

Presentation Skills

GE 138  English for
Communication in 3(3-0-6) L L
Multicultural Societies

GE 139  Listening and Speaking

English for 3(3-0-6) o o
Communication
GE 231  English for Career 3(3-0-6) o
GE1210 Thai for Communication
3(3-0-6) ® ()
in Multicultural Societies
GE1211 Listening and Speakin
s P s 3(3-0-6) o o

Thai for Communication

GE221  Thai for Career 3(3-0-6) L o




Course Subjects Credit Program Learning Outcomes
Hours (PLOs)
pLo1 | PLO2 | PLO3 | PLOA | PLOS | PLOS | PLOT
Business Core Courses (if any)
IBM 110 ACCOUNTING FOR 3(3-0-6) ° °
BUSINESS
IBM 120 BUSINESS ECONOMICS 3(3-0-6) L
IBM 151 ORGANIZATION AND 3(3-0-6) ° ° o
MANAGEMENT
IBM 152 BUSINESS STATISTICS 3(3-0-6) L [ ]
IBM 170 PRINCIPLES OF 3(3-0-6) ° ° °
MARKETING
IBM 230 BUSINESS FINANCE 3(3-0-6) L L
IBM 255 PRODUCTION AND 3(3-0-6) ° °
OPERATIONS MANAGEMENT
IBM 280 BUSINESS LAW 3(3-0-6) [ ] [ ]
IBM 311 MANAGERIAL 3(3-0-6) ° ° °
ACCOUNTING
IBM 312 BUSINESS TAXATION 3(3-0-6) ®
IBM 360 BUSINESS ETHICS AND 3(3-0-6) ° ° °
SUSTAINABLE DEVELOPMENT
IBM 458 STRATEGIC 3(3-0-6) ° ° ° ° ° °
MANAGEMENT
Major Required
IBM 253 ORGANIZATIONAL 3(3-0-6) ° ° ° °
BEHAVIOUR
IBM 254 INTERNATIONAL 3(3-0-6)
HUMAN RESOURCE ® ®
MANAGEMENT
IBM 262 INTERNATIONAL 3(3-0-6) ° ° ° °
BUSINESS MANAGEMENT
IBM 271 INTERNATIONAL 3(3-0-6) ° °
MARKETING
IBM 331 INTERNATIONAL 3(3-0-6) ° °
FINANCE
IBM 340 MANAGEMENT 3(3-0-6) ° °
INFORMATION SYSTEMS
IBM 356 BUSINESS RESEARCH 3(3-0-6) o L L
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Course Subjects Credit Program Learning Outcomes
Hours (PLOs)
PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7
IBM 357 QUANTITATIVE 3(3-0-6)
ANALYSIS FOR BUSINESS o o
DECISION MAKING
IBM 359 ENTREPRENEURSHIP 3(3-0-6) L o o
IBM 361 INTERNATIONAL 3(3-0-6) ° ° ° °
BUSINESS COMMUNICATION
IBM 462 BUSINESS PROJECT 3(3-0-6) ° ° °
MANAGEMENT
Elective Course Subjects
IBM 341 ELECTRONIC 33.0.6) ° ° °
COMMERCE
IBM 371 SERVICE MARKETING 3(3-0-6) L ® o
IBM 372 CONSUMER 3(3-0-6) ° ° °
BEHAVIOUR
IBM 373 BRAND MANAGEMENT 3(3-0-6) L L [ [ ]
IBM 392 SELECTED TOPICS IN 3(3-0-6)
INTERNATIONAL BUSINESS o L ®
MANAGEMENT 1
IBM 431 INVESTMENT ANALYSIS 3(3-0-6) ° ° °
AND PORTFOLIO MANAGMEENT
IBM 463 INTEGRATED 3(3-0-6) ° ° o
MARKETING COMMUNICATIONS
IBM 464 CHANGE MANAGEMENT | 3(3-0-6) ® [ ]
IBM 465 IMPORT AND EXPORT 3(3-0-6) °
MANAGEMENT
IBM 466 LOGISTICS AND SUPPLY | 3(3-0-6) ° °
CHAIN MANAGEMENT
IBM 467 MANAGEMENT 3(3-0-6) ° °
PRACTICES IN ASIA COUNTRIES
IBM 468 CURRENT ISSUES IN 3(3-0-6)
INTERNATIONAL BUSINESS o o L
MANAGEMENT
IBM 490 SEMINAR IN 3(3-0-6)
INTERNATIONAL BUSINESS o o o L

MANAGEMENT
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Course Subjects Credit Program Learning Outcomes
Hours (PLOs)
PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7
IBM 493 SELECTED TOPICS IN 3(3-0-6)
INTERNATIONAL BUSINESS o ® L
MANAGEMENT 2
IBM 494 SERVICE LEARNING 3(3-0-6) L L ® o [ ] [
IBM 496 COOPERATIVE 3(3-0-6) ° ° ° ° °
EDUCATION
IBM 497 INTERNSHIP 3(3-0-6) L [ ] [ ] [ [
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Section 5: Student Evaluation Criteria
1. Regulations and criteria for Evaluating Students’ Achievement (Grading)
The evaluation is based upon Payap University’s Regulations for Undergraduate Degrees. The

grades have the following meaning:

Grade Grade Points Meaning
A 4.0 Excellent
B+ 3.5 Very good
B 3.0 Good
C+ 2.5 Fairly gsood
C 2.0 Fair
D+ 1.5 Poor
D 1.0 Very poor

0 Fail

In addition to the letter grades above, other letters may be used with different

meanings as follows:

Grade Meaning

| Incomplete

W Withdrawn

u Audit

P Pass
NP Not Pass

IP Grading in Progress
CE Credits from Examination
cS Credits from Standard Test
cT Credits earned from participating in a training workshop
cP Credits earned from submitting a portfolio
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2. Verification Process of Students’ Achievements
2.1 Verification Process of Learning Outcomes before Students Graduation
Instructors verify student achievements as follows:
2.1.1 Evaluating if the Learning Outcomes specified in each course are relevant to the
program.
2.1.2 Evaluating if the examinations cover the Learning Outcomes specified in each
course.
2.1.3 Standard control committee and an external committee examine examinations to
assure they correspond with the course syllabus.
2.1.4 The verification process of student achievements is carried out and reported

through the internal quality assurance system.

2.2 Verification Process of Learning Outcomes after Graduation:
2.2.1 A survey/ call for interview of employment rate of the graduates.
2.2.2 Appraisal of the satisfaction level of the employers.
2.2.3  Appraisal of the readiness and ability to use skills and knowledge obtained from

the program in their jobs and suggestions for improvement of the program.

3. Graduation Requirements

A student who is completing education in a department and whose name will be added to

the list of those to receive a degree or certificate must have the following qualifications:

1. Complete all the courses required and fulfilled all the conditions of their curriculum. There
may not be any general education or major courses for which they still have a grade of F, |,
or NP. (An exception is made for elective courses for which the student can take another
course in its place. The course in which the student received an F and the one substituted
for it will both be counted in computation of the GPA. This substitution of courses can
only be done once for each course)

2. Complete the program within the maximum amount of time specified for the
program. Students in the credit bank system will be able to complete their studies when
they have completed their studies and have accumulated the total number of credits
specified in the program.

3. Have a cumulative grade point average of at least 2.00 and have a cumulative grade score
for core or professional courses and major courses of at least 2.00.

4. A student who has completed the requirements for a bachelor’s degree as stipulated in
no. 3 but has a GPA of less than 2.00 but not less than 1.75 will receive an associate’s
degree.

Pass the graduation requirements as stipulated by the university.
6. Have good conduct worthy of the dignity of the degree, associate degree, or diploma.
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The university will issue a certificate of completion of the program and transcripts upon the
graduation request in the prescribed form.

For degree approval, students must have no outstanding obligations or debts owed to the

university, except when the university has consented in writing in the prescribed form.
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Section 6: Faculty Development

1. Preparation of New Faculty Members
IE Organize orientations or teaching guidance for new faculty members to ensure that
they know and understand the policy of the university and that of the college as well
as the courses in the curriculum they are to teach.
IE Arrange supervision of new faculty members in the department.
IE Encourage new faculty members observe experienced instructors in the classroom.

|E Provide a system for mentoring new faculty member
I:' Other (Specify)

2. Professional Development for Faculty Members
2.1 Development of Teaching Skills, Measurement and Evaluation

IE Encourage faculty members to increase their knowledge and experience in order to
continually enhance their teaching and research works.

IE Encourage faculty members by furthering their studies, participating in trainings,
academic and professional study visits in various organizations and academic
conferences both in Thailand and/or abroad, and taking sabbatical leaves.

IE Enhance the instruction and evaluation skills to make them up to date.

I:' Other Set up Knowledge Management system so that faculty members can share

experiences.

2.2 Other academic and Professional Development

|E Participate in activities providing academic services to the community to develop both
knowledge and morality.

IE Encourage the faculties to engage in producing academic works.

IE Promote the faculties to do research studies to produce new bodies of knowledge
and to enhance their instruction and professional expertise.

IE Allocate a budget for research studies.

|:| Assign all faculties to take part in the college’s research groups.

|:| Assign the faculties to take part in the college’s academic service activities.
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Section 7: Program Quality Assurance

1. Regulatory Standards

The curriculum is administered according to the Thai Qualifications Framework for Higher
Education BE 2552/ CE 2009 and the university’ s system and mechanisms for curriculum
management. According to teaching and curriculum management, the Curriculum Management
Committee is appointed to regulate standards in accordance with Payap University
Announcement, Subject: System and Mechanisms for Program Administration 2560 BE/ CE 2017.
(Appendix D)

The process of curriculum management is as follows:

1.1 Appointment of instructors responsible for the program from full-time program instructors
is implemented. They are responsible for planning, following up and revising the
curriculum implementation. The five instructors responsible for the program must have
the following qualifications: a master’s degree or equivalent, or at least Assistant Professor
in a particular or related field, and at least 1 publication of academic work that is not a
part of study to obtain a degree and must be in accordance with the criteria of
appointment of academic rank in the last five years.

1.2 Planning, developing and evaluating the program will we conducted and reported in the
Program Report (TQF 7) every academic year. The evaluation results will be used for the
5-year curriculum revision.

1.3 The curriculum operation to fulfil operational indicators in the Thai Qualifications
Framework for Higher Education in section 7 Article 7, items 1-5 are as follows:

1.3.1 At least 80% of instructors responsible for the program have participated in
planning, following up and revising the curriculum implementation.

1.3.2  The Program Specification (TQF 2) is provided in accordance with the Thai
Qualifications Framework for Higher Education or professional qualification.

1.3.3  The Course Specification (TQF 3) and the Field Experience Specification (TQF 4)
of all courses are provided before a semester begins.

1.3.4  The Course Report (TQF 5) and/or the Field Experience Report (TQF 6) of all
courses are completed within 30 days after the semester ends.

1.3.5 The Program Report (TQF 7) is completed within 60 days after the academic year
ends.
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2. Graduates

The graduate characteristics prescribed in the curriculum in accordance with all 5 learning

outcomes specified in each curriculum consist of:

2.1
2.2

2.3

24

2.5

Being aware of value, morals, ethics, and honest.

Having knowledge of theories and practices in academic or professional areas, and other
knowledge in related fields including research and innovations in professional practices
of international business management.

Having cognitive skills, systematic thinking and being able to investigate complex
problems, and being able to recommend creative and innovative solutions relevant to
theoretical knowledge and practical experience.

Contributing to and facilitating constructive resolution of issues either as a leader or a
team member. Being able to exercise group leadership in undefined situations calling
for innovative responses, accepting personal responsibility for actions undertaken and
sharing responsibility as a member of a group.

Being able to draw upon and appropriately apply a wide range of analytical techniques
and use them intelligently in investigating and reporting on issues and problems. Being
Communicate effectively in oral and written modes and using electronic

communications technology.

3. Students

The student admissions and preparation process before study commences as well as

academic advising and counselling, retention, graduation, student satisfaction and management

of student complaints are as follows:

3.1

Students Admissions Process
The Department sets a target number for student admissions, takes into consideration
labor market needs and the state of readiness in terms of full-time instructors. The
program has the admissions process as follows.
1. The students will be:
1) Selection based on the criteria of the Commission on Higher Education
2) Selection based on the criteria of Payap University
3) Selection through regional quota examinations
4) Others (Specify)

2. For non-Thai student who is not also an English Native speaker (which it’s
mentioned on the IC website) need to submit:
2.1. One or another English proficiency test below.
®  TOEFL (iBT) test report: score 61 and above
® |ELTS test report: score 6.0 and above
® CEFR at level B2 and above
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Remarks: An English proficiency test report must be activated and be
issued not older than 2 years from the application date.

2.2. Any student who obtains a lower English proficiency test score, they need to
be interviewed by the department head and considered to be in one of the
following programs:

2.2.2. Foundation Studies Program: Successful completion of this program
will ensure that students are fully prepared to enter the first year of
their chosen undergraduate program within Payap University’ s
International College and they are able to apply for credit transfer.

2.2.2. Intensive English Program: After student completed one course of the
program and earned at least B2+ of Oxford Placement Test (OOPT), they
would be eligible to study in one of International College’ s
undergraduate program.

2.3 Problems of Newly Enrolled Students

2.3.1 Adjusting to new environment, language, culture and time management.

2.3.2 Different background knowledge in computer skills

2.3.3 Insufficient mathematical skills resulting in problems in studying some

business subjects.

3.2 Preparing Students before Study Commmences
The department has a system and mechanisms that are put into practice and
implemented by instructors responsible for the program who meet to plan for students’
preparation before study commences and designate all instructors to be responsible for the
implementation. The program has strategies for the students as follows:
1) Giving an orientation and suggestions on university learning skills, how to set a goal
of life, and time management.
2) Offering an introductory course to strengthen background in mathematics and
computer programs of the first-year students.
3) Appointing advisers to look after, give advice and assist their advisees and advisers

meet with their advisees regularly to follow up their studies in each semester.

3.3 Academic advice and counselling, student retention, and graduation
In order to have a high rate of student retention and a high percentage of graduation,
the department provides a system and mechanisms for caring, academic advising and
counselling for students as follows:
|E Assigning academic advisor to each student
IE Providing documents on the curriculum and study plan to students on the
orientation day

% Providing advice for registration to meet student needs, interests, and potential
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& Assisting students with learning problems or those who need some other kind
of help

IE Keeping students informed of news and information via print and electronic
media

|E Providing counselling services according to the needs of students in both
academic and general matters

|:| Other (Please specify) ......cccccvveeeuence

3.2 Student satisfaction with the program and resolution of their complaints

Students can make and submit a statement of complaint about learning and teaching to the
Department Head. Department Head is accountable for responding appropriately to and
managing the resolution of student complaint through the Curriculum Management Committee.
If the Committee can’t find the suitable solution, a statement of complaint will be sent to Dean

for consideration at the Faculty Level.

In case of grade complaints, if students question grading in any of the courses, they have a
right to review their exam papers and grades. In addition, if students are charged and/or punished
for cheating in examination, they can appeal within 15 days after the time that they received
such notice. Students’ appeals are based upon Payap University Procedures for Conducting
Consideration for the Student Behavior and Discipline on the subject of Examination 2547/ 2004
(Appendix E).

4. Instructors

System for instructor’s recruitment is as follows:

4.1 The Curriculum Management Committee sets a long-term plan with instructor staffing
rates that is in accordance with curriculum standards.

4.2 If the quantity and quality of instructors is not in accordance with the specified curricular
standards, the Department has a systematic administrative process to provide substitute
instructors by filling out an instructor request form and gets endorsement from people
involved.

4.3 The Department establishes a system to appoint new instructors that assures quality
instruction, instructors must be employed with both the quantitative and qualitative
attributes specified by curricular standards devised by the Office of the Higher Education
Commission as follows:

4.3.1 Advertise the position and look for candidates with required qualifications.

4.3.2  Appoint a recruitment committee which includes the Head of Department.

4.3.3 Systematically investigate applicant backgrounds and qualifications from reliable
information sources and objectively verify the information.

4.3.4 Interview the applicants.
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4.3.5 Nominate an applicant for appointment as a faculty member and subject to

performance evaluation according to the University’s rules and regulations.

System and Mechanisms for Management and Development of Instructors
Instructors are encouraged to increase their knowledge and capabilities in order to
strengthen academic programs as follows:
|E Provide orientations or teaching guidance for new faculty members to ensure
that they know and understand the policy of the university and that of the
college as well as teaching methods, measurement, evaluation the courses in
the curriculum they are to teach.
Provide opportunities for all instructors to improve themselves in accordance
with professional standards on an ongoing basis.
Encourage faculty members to increase their knowledge and experience in
order to continually enhance their teaching and research works.
Encourage faculty members by furthering their studies, participating in trainings,
academic and professional study visits in various organizations and academic

conferences both in Thailand and/or abroad, and taking sabbatical leaves.

X XK X

Allocate budgets to develop instructors so that they will have degrees and
academic rank in accordance with specified goals.
|E Assign senior instructors or instructors with outstanding teaching techniques to

convey their experience to other instructors in the Field/ Study Program
|:| Other (Specify)

5. Curriculum Programs, Learning and Teaching, Learner Assessment

Curriculum design consists of conducting surveys/interview graduates, external expertise,
business practitioners to identify global contexts or development affecting Program Planning,
needs in the international market and satisfaction with graduates’ career performance, and
improve the curriculum accordingly based on the findings, as well as keep the content of each
course in the program constantly updated with the new global business environment and

technology disruption.

Evaluation of the entire program must be surveyed from the fourth-year students in their
last semester before graduation by using a questionnaire or holding a meeting/interview between
representatives of the students and representatives of the faculty members. A meeting is set to
review the curriculum by external experts, faculty members, alumni, stakeholders, and recent
graduates. Consequently, a summary of the above evaluations is written as a report for the 5-

year curriculum revision process.

Establishment of an Instructional System for Instructors and a Process for Learning/

Teaching
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The Department establishes an instructional system for courses in the program. [IBM
department is focusing on the knowledge, abilities, and expertise of instructors in each subject
taught to learners. The knowledge imparted by instructors must be up-to-date, and learners
must gain experience and develop capabilities by studying with truly knowledgeable individuals.
Instructors responsible for the program take responsibility for oversees that course contents are
up- to- date and keep pace with constantly changing in global business, economics and
technology. The courses offered should be managed in a learner-cantered manner to satisfy
student and global market needs. Various types of learning/teaching are arranged, focusing on
theory and practice, as well as activities are organized during the semester to develop and
increase student potential to supplement student learning/ attending professional seminar and

experience the real business practices.

Learner Assessment

IBM Department sets quality systems and mechanisms to assess learning outcomes
according to the Thai Qualifications Framework of Higher Education. Instructors are assigned to
prepare their course specifications (TQF3/ TQF4) distributed to students, and teaching must be
carried out in accordance with course specifications. Before teaching begins, the teaching and
assessment strategies should be evaluated by the Curriculum Management Committee and
faculty members and the advice of an external expert in curriculum or teaching methods should

be required.

System and mechanisms of learner assessment are put into practice and implementation.
After teaching has taken place, an analysis of student evaluation results and learning outcomes
will be conducted by the Curriculum Management Committee and instructors. The process
should include using evaluation results to make improvements. At the end of each semester, a
report of course evaluation form (TQF 5/ TQF 6) is made and submitted to the department head.
Consequently, the Curriculum Management Committee and instructors responsible for the
curriculum review the implementation of the indicators according to Article 7 Section 7 of the
Internal Quality Assessment Program. A report of the results of the evaluation (TQF 7) will be
prepared by the Curriculum Management Committee and instructors and presented to the

department head at the end of each year.

6. Facilities that Support Learning
The Department conduct a systematic evaluation with participation of instructors to monitor
the use of facilities or resources such as textbooks, printed materials, and media that are suitable

for use in the department; the results are used to manage these facilities or resources.
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7. Key Performance Indicators

Key Performance Indicators of the curriculum

Performance Indicators

Academic Year

2022 | 2023 | 2024 | 2025 | 2026

1. At least 80% of full-time faculty members are participated in v v v v v
planning, following up and revising the curriculum implementation.

2. The Program Specification (TQF 2) is provided in accordance with v v v v v
the Thai Qualifications Framework for Higher Education or
professional qualification (if any).

3. The Course Specification (TQF 3) and the Field Experience 4 v v v 4
Specification (TQF 4) (if any) of all courses are provided before the
semester begins.

4. The Course Report (TQF 5) and the Field Experience Report (TQF 6) v v v v v
(if any) of all courses are completed within 30 days after the
semester ends.

5. The Program Report (TQF 7) is completed within 60 days after the v v v v 4
academic year ends.

6. The students’ learning achievements according to the learning v v v v v
outcomes specified in the TQF 3 and TQF 4 (if any) of at least 25%
of the courses offered in each academic year are verified.

7. The teaching and learning process, the teaching strategies or v v v v v
evaluation of learning outcomes are developed/ improved
according to the performance evaluation reported in the TQF 7 of
the previous year.

8. All new faculty members (if any) are given orientation or advice on v v v v v
teaching and learning.

9. All full-time faculty members participate in academic and/or 4 4 4 4 4
professional development programs at least once a year.

10. At least 50% of support staff (if any) attends academic and/or 4 4 4 4 4
professional development programs each year.

11. The level of satisfaction of last year students/new graduates with - - - v v
the curriculum quality is at least 3.51 out of 5.0.

12. The average level of satisfaction of employers with new graduates is - - - - 4
at least 3.51 out of 5.0.

13. At least 70% of students of the third year participate fieldtrip - - v v v

and/or seminar from business and business practitioners.
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Section 8: Program Evaluation and Improvement

1. Evaluation of Teaching Effectiveness

1.1 Evaluation of Teaching Strategies

1)

Before teaching begins, the teaching strategy should be evaluated by the Curriculum
Management Committee and faculty members and the advice of an external expert in
curriculum or teaching methods should be required.

After teaching has taken place, an analysis of student evaluation results and learning
outcomes should be conducted by the Curriculum Management Committee and faculty
members; the process should include using evaluation results to make improvements.
Evaluation of effectiveness of student learning from methods is used by course
evaluation form and discussion with students throughout the semester.

Evaluation from testing, observation of student behaviour, discussion and student
questions should be conducted for teaching improvement.

For improving the curriculum, results for the evaluations will be used as

recommendations for improving the future curriculum.

1.2 Evaluation of Faculty Members’ Skills in Using Teaching Strategies
& Evaluation from students in all subjects

& Self-evaluation

IE Evaluation by the Curriculum Management Committee or responsible person

and/or a teaching team.

I:' An overall evaluation of the curriculum by its graduates

I:' Mid-semester Group Feedback

2. Overall Evaluation of the Curriculum

2.1 Evaluation of the entire program must be survey from last year students in the last

semester before graduation by using a questionnaire or holding a meeting between

representatives of the students and representatives of the faculty members.

2.2 A meeting to review the curriculum by External experts, faculty members, alumni,

stakeholders and recent graduates.

2.3 Summarize the above evaluations in a report as part of the 5-year curriculum revision

process.
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3. Evaluation of Program Specification Performance

The curriculum must pass the quality assurance standard of bachelor’s degree qualification in
accordance with indicators in section 7 article 7, as well as passing the internal quality
assurance (IQA) assessment. The assessment process will be conducted by an evaluation
committee appointed by the University comprised of at least three members of internal
evaluators and one external evaluator in the field.

4. Reviewing the Evaluation and Planning for Improvement

4.1 The course instructor reviews evaluations of the effectiveness of the teaching in the
courses for the semester and improve the teaching strategies. At the end of each
semester a report of course evaluation form (TQF 5/ TQF 6) is made and submitted to
the department head.

4.2 The Curriculum Management Committee and faculty members responsible for the
curriculum review and the implementation of the indicators according to in section 7
article 7 of the Internal Quality Assessment Program.

4.3 The Curriculum Management Committee and faculty members are responsible for
preparing a report of the results of the evaluation (TQF 7) and present to the
department head at the end of each year.
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Details of Program Revision

(Table of Comparison between the Previous Program and the Revised Program)

1. Details of Revision

1.1 Objectives of the Program

Curriculum in 2017/2560

Curriculum Revised for 2022/2565

Remark

To produce graduates with the

following characteristics:

To produce graduates with the

following characteristics:

. To have a strong foundation in | 1. To have a strong foundation in | Adjusted to cover the
essential  business  concepts essential global business and | desirable characteristics of
within  the context of a technology concepts within the | graduates and current
globalized, multi-  cultural context of a globalized, multi- | business environment.
business environment. cultural business environment

and technology disruption.

. To have the ability to take into | 2. To have the ability to take into | Adjusted to cover the
consideration the basic principles consideration the basic desirable characteristics of
of ethics, sustainability, principles of international graduates and current
stewardship and social business, accounting, finance business environment.
responsibility in business decision and technology, ethics,
making. sustainability, and social

responsibility in business
decision making.

. To understand how the global 3. To understand how the global Adjusted to cover the
economy, international business economy, international business | desirable characteristics of
systems, and the Asian systems, and technology graduates and current
Economic Community (AEC) disruption impact on business environment.
impact on international business international business
management. management.

. To nurture leadership capacity | 4. To encourage leadership and | Adjusted to cover the

through a range of analytical,

critical and reflective thinking
skills to develop and enhance
innovative and out- of- the- box

idea generation.

critical thinking capacity through a
range of analytical, critical and
thinking  skills  to
develop skill of critical thinking

reflective

and innovative ideas.

desirable characteristics of

graduates and current

business environment.

5. To develop effective business
communication skills and to
apply these skills in multi-
cultural environments, while
developing cross-cultural

relationships and networks that

5. To develop effective international

business, technology concepts
skills and to apply these skills in
dramatically changes of current
business environments, while
developing and respecting cross-
and

cultural relationships

the

desirable characteristics of

Adjusted to cover

graduates and current

business environment.
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extend beyond the academic

environment.

networks that extend beyond

the academic environment.

1.2 General Education

W3RNl
(a0uU3uUss n.A. 2559)
General Education
(Revised 2016)

W dvAnEnall
(atuUiuuse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

1. ngudvdepuransuag
UYBUANENS
UnAnwidesinusednltunguin
fpuenaniiaviyvemans 31U 9
mhgin

gALENNgNIY YU
< '
Wunguensy

L.NGUEITZAITUNNIZAMETTH

nauansgIvbng 7

Q’%Elﬁiiﬂl ﬁaﬂﬂé)@ﬂﬁUﬁﬁmii’]u
HANNSISEU
U 6 BUIYAN
AN, 111 de9zuasusns 3(3-0-6) | . 181 @998waTUSAS 3 (3-0-6) | -USussasnedIvle
(GE 111 Truth and (GE 181 Truth and Service) aamé’mﬁ’umjumis

Service)

Uszifmnuduinves
UNINIRYNIETN NITUAIMIAIUITS
Rertumsdiiuinvesauies n1s
Wannyrantdelviidnansisue nsgntn
Tuns3uldgau yuvunardsau sumdn
FUFIIN AMSTIN MILTINweTInau
vdnUSunuesvsianelfisaiiotan
Uszgnaldludinusedniu

History of Payap University. Truth
pursuit on one’s inner self for
truthfulness. Exercising character
development for service
consciousness. Being conscious to
morally and ethically serve other
people, your country and society.
Practicing life skills based on a
sufficiency economy and apply them
to daily life.

Uszifrnuduinveamnine e
WIdn MstasnANLaiaATumMsiLy
Finvoswues Mmnawyadnidelnian
asnsay aspviinluns3uldEu wuulas
d9A1 MUNANITETITU ANSITU NTUTINWE
Finnundnudvguasusianeiiisuiiowin
Uszgnaldludinusedniu

History of Payap University; pursuit of
truth on one’s ways of life; personality
development of public consciousness in
serving other people, community and
society morally and ethically; having life
skills in accordance with the philosophy
of sufficiency economy and applying

them in daily life
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W3RNl WandvAnen Il
(a0uU3uuse n.A. 2559) (atuUiuUlse w.A. 2565) wiawaUsznau
General Education General Education Remarks
(Revised 2016) (Revised 2016)
V. 114 waldlod s35uAUIAAUAUANIN | @, 182 wallled sIsunAvIaiuduRnIm “USusiasnedolv
3 (3-0-6) 3(3-0-6) | @RAAARINUNGNANTE
(GE 114 Citizenship Good Governance | (GE 182 Citizenship Good Governance -USuresune e

and Peace)

msUgniledndniin unummthil
mnusuisveurasmalunailieadidl
Aurvedsatlneuasdsnslan Ay
ﬁugm%duywéLLazmiLmiW@mm
Audunyed nsiSeuduseiunis
yasauazaosTUtuludsaulng wuma
uaznalnlunstesiunazunlatyninig
yase MstansssunAviabuldlunig
aiiugin iudnseysiuiuegadud
%

Creating awareness of
responsibility for being a valued citizen
for Thai as well as global community.
Exploring human rights with respect to
human value. Leamning about
dishonesty and corruption in Thai
community. Learning about
measurements and mechanisms for
preventing and solving corruption
problems. Employing good governance
in life, coupled with living together in

harmony.

and Peace)
unummhfinusuRaveuvesnsidu
waloandnurwesdenslng dsnslan uas
faundvia (Msidunaiioaddia) nsredu
M99 wagnsumansssinAualulily
AIANIUTIN Lﬁaﬂwsagiauﬁ’uaéwé’uﬁ

Roles and duties of being a
responsibly virtuous Thai citizen, global
citizen and digital citizen; resisting
corruptions; exercising good governance

for peaceful cohabitation

Iinsaunquuasdnlay

A, 113 Ian1sasatoye 3 (2-2-5)
(GE 113 A Path to
Wisdom)
BsBeuiwarNIsiaIANL;
AIUALLEIDE1TANTITULALAIY
SuilameuIINUVAIAINLF VS Dan SaLIMAT
naNuate NMIVNBENISANKULDIATIN
\Aeafuussiiunedeny LAswsia
M3409 TAUTTTU AMTTTY TIUFTIY
uarAandon fwedlne glmeendou

wazUszuaulan

Methods of learning and
acquiring knowledge morally and

responsibly by oneself from a variety

YALANTIBIUN
ysanslval Ju
78391 AN.192
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

of sources or information technology.
Having holistic thinking skills
pertaining to social, economic,
political, culture, ethical, moral, and
environmental issues of Thai, ASEAN,

and global communities.

2. nguIvIAtinAans InerAansuaz
walulad

unAnwdesdnwsedulungy
Fndinenans menransuasnalulag
317U 9 wene

gnENNANIN U5U
<) '
Wunguanse

2. NguEIENIEEUINAEATIN

nauansEIvIbug 9

HOAARBINUNINTIY
HANTSISEU3
319U 9 wienn
AN, 142 LE1303gUAMN 3(3-0-6) | An. 191 qunnd uesiia 3(3-0-6) | -§1eunNNGNIN
(GE 142 Health Myths) (GE 191 New Normal Healthiness) AMAFERNS
auihluieafunsiiguama wnAnmnuseuiiuguamiiledeaty | Inermaniuas
msdaasuguamluinvssiiu s | TsaliRnsedess Tsagtilvl maduiniude | waluladiielik
U3lnAe1ms MIveninganiey n1s wazaNTEUNAGTUEUA N Nsdnduladen GRLGRLAQITERITREY
Uimsensual mstlestusazuiluliom | UjdAngdnssuauniwiigndies lnwunnsita | vesnduense
auaminUUDsLAYMIUgINE U mseanmdne nsuimsensual msugy | -USusviangdnli
weUAkAENS TN uug Y donAnBIiuNGuaNTy
General knowledge of wellness, Health literacy concepts to prevent Usudeimnlidaay
chronic non-communicable diseases, -USumeiunesedn

health promotion in everyday life,
food consumption, physical exercise,
emotional management, prevention
and treatment of common health

problems and First Aid.

emerging disease; media literacy and
health informatics; making healthy
behavioral decisions; good nutrition;
exercise; emotional management; First Aid

and basic resuscitation

IinseunquULarInLIY

AN, 192 NSAALUUBIATIY 3 (3-0-6)
(GE 192 Holistic Thinking)
WWIRANTISAALUUBIATIN FBN1TSEUF
WAZMIUANVIAIINIMEAULDIENE
ANSITHLAEIANUTURAYOUINUNAIAINS
Vi3eansaumATvaINuaty NSARIATIL
msAauAlatynn n1sRneensiiian s
N13ARASINETIA NFBONLUUAIINAREINSY
uinnssu NsAnkUUBIATIL AL TUUTHIRY

MedIRY LATYEN N1siles Tnussy

83 Y3annig
1IRINTIWABT AN, 113
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

ANISTIN IUTTIU AWINRBY UavnsiTeus
NUsraunsalasaenleeiu

Holistic thinking concept; an ethical
and responsible way of self-learning and
acquiring knowledge from a variety of
sources of knowledge or information;
analytical thinking; problem solving;
critical thinking; creative thinking; design
ideas for innovation; holistic thinking on
social, economic, political, cultural, moral,
ethical, and environmental issues and
learning from real experience in

combination, related experiences

. 141 adleranslutinUszdniu
3 (3-0-6)
(GE 141 Mathematics for Daily Life)
AdinAansiug LA

AdmansiioTinUszsiu anuiar
Hu nmsleneideyaiiugiums
ARnAER ez ain

Fundamental mathematics and
mathematics for everyday life,
probability, analysis of fundamental
mathematical and statistical data.

BALENTIEIY YU

[+ a
nslul Wusedn
An. 193

An. 193 Milesgiuasdndula 3 (3-0-6)
(GE 193 Analysis and Decision Making)
Joyarunsindula nsweiteya
meadAilemsdnduls mslleneideyalag
Tdvdnassny nslesgvinisindula uae
msvszgndldifiousdamluTinusediu

Information and decision making;
statistical analysis for decision making;
logical data analysis; decision analysis;
and application to solve everyday
problems

1839 YIUINIg

1197A51873%0 AN, 141

65



W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

Y. 143 Inemansuazinalulad
asaumALiionNNT I 3 (3-0-6)
(GE 143 Science and Information
Technology for the Quality of Life)
NITUIUNTSHUTININEPNEnS
wazmalulagasaumalutinUszdniu
AulasnfelazasesTIuIavalulad
ansaume Isugralunisidents
walulagansaumnaege3ivinriu
nansenuvaanAluladsouyuduazdny
Learning scientific processes and
information technology for daily life.
Safety and ethics in information
technology, judgment in using
information technology, Technology

impacts on humans and society.

BALENTIEIY YU

(RS a
sy WWusgin
fin. 144

3. nguanszinviulan

nauansEIvIbug 9
HOAARBINUNINTIY
HANTIToU3

MUY 3 wehn

A, 144 wialulad@dilen 3 (3-0-6)
(GE 144 Green Technology)

WNAA UENNT wagIsN1veLNAlulag
Ade7 msuszynaldmalulad@idey wasau
AuaznAlulanaIuIINTeds 113
Wannegeddumemaluladides ue
AMWADEIASUBUATARLAZ TRV UBY
sruumsdansdanndouegaddu wmsgu
ﬂﬁﬁ"ﬁﬁﬂ’]iﬁ'maldLL?Wﬁ@NLLﬁSﬂ’ﬁ%ﬂﬂ’ﬁ
dinanudiven

Concepts, principles and methods of
green technology; green technology
application; green energy and waste
energy technology; sustainable
development with green technology;
green productivity; green carbon credits
and carbon footprints; sustainable
environmental management system;
environmental management and green

office management standards

83 Ysanig
11970 . 143
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

3. NFUIVINWUNBNITHRENT

4. NHUEITTAYININTHRENT

Usunguin Wungu
a15¢ Lo lidenndos

AULIATFIURANT
Seu3

3.2 MANEATUIUIYIA MANGATUIUIYIA

infnwsesinwsedvilungy nfnwsesdnwsedniunguanse

v nitonsdoans S1wan 12 wihe | nrwdienisdeans sy 12 wihedn Ju

An Wunednnwsinge $1uau 3 F183UIAU U 3 hefin warsedn

wihedn wagmednnwdu g @hils | dennwidu q @ldldanwiul) s 9

MWL) 91U 9 Wena yenna

3.2.1 5197108199 4.1 51973%1U9AY 14U 3 wUenA

AN, 137 Yinven1slounagmsdiaus | An. 137 mmé’aﬂqmﬁamn%uuazms U¥udieimn

F9IVINNT 3 (3-0-6) | WlaUBLIIUINTT 3 (3-0-6) | -USUA185UIETIEN

(GE 137 Writing Skills and Academic
Presentations)

inwefisndudmsunmadeunis
M5 waznsihEwe nsinud
Ia5unoumng mslamaniuay
1ATIET NN NSTBUTBIAY
weTenuluseIv Msiniduulag
Puauemsivins wuudumensiay
laiBumaenns

Essential skills needed for
academic writing and presentations.
Interpretation of works assigned.
Usage of vocabulary and language
structure. Writing essays or report
papers. Practice and present
academic writing formally and

informally.

(GE 137 English Academic Writing and
Presentation Skills)

nslgAAW JULUURAEA LA T
FNSUNSRHUTIVING RIDNITTU
1891 wazn1sEnnstEueiuninis
warlsidunienns

Vocabulary and language style and
rhetoric use for academic writing or
papers and practice of formal and

informal presentation.

TapnadaaiuyaInN

3.2.2 59390 w1du 9 @ldlnne
wad)

4.2 sre3vnden (Mldldntwud)
U 9 WUEAR

fn. 138 awndanguiitenisdoansludany
N IRIUGTITH 3 (3-0-6)
(GE 138 English for Communication in
Multicultural Societies)

nsfinuagRmusinuenudnguile
deans uwazdlamnamvannuanemneTmussey
Tudsay

The practice and development of

English language skills for communicating

513 Il
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wanaivAnuialy wnaivdnuialy
(a0uU3uuse n.A. 2559) (atuUiuUlse w.A. 2565) wiawaUsznau
General Education General Education Remarks
(Revised 2016) (Revised 2016)
and understanding various cultures in
societies.
fin. 139 ﬂ’liﬁﬁLLaZﬂ’]iWﬁﬂ’lH’]ﬁﬁﬂquﬁaﬂ’]i 5183
doans 3 (3-0-6)
(GE 139 Listening and Speaking English for
Communication)
msHninwensilataznsng
Awdanguluaniunisaliiigg n1sefuse
NMAANLAZIATIZATOAINIINNITAUNU
MSUNAUDTDLAINUNAIFN 9
Listening and speaking English
practice in various situations, discussion,
interpretations and analyzing
conversations, presentation of the
information from various sources
fn. 431 N1wSanguitenisviien fn. 231 MwdanguiiteaTn 3 3.0 —U%Uifﬁijﬁaslliﬂﬁ
3 (3-0-6) ADARRDINUNANATTE
(GE 431 English in the Work Place) (GE 231 English for Career) Uiudednlidniau
nsldnudanquiitensadasay nsldnudanquiitensadasay
mMwdsnguluiiviheu nmseiu madeu | mudngulufivihen nsenu madeuwas
uazNITAEUNUNTUUSUNTRRUUTZLAN NMTAUNUILUSUNTDIUUTELANAN 9)
e
English language for job English language for job applications
applications and in the work place. and in the work place. Reading, writing
Reading, writing and conversation in and conversation in different working
different working situations. situations.
v, 1210 mwilnewfionisieansludan 83wl

3 (3-0-6)
(GE 1210 Thai for Communication in

Multicultural Societies)

NYAIRIUTITH

mstinuagiamnnuawlnedie
g@ﬁ’ﬁ wazltn AN AN NITTRILE I
Tudmy

The practice and development of
Thai language skills for communicating
and understanding various cultures in

societies
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

An. 1211 miﬁ\‘iLLasmiWﬁmwﬂmLﬁami
deans 3 (3-0-6)
(GE 1211 Listening and Speaking Thai for
Communication)

msfnvinven1sflsuaznsnanwlne
Tuanunsaling wagn1siauetoyadn
WAAIRN 9

Listening and speaking Thai practice
in various situations, together with

presentation from several sources

g3 lud

av. 421 nwilvedientsvhem
3 (3-0-6)
(GE 421 Thai in the Work Place)
nsldnwlvglufivhen uagnns
AU TUUTUNURINUUTELANFNG
Thai usage in the work place
and conversation in different

working situations.

an. 221 awlneiiordn 3 (3-0-6)
(GE 221 Thai for Career)
msldnulnglufivhen uagnns
AU TUUTUNTRUUITELAVIANY 9
Thai usage in the work place and
conversation in different working

situations.

USusiaseiunii
donARBafuNguaN Ty
USuTpinlvidaiau

. 128 nwlnedmsunisdeanstu
IUUTTTU 3 (3-0-6)
(GE 128 Thai for Cross-Cultural
Communication)
msdeasnelnediiornudile
TAIUETIUII WATNSHARIANARLTAY
WiensdeansiuTansssuldogn
NN EL
Thai communication for
multicultural comprehension,
expressing opinions for cross-cultural

communication.

Ysududvndenias

AN, 129 mmimamﬂ?ial,ﬁamsﬁﬂuﬁ
AADATIN 3 (3-0-6)
(GE 129 Thai Through Media for
Lifelong Learning)
mn’%auﬁmwﬂmamm%ﬁaﬂmﬁuaz
doddnvsedind anunsavhaudile
TAnauLavLanImLAnwiLle
Listening Thai for printed materials

and electronic media and being able

Ysudwdvndenias
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

to understand, respond and express

opinions

an. 151 Awudmsunsaeasing
INUTTIN 3 (3-0-6)
(GE 151 Chinese for Cross-Cultural
Communication)

msdoansneIuiiornudile
YAUGTIUTIY WALNSHARIAUARLTY
\emsdeanstuTansssuldogng
REFYREAAtY

Chinese communication for
multicultural comprehension,
expressing opinions for cross-cultural

communication.

Ysuduwdvndenias

. 152 nwiduainderiientsiFeus
PADATIN 3 (3-0-6)
(GE 152 Chinese Through Media for
Lifelong Learning)
mMaFeudnwiuandedaiu
wardedidnvsedng anunsavian
wnla TneuuaziansauAniiule

Listening Chinese for printed

materials and electronic media and

being able to understand, respond and

express opinions.

Ysududvndenias

A, 451 wIRuiiENISaY
3 (3-0-6)
(GE 451 Chinese in the Work Place)
msldnmunIulufivhou wasnis
AU TUUT UMV SUUTELAVIANG 9

Chinese usage in the work
place and conversation in different

working situations.

Ysuduivdenias
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

fn. 161 Mwdgludmiumsdoasing
TUUFTIH 3 (3-0-6)
(GE 161 Japanese for Cross-Cultural
Communication)

nsdeansnguuiiieruidile
TAUSTTUTI WAENTULERIATUAALTL
\ensdeansduTansssuldedns
LALNZ A

Japanese communication for
multicultural comprehension,
expressing opinions for cross-cultural

communication.

Ysududvndenas

. 162 mwnduandeiionsiFous
AADATIN 3 (3-0-6)
(GE 162 Japanese Through Media for
Lifelong Learning)
msFeudnnduanndedsiian
wazdedidnnsedind anunsavhaiy
Wnla IineuuazuansnuAnmiule

Listening Japanese for printed
materials and electronic media and
being able to understand, respond

and express opinions.

Ysuddvndenias

. 461 Mwduiionsviny
3 (3-0-6)
(GE 461 Japanese in the Work Place)
nslnmwdguuluivham wagans
aunuluuSunTeInUUTHANANG 9

Japanese usage in the work place
and conversation in different working

situations.

Jsududvdenias

An. 171 Mwigestudmsunisaoans
PIUTAIUSITH 3 (3-0-6)
(GE 171 German for Cross-Cultural

Communication)

Ysududvdenias
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W3RNl
(a0uU3uuse n.A. 2559)
General Education
(Revised 2016)

WandvAnen Il
(atuUiuUlse w.A. 2565)
General Education
(Revised 2016)

waNaUIznau

Remarks

msﬁ'amimmLaaiﬁmﬁamm
LT IRUSTINIM LAZNITUAAIAINL
Aoty ilonsdeanstiutausssuld
DY ZE

German communication for
multicultural comprehension,
expressing opinions for cross-cultural

communication.

An. 172 mmwaiﬁuamﬁmﬁami

Seunaeniin 3 (3-0-6)

(GE 172 German Through Media for

Lifelong Learning)
nMsBeuinwiwosiuandedsiiu

wazdedidnnsedind anunsavhaiy

Wnla TineuuazuansnuAnviule
Listening German for printed

materials and electronic media and

being able to understand, respond and

express opinions.

Ysuddvdenias

v, 471 mwigesiuiientsvhau
3 (3-0-6)
(GE 471 German in the Work Place)
msldmvneesiuluiivhau uay
MMTAUNUIUUIUNYDIUUTELANANGE
German in the work place and
conversation in different working

situations.

Ysududvndenias
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1.3 Major Courses (at least 84 credits)

Students who enrolled in this program are required to take major courses and earn a

minimum GPA of 2.00. Students are required to take 36 credits from business core course as

follows:

1.3.1 Core Courses (not less than 36 credits).

Curriculum in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

Students are required to take 33 credits

from the core courses as follows:

Students are required to take 36
credits from business core course as

follows:

New courses
added

IBM 110 ACCOUNTING FOR BUSINESS

3 (3-0-6) Credits
Definition, objectives and ethics of
accountants, benefits of accounting
information, accounting framework,
accounting principles, preparation of
financial reports and concepts of value-
added-tax.

IBM 110 ACCOUNTING FOR BUSINESS
3 (3-0-6) Credits
Definition, objectives and ethics of
accountants, benefits of accounting
information, accounting framework,
accounting principles, preparation of
financial reports and concepts of
value-added-tax, applying of use in

technology in accounting.

Adjust course
description

To make the
content more
comprehensive

and up to date.

IBM 120 BUSINESS ECONOMICS

3 (3-0-6) Credits
General concepts of economics,
economic system, demand, supply,
equilibrium price and output, consumer
theory, producer theory, cost of
production, pricing, and factors of
production in perfect competition and
imperfect competition, inflation,
deflation, monetary policy, and

international financial matters.

IBM 120 BUSINESS ECONOMICS

3 (3-0-6) Credits
General concepts of economics for
business focusing on household sector,
business sector, public sector and
foreign sector, long-run economic
growth and the short-run economic
fluctuation analysis, impact of
government policy on private sector,
consumer behavior and market
demand, theory of production and
cost, market structure and the
determination of market price, and
decision-making process, input market,
income distribution, market failures

and their solutions.

Adjust course
description to
make the content
more
contemporary and

up to date.
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Curriculum in 2560/ 2017 Curriculum Revised in 2565/ 2022 Remark
IBM 151 ORGANIZATION AND IBM 151 ORGANIZATION AND No change
MANAGEMENT MANAGEMENT
3 (3-0-6) Credits 3 (3-0-6) Credits
Basic concept of local and international | Basic concept of local and
business, functions of business, business | international business, functions of
environment, development of business, business environment,
management, characteristics of development of management,
organization, principles and functions of | characteristics of organization,
management, and management code of | principles and functions of
ethics. management, and management code
of ethics.
IBM 152 BUSINESS STATISTICS IBM 152 BUSINESS STATISTICS No change

3 (3-0-6) Credits
Statistics for business decisions,
probability analysis, application in
business, statistical estimation,
hypothesis testing, parameters, variance
analysis, simple regression, correlation,

and data analysis.

3 (3-0-6) Credits
Statistics for business decisions,
probability analysis, application in
business, statistical estimation,
hypothesis testing, parameters,
variance analysis, simple regression,

correlation, and data analysis.

IBM 170 PRINCIPLES OF MARKETING
3 (3-0-6) Credits
Basic concepts and functions of
marketing, marketing environment,
marketing information systems,
marketing research, consumer
behaviour, marketing segmentation,
target market, product positioning,
product management, pricing,
distribution channels, integrated
marketing communication, social

marketing and ethics for marketers.

IBM 170 PRINCIPLES OF MARKETING

3 (3-0-6) Credits
Basic concepts and functions of
marketing in digital era, marketing
ethics, marketing environment,
marketing management, marketing
information systems, marketing
research, consumer behaviour in digital
era, marketing segmentation, target
market, product positioning, digital

marketing mix, and marketing content.

Adjust course
description to
make the content
more
contemporary and
up to date.

IBM 230 BUSINESS FINANCE

3 (3-0-6) Credits
(Prerequisite: IBM 110)
Introduction to the principles of
financial management financial goals,
financial functions, financial planning,
forecasting of cash flows, working
capital, capital resources, cost of capital,
dividend policy and other financial

management tools.

IBM 230 BUSINESS FINANCE

3 (3-0-6) Credits
(Prerequisite: IBM 110)
An overview of financial management,
financial environment, time value of
money, risk and return, analysis of
financial statements, the financial
planning, capital structure, the cost of
capital, working capital management,
valuations, dividend policy and other
modern financial management

techniques.

Adjust course
description to
make the content
more
contemporary and

up to date.
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Curriculum in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 255 PRODUCTION AND OPERATIONS
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Planning, implementation and control
of products and services, product design
and implementation process, materials
management, quality and productivity,
technology related to operations and

production, supply chain management.

IBM 255 PRODUCTION AND
OPERATIONS MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Planning, implementation and control
of products and services, process
design, quality management and
reliability, forecasting, capacity
management, inventory management,
logistics and supply chain
management, and technology related

to operations and production.

Adjust course
description to
make the

content more
contemporary

and up to date.

IBM 280 BUSINESS LAW

3 (3-0-6) Credits
Legal framework of business
management and operations, laws
related to sale, rent, hire-purchase, loan,
warranty, mortgage, pledges, money
market, equity instruments, bond and

legal of electronic documents.

IBM 280 BUSINESS LAW

3 (3-0-6) Credits
Legal framework of business
operations and laws related to sale,
rent, hire-purchase, loan, warranty,
mortgage, pledges, financial instrument
law, equity, and debt instruments and

legal of electronic documents.

Adjust course
description to
make the
content more
contemporary
and up to date.

IBM 311 MANAGERIAL ACCOUNTING

3 (3-0-6) Credits
(Prerequisite: IBM 110)
Objectives and framework of cost and

managerial accounting, cost behaviour

IBM 311 MANAGERIAL ACCOUNTING

3 (3-0-6) Credits
(Prerequisite: IBM 110)
Analyze managerial accounting

information for management decision

Adjust course
description to
make the content
more

contemporary and

analysis, cost estimation, cost making, absorption and variable up to date.
information for decision making, and the | costing, CVP analysis including
use of managerial accounting contemporary managerial accounting
information for management. for planning, controlling and decision
making.
IBM 312 BUSINESS TAXATION IBM 312 BUSINESS TAXATION No change

3 (3-0-6) Credits
Rules and regulatory code, personal
income tax, withholding tax, corporate
tax, value-added tax, excise tax, tariff,
specific business tax, revenue stamp,
property tax, house and land tax, label

tax, and business tax planning.

3 (3-0-6) Credits
Rules and regulatory code, personal
income tax, withholding tax, corporate
tax, value-added tax, excise tax, tariff,
specific business tax, revenue stamp,
property tax, house and land tax, label

tax, and business tax planning.

75



Curriculum in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 360 BUSINESS ETHICS AND
SUSTAINABLE DEVELOPMENT

3 (3-0-6) Credits
Knowledge of business ethics, roles of
business for society, impact of
globalization on business operations,
responsibilities of business to
stakeholders, business sustainability and

social responsibility.

IBM 360 BUSINESS ETHICS AND
SUSTAINABLE DEVELOPMENT

3 (3-0-6) Credits
Knowledge of business ethics, roles of
business for society, impact of
globalization on business operations,
responsibilities of business to
stakeholders, business sustainability

and social responsibility.

No change

IBM 458 STRATEGIC MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170, IBM 230 and

IBM 255)

Concepts of organizational management
strategy, process and frameworks of
strategic management, opportunities
and threats arising from changing of
internal and external environments,
analysis of business strengths and
weaknesses, formulate strategies with

managerial tools.

IBM 458 STRATEGIC MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170, IBM 230 and

IBM 255)

Concepts of organizational
management strategy, process and
frameworks of strategic management,
opportunities and threats arising from
changing of internal and external
environments, analysis of business
strengths and weaknesses, corporate
social responsibility, and
environmental sustainability, formulate

strategies with managerial tools.

1. Adjust course
description to
make the
content more
contemporary
and up to
date.
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1.3.2 Major Required Courses (33 credits)

Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

Students are required to take 33 credits
from the major required courses as
follows:

Students are required to take 33 credits
from the major required courses as
follows:

Some courses have
been moved to major
electives or core

courses

IBM 253 ORGANIZATIONAL BEHAVIOUR
3 (3-0-6) Credits
(Prerequisite: IBM 151)
Theories on organizational behaviour,
human behaviour in contemporary
organizations, analysis of individual
differences, perception, learning,
personality, values, attitudes and
motivation, interaction of individuals,
conflict management, leadership,
managing team, power of networking,
organizational structure, culture, change
management and interaction between

organizations.

253 ORGANIZATIONAL BEHAVIOUR

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Theories on organizational behaviour,
human behaviour in contemporary
organizations, analysis of individual
differences, perception, learning,
personality, values, attitudes and
motivation, interaction of individuals,
conflict management, leadership,
managing team, power of networking,
organizational structure, culture, change
management, and interaction between

multinational enterprises.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 254 INTERNATIONAL HUMAN
RESOURCE MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Principles of international human
resource management, factors related
to decisions that affect the management
of human resources in international
level, policies and human resource
management functions in international
level, cultural dimension of human
resource management, international

human resource management trends.

IBM 254 INTERNATIONAL HUMAN
RESOURCE MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Human resource management practices
in international level. Factors involved
in the decisions that affect the
management of human resources in
international level. Policy and human
resource management functions in
international level. The cultural
dimension of human resource
management. International Global

human resource management trends.

Adjust course
description to make
the content more
contemporary and up
to date.
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

262 INTERNATIONAL BUSINESS

IBM 262 INTERNATIONAL BUSINESS

Adjust prerequisite of

MANAGEMENT MANAGEMENT IBM 151 to be
3 (3-0-6) credits 3 (3-0-6) credits | Corequisite

(Prerequisite: IBM 151) (Corequisite: IBM 151)

Theory and philosophy of international | Theory and philosophy of international

business management, international business management, international

trade, investment, business trade, investment, business

environment, entry modes, study of environment, entry modes, study of how

how to effectively implement business to effectively implement business

functions in the international arena: functions in the international arena:

marketing, finance, human resources, marketing, finance, human resources,

and supply chain management. Roles and supply chain management. Roles

international corporations, government international corporations, government

agencies and private organizations and agencies and private organizations and

their part in international operations. their part in international operations.

IBM 271 INTERNATIONAL MARKETING IBM 271 INTERNATIONAL MARKETING No change

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Importance of international markets,
external environmental factors affecting
international marketing, economic
cooperation between countries, market
research, analysing international
marketing strategies, global distribution
and pricing, international promotion,
sales and negotiation, and international

market planning.

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Importance of international markets,
external environmental factors affecting
international marketing, economic
cooperation between countries, market
research, analysing international
marketing strategies, global distribution
and pricing, international promotion,
sales and negotiation, and international

market planning.

IBM 331 INTERNATIONAL FINANCE

3 (3-0-6) Credits
(Prerequisite: IBM 230)
Prerequisite: EC 102
Concepts of international financial
management, financial systems in
international financial management,
balance of payments, foreign exchange
market, purchasing power parity (PPP),
forecasting markets, management of
foreign exchange risk, working capital,
investment, and international finance

institutions.

IBM 331 INTERNATIONAL FINANCE
3 (3-0-6) Credits
(Prerequisite: IBM 230)

Foundations of international financial
management, globalization and
multinational firms, the balance of
payments, foreign exchange markets,
purchasing power parity (PPP), currency
changes, risk management, hedging and
strategic decision making, international
capital markets, investment, and

international finance scams and crises.

Adjust course
description to make
the content more
contemporary and up
to date.
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 340 MANAGEMENT INFORMATION
SYSTEMS

3 (2-2-5) Credits
(Prerequisite: IBM 151)
Concepts related to information
technology, development of information
systems, database management,
information network, internet and social
media, enterprise resource planning and
business applications information
systems for decision support, and the

ethical use of information technology.

IBM 340 MANAGEMENT INFORMATION
SYSTEMS

3 (2-2-5) Credits
(Prerequisite: IBM 151)
Concepts related to information
technology, development of information
systems, database management,
information network, internet and social
media, enterprise resource planning
(ERP) and business applications
information systems for decision
support, and the ethical use of

information technology.

Adjust course
description to make
the content more
contemporary and
up to date.

IBM 356 BUSINESS RESEARCH

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Fundamentals of business research, use
of business research, research proposal,
methodologies, planning, design, data
collection, processing, research analysis,
writing research report and ethical

conduct of research.

IBM 356 BUSINESS RESEARCH

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Fundamentals of business research and
its roles, the research process, research
design, quantitative and qualitative data
collection methods, business analytics,
data analysis, writing research report,
communication of research results and

ethical conduct of research.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 357 QUANTITATIVE ANALYSIS FOR
BUSINESS DECISION MAKING

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Quantitative models, linear
programming, network analysis, queuing,
game theory, simulation models,
decision-making processes, and
qualitative techniques used to make

decisions and solve business problems.

IBM 357 QUANTITATIVE ANALYSIS FOR
BUSINESS DECISION MAKING

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Quantitative approach, Regression
analysis, linear programming, network
analysis, queuing, game theory,
simulation models, decision-making
process, and qualitative techniques used
to make the best possible decisions in

complex world.

Adjust course
description to make
the content more
contemporary and up
to date.
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 359 ENTREPRENEURSHIP

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Creating, establishing and maintaining
small to medium business management
principles, entrepreneur characteristics
and roles, entrepreneurial and
innovative approaches, start-up business
processes, existing business and

business planning.

IBM 359 ENTREPRENEURSHIP

3 (3-0-6) Credits
(Prerequisite: IBM 170)
The creation and challenges associated
with the opportunities and management
of entrepreneurial and organizations.
Opportunity recognition and design
thinking, evaluating entrepreneurial
opportunities, business models, business
planning, financing entrepreneurship,
strategic entrepreneurship, innovation,

and entrepreneurial environment.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 361 INTERNATIONAL BUSINESS
COMMUNICATION

3 (3-0-6) Credits
Principles of communication in the
workplace, format for memorandums,
letters, and reports, writing skills and
style, technique of informational
persuasive, sales, employment, news
messages, strategy communication,
audience analysis communication via
technology, video conferencing and

presentation.

IBM 361 INTERNATIONAL BUSINESS
COMMUNICATION

3 (3-0-6) Credits
Principles of communication in the
workplace, format for memorandums,
letters and reports, writing skills and
style, technique of informational
persuasive, sales, employment, news
messages, strategy communication, non-
verbal communication, audience
analysis communication via technology,

video conferencing and presentation.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 462 BUSINESS PROJECT
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170 and IBM 230)
Concept of planning, controlling, cost-
benefits analysis, roles of responsibility,
resource allocation, risk management
and performance measurement for

successful completion of a project.

IBM 462 BUSINESS PROJECT
MANAGEMENT

3 (3-0-6) Credits
Prerequisite: IBM 170 and IBM 230)
Concept of planning, controlling, cost-
benefits analysis, resource allocation, risk
management and performance
measurement for successful completion

of a project.

No change
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3. Major Elective Courses at least15 credits

Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

Students are required to take 15 credits
from the major elective courses as

follows:

Students are required to select one of
the following plans:

- Plan A
Suggested study program for
students who do not want to take
IBM 496 Cooperative Education
and IBM 495 Internship.

- PlanB
Suggested study program for students
who want to take IBM 497 Intemship

but not IBM 496 Cooperative
Education

- PlanC
Suggested study program for

students who want to take IBM 496
Cooperative Education.
- PlanD
Suggested study program for
students who want to join the 3+1

Program.

1. Number of total
credits remain the
same.

2. Students have 4
choices of study

plans

3. Plan A, B, C, and D.

IBM 341 ELECTRONIC COMMERCE
3(3-0-6) Credits
Principles and the use of internet
technology via electronic media,
technology for competitive advantage,
online marketing, business-to-business
e-commerce, electronic payment,
Transaction Act, security, simulation
systems and development and

application of e-commerce systems.

IBM 341 ELECTRONIC COMMERCE

3 (3-0-6) Credits
Concept, definition and procedure of
electronic commerce, target audience
and competitor’s analysis,
infrastructure, security and payment
systems, online marketing strategies,
payment and shipping methods,
retailing and services, ethics and laws

related to e-commerce.

To provide learners
with characteristics
according to the

objectives of the

business core subject.
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 371 SERVICE MARKETING

3 (3-0-6) Credits
(Prerequisite: 1BM 271)
Theories and concepts for marketing in
service industries, classification of
services, target groups and
development of marketing policies,
marketing mix for services, service
quality concepts, complaints,
warranties, role of service provider and

service market trends.

IBM 371 SERVICE MARKETING

3 (3-0-6) Credits
(Prerequisite: 1BM 170)
Theories and concepts for marketing in
service industries, classification of
services, target groups and
development of marketing policies,
marketing mix for services, service
quality concepts, complaints,
warranties, role of service provider and

service market trends.

Change prerequisite
from IBM 271 to IBM
170)

IBM 372 CONSUMER BEHAVIOUR

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concepts of consumer behaviour,
needs of consumers, internal and
external factors influencing consumer
behaviour and decision making,
marketing mix, diffusion of innovation,
business buying behaviour and

consumer protection.

IBM 372 CONSUMER BEHAVIOUR

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concepts of consumer behaviour,
needs analysis, internal and external
factors influencing consumer decision
making process, diffusion of
innovation, marketing research,
business buying behaviour and

consumer protection.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 337 BRAND MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concept of brand and brand
management, brand building, brand
positioning and values, planning and
implementing brand marketing, brand
equity, awareness, perceptions,
communication, and integrated
marketing tools to communicate the

brand to target markets.

IBM 337 BRAND MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concept of brand and brand
management, brand building, brand
positioning and values, planning and
implementing brand marketing, brand
equity, awareness, perceptions,
communication, and integrated
marketing tools to communicate the
brand to target markets.

No change
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 392 SELECTED TOPICS IN
INTERNATIONAL BUSINESS
MANAGEMENT 1

3 (3-0-6) Credits
(Prerequisite: at least 9 credits of major
required courses)
Selected topics in various international
business management fields from
contemporary perspective, applied
current domestic and international case

students of business management.

IBM 392 SELECTED TOPICS IN
INTERNATIONAL BUSINESS
MANAGEMENT 1

3 (3-0-6) Credits
(Prerequisite: at least 9 credits of major
required courses)
Selected topics in various international
business management fields from
contemporary perspective, applied
current domestic and international
case students of business

management.

No change

IBM 431 INVESTMENT ANALYSIS AND
PORTFOLIO MANAGMENET

3 (3-0-6) Credits
(Prerequisite: IBM 110 Accounting for
Business and IBM 230 Business
Finance)
Understanding the investment field for
sound decision making, key concepts
and theories of investment process,
investment analysis, theory of
investment portfolio formation,
investment in stock, asset allocation,
and portfolio management &

evaluation.

New subject to

provide new

contemporary

knowledge to learners
to be in accordance

with the aims of the

program.

IBM 463 INTEGRATED MARKETING
COMMUNICATIONS

3 (3-0-6) Credits
(Prerequisite: IBM 271)
Roles and importance of integrated
marketing communications, application
of tools and theory, methods in
communication, budgeting, media
planning, implementation, evaluation

and conduct proper ethics in media.

IBM 463 INTEGRATED MARKETING
COMMUNICATIONS

3 (3-0-6) Credits
(Prerequisite: IBM 271)
Roles and importance of integrated
marketing communications, application
of tools and theory, methods in
communication, budgeting, media
planning, implementation, evaluation

and conduct proper ethics in media.

No change
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Curriculum Revised in 2560/ 2017

Curriculum Revised in 2565/ 2022

Remark

IBM 464 CHANGE MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Conceptual frameworks of
organizational development to change,
dynamics of change, importance and
benefits of change, implementation,
managing resistance to change, the role
of resilience during change, application
of theory and developing tools in new
business environment.

IBM 464 CHANGE MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Conceptual frameworks of
organizational development to change,
dynamics of change, importance, and
benefits of change, leading change,
managing resistance to change, the
role of resilience during change,
application of theory and developing

tools in new business environment.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 465 IMPORT AND EXPORT
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: 1BM 151)
Trend and methods of import and
export, preparations, channels to reach
target markets, terms of sale, process of
importing and exporting, custom and
policies, risk management in import and
export business, strategy development
for successful import and export

business.

IBM 465 IMPORT AND EXPORT
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Trend and methods of import and
export, preparations, international
trade, the roles of exporter and
importer, characteristics of
international transport,
containerization, multi-modalism,
logistics and globalization, freight rates,
import and export shipment, export
finance and transport distribution,

export strategies.

Adjust course
description to make
the content more
contemporary and up
to date.

IBM 466 LOGISTICS AND SUPPLY CHAIN
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: 1BM 151)
Concept of logistic ad supply chain
profession, design and management,
purchasing and contract administrative,
strategic procurement, transport and
freight logistic, warehouse and
distribution and business IT and

operation management.

IBM 466 LOGISTICS AND SUPPLY CHAIN
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Concepts of logistic ad supply chain
management, components of logistics
management, purchasing and contract
administrative, strategic procurement,
transport, and freight logistic,
warehouse and distribution systems,
minimizing the costs and

environmental impacts.

Adjust course
description to make
the content more
contemporary and up
to date.
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Curriculum Revised in 2560/ 2017 Curriculum Revised in 2565/ 2022 Remark
IBM 467 MANAGEMENT PRACTICES IN IBM 467 MANAGEMENT PRACTICES IN No change
ASIAN COUNTRIES ASIAN COUNTRIES

3 (3-0-6) Credits 3 (3-0-6) Credits
(Prerequisite: IBM 262) (Prerequisite: IBM 262)
Interdisciplinary introduction to the Interdisciplinary introduction to the
various societies and cultures of Asia various societies and cultures of Asia
and the Pacific Rm, focusing on the and the Pacific Rim, focusing on the
general theme of unit within general theme of unit within
multicultural environments, linkage multicultural environments, linkage
between mainstream Asian/Pacific Rim between mainstream Asian/Pacific Rim
religions, societies, cultures, beliefs, religions, societies, cultures, beliefs,
value system and government system value system and government system
that impact on Asian/Pacific Rim that impact on Asian/Pacific Rim
business practices, analysis of specific business practices, analysis of specific
management philosophies and management philosophies and
influence on the region. influence on the region.
IBM 468 CURRENT ISSUES IN IBM 468 CURRENT ISSUES IN No change

INTERNATIONAL BUSINESS
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 262)
Current business issues affecting both
domestic and international businesses.
Analysis of in-class lectures, discussions,
and case studies to understand current
business issues affecting the
organization and management of

international businesses.

INTERNATIONAL BUSINESS
MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 262)
Current business issues affecting both
domestic and international businesses.
Analysis of in-class lectures,
discussions, and case studies to
understand current business issues
affecting the organization and
management of international

businesses.

IBM 469 SOCIAL ENTREPRENEURSHIP
(Prerequisite: IBM 262) 3 (3-0-6) Credits
Introduction to social entrepreneurship,
innovation, society, triple bottom line
and corporate social responsibility (CSR)
issues, concepts in the emerging field of
social entrepreneurship including
organizational learning, sustainability,
commercialization, profit and non-profit

organizations.

Cancel this subject as

it can be integrated
this subject with
IBM 359
ENTREPRENEURSHIP
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Curriculum Revised in 2560/ 2017 Curriculum Revised in 2565/ 2022 Remark
IBM 490 SEMINAR IN INTERNATIONAL IBM 490 SEMINAR IN INTERNATIONAL No change
BUSINESS MANAGEMENT BUSINESS MANAGEMENT

3 (3-0-6) Credits 3 (3-0-6) Credits
(Prerequisite: IBM 262) (Prerequisite: IBM 262)
Analyze and discuss international Analyze and discuss international
business topics, emphasizing on business topics, emphasizing on
strategic analysis by applying theoretical | strategic analysis by applying
concepts of international business for theoretical concepts of international
problem solving and decision making to | business for problem solving and
develop a broader perspective of decision making to develop a broader
business across the countries. perspective of business across the

countries.
IBM 493 SELECTED TOPICS IN IBM 493 SELECTED TOPICS IN No change
INTERNATIONAL BUSINESS INTERNATIONAL BUSINESS
MANAGEMENT 2 MANAGEMENT 2
3 (3-0-6) Credits 3 (3-0-6) Credits
(Prerequisite: passed at least 12 credits | (Prerequisite: passed at least 12 credits
of major required courses) of major required courses)
Selected topics in various international | Selected topics in various international
business management fields from business management fields from
contemporary perspectives, applied contemporary perspectives, applied
current domestic and international case | current domestic and international
students of business management case students of business
management.

IBM 494 SERVICE LEARNING IBM 494 SERVICE LEARNING No change

3 (1-4-4) Credits
(Prerequisite: passed at least 24 credits
of major required courses)
Education approach of growing
academically, pre-professionally,
personally, and civically through
participation in service-learning
experience, applying knowledge from
the classroom to meet the real needs

in the community.

3 (1-4-4) Credits
(Prerequisite: passed at least 24 credits
of major required courses)
Education approach of growing
academically, pre-professionally,
personally, and civically through
participation in service-learning
experience, applying knowledge from
the classroom to meet the real needs

in the community.
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Curriculum Revised in 2560/ 2017 Curriculum Revised in 2565/ 2022 Remark

IBM 496 COOPERATIVE EDUCATION IBM 496 COOPERATIVE EDUCATION No change
9 (0-40-0) Credits 9 (0-40-0) Credits

(Prerequisite: passed at least 24 credits | (Prerequisite: passed at least 24 credits

of major required courses of major required courses

For the real challenges in the For the real challenges in the

international business profession, work | international business profession, work

as a full-time employee in an as a full-time employee in an

organization to gain related work organization to gain related work

experience. experience.

IBM 497 INTERNSHIP IBM 497 INTERNSHIP No change
6 (0-18-9) Credits 6 (0-18-9) Credits

(Prerequisite: passed at least 24 credits | (Prerequisite: passed at least 24 credits

of major required courses) of major required courses)

Knowledge of practical situations, real Knowledge of practical situations, real

world experience and working world experience and working

adaptability in an organization which adaptability in an organization which

related to academic study and the related to academic study and the

organization’s position in the broader organization’s position in the broader

field. field.

1.4 Free Elective Courses
Curriculum Revised in 2560/ 2017 Curriculum Revised in 2565/ 2022 Remark

Students are required to take at least
six credits hours from among the

courses offered in Payap Unversity

Students have to select courses in any
undergraduate programs offered at
Payap University for at least 6 credits.

Adjust course
description to make the
content more
contemporary and up
to date.
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2. The previous curriculum structure compares with the revised curriculum in accordance with the
Ministry of Education’s Standard Criteria of Bachelor Degree BE 2558/ CE 2015) as follows.

Courses Ministry of Education’s Previous Structure New Structure
Standards
General Education Not less than 30 1. General Education 30 1. General Education 30
Courses credits credits credits
Core Courses Not less than 72 2. Major Courses at least 84 | 2. Major Courses at least 84
credits credits credits
2.1 Core Courses 36 2.1 Core Courses 36
credits credits

2.2 Major Required
Courses 33 credits

2.3 Major Elective Courses
at least 15 credits

2.2 Major Required
Courses 33 credits
2.3 Major Elective Courses

at least 15 credits

Free Elective

Courses

Not less than 6 credits

Not less than 6 credits

Not less than 6 credits

Total

Not less than 120

credits

Not less than 120 credits

Not less than 120 credits

Y95UTRIAINNABIVBITRYA
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Appendix A
Payap University Announcement, Subject:
Principles for Transferring Course Credits of Undergraduate Level 2557/2014
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fAin. 181
GE 181

fAn. 182
GE 182

fAn. 191
GE 191

Appendix B
Course Descriptions
AMARNUIN U
AN95UNEII8IYT

favzHazUINIg
Truth and Service

UseTamudusnnvesmminerdensn nsuaimnanuasaieaiu
nsaLiudinvanues Msmuyeanideliidnaissue aseninly
n53ul9Eau vuvuLazdsny muvanasesssa ARSI M3ivinueTin
pamdnuivguassgianeiisaiiothuUszgndliludinuszdiiu

History of Payap University; pursuit of truth on one’s ways of

life; personality development of public consciousness in serving
other people, community and society morally and ethically; having
life skills in accordance with the philosophy of sufficiency economy

and applying them in daily life

wallad 533010V NUAURNIN

Citizenship Good Governance and Peace
mewwﬁﬁﬁmm%ﬁmawaﬂmSL‘fJuwaLﬁaaﬁﬁﬂmﬁwmﬁmﬂm

danulan uwasdsnuddvia (madunailieaddvia) n1ssesunisyasn uaz

nsmdnsssnAvtalulflunmsduiudin Wenisegsmiuogisdud
Roles and duties of being a responsibly virtuous Thai citizen,

global citizen and digital citizen; resisting corruptions; exercising

good governance for peaceful cohabitation

gunnh tauasia

New Normal Healthiness

unAnAuTaUiFugunniiotestulsalifindedoss snglilu
mMsfwiviudeuaransaumnaduguain nmsindulaidenufiRngAnsu
aunmilgndies Tnaunmsiia n1seendsnie msuimsensual msusa
N AL

Health literacy concepts to prevent chronic non-

communicable diseases, emerging disease; media literacy and
health informatics; making healthy behavioral decisions; good
nutrition; exercise; emotional management; First Aid and basic
resuscitation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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fin. 192
GE 192

fAn. 193

GE 193

fAn. 144
GE 144

NISAALUUBIATIN
Holistic Thinking

LWIAANITARLUUBIATIN ITMILTUIUALNITHAIMIAINIME
puesegeinasTTILAZTn WS UARTEUNUVAIAL TR AIAT
nanvay NMsAnATIEd nMsAaudlelam nsAnegsiiansage
NAAASINATIA N1TDRNLUUAMUARAINSTULIRNTIN NTAALUUDIATIY
Aendutszifiu medans iasugha n1siiles Tausssu Ansssl 930595
dawndey uaznsiFoudannuszaunisaiaiaiidenloaiu

Holistic thinking concept; an ethical and responsible way of
self-learning and acquiring knowledge from a variety of sources of
knowledge or information; analytical thinking; problem solving;
critical thinking; creative thinking; design ideas for innovation;
holistic thinking on social, economic, political, cultural, moral,
ethical, and environmental issues and learning from real

experience in combination, related experiences

nsaasziLazanaula
Analysis and Decision Making)

foyartumsdnduls mslinszsideyansadfiionisinaula
nswendeyalagldvdanassng Msiaszinisandula wagms
Uszgnaldiiteurtyvnlutindsedriu

Information and decision making; statistical analysis for
decision making; logical data analysis; decision analysis; and

application to solve everyday problems

walulagdide
Green Technology

LWIAA MANNTT waIaN15vesnAlulagAlen n1sUssyndly
wiAlulagde) WY LAz AUTAINAIIUIINVDILEY NITWUN
agedaiudomaluladiden ndanmAdeiamsueunsinuayseewi
msueu sTUUMIsinnsAuneadensd1sdiBu tmsgrunsdanisiy
dunndouuaznsinnsdtinmudides

Concepts, principles and methods of green technology; green
technology application; green energy and waste energy technology;
sustainable development with green technology; green
productivity; green carbon credits and carbon footprints;
sustainable environmental management system; environmental

management and green office management standards

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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an. 137  aendangeiionisileunaznmsinaueidadivnnig
GE 137 Academic Writing and Presentation Skills
nsldeAne sUnuuardun A msUNSleudinnnis wie
NSLWEUTILIY LLazﬂ’ﬁTﬂﬂﬂ’li’ﬁ?LﬂuaﬁLﬁUVlNﬂﬁLLaﬂﬂLﬂuﬂmﬂﬂ’]i
Vocabulary and language style and rhetoric use for academic

writing or papers and practice of formal and informal presentation

An. 138 nwndsnquiientsaeasludsaunyTausssy
GE 138 English for Communication in Multicultural Societies
nsfnuarianvEnwsingmitedeas uazidlanin
nannanensiussuludiau
The practice and development of English language skills for

communicating and understanding various cultures in societies

An. 139 miﬁeLLazmivgﬂmmﬁanqmﬁ'amiﬁlams
GE 139 Listening and Speaking English for Communication
nsEnTinwensilaaznsan1¥8eng wlugnunsalaiee n1s
aiusy M3firnuLarliaszidenuainmsaunu nsdlaueteya
MNWAAIANG 9
Listening and speaking English practice in various situations,
discussion, interpretations and analyzing conversations,

presentation of the information from various sources

an. 231 arendangeiioandn
GE 231 English for Career
nsldnundnguifienisasinsau awdanguluiivihau n1sey
N9 ULAZNTAUNUTUUTUNTOMIUUITZLANA <)
English language for job applications and in the work place;

reading, writing and conversation in different working situations

. 1210 awlneiianisdessludsaumyausssy
GE 1210 Thai for Communication in Multicultural Societies
mstlnuasiauinusn e lnaiiedeas wazdilaniy
nanranemeIRusssuludiauy

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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The practice and development of Thai language skills for
communicating and understanding various cultures in societies
nsieuaznIsnan e lngiinen1sdesns 3 (3-0-6)

fAn. 1211
GE 1211 Listening and Speaking Thai for Communication
nsinvinwen1silawazmsyanwivnegluaniunisalingg wasnisiaueveya
INUNAIAN )
Listening and speaking Thai practice in various situations, together with

presentation from several sources

AN. 221 A lngineanin 3 (3-0-6)
GE 221 Thai for Career
nsldnungluivineu waznsaununluusunvesnuUseanang 9

Thai usage in the work place and conversation in different

working situations

2. Major Courses 83 Credits
A student must maintain a minimum grade point average of 2.0 in the following

specialized subjects

2.1 Major Core Courses 36 Credits

Students are required to take 36 credits from the major required courses as follows:

IBM 110  ACCOUNTING FOR BUSINESS
3 (3-0-6) Credits
Definition, objectives and ethics of accountants, benefits of accounting information,
accounting framework, accounting principles, preparation of financial reports and

concepts of value-added-tax, applying of use in technology in accounting.

IBM 120 BUSINESS ECONOMICS
3 (3-0-6) Credits
General concepts of economics for business focusing on household sector, business
sector, public sector and foreign sector, long-run economic growth and the short-run
economic fluctuation analysis, impact of government policy on private sector, consumer
behavior and market demand, theory of production and cost, market structure and the
determination of market price, and decision-making process, input market, income

distribution, market failures and their solutions.
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IBM 151

IBM 152

IBM 170

IBM 230

IBM 255

IBM 280

ORGANIZATION AND MANAGEMENT

3 (3-0-6) Credits
Basic concept of basic of local and international business, functions of business, business
environment, development of management, characteristics of organization, principles

and functions of management, and management code of ethics.

BUSINESS STATISTICS

3 (3-0-6) Credits
Statistics for business decisions, probability analysis, application in business, statistical
estimation, hypothesis testing, parameters, variance analysis, simple regression,

correlation, and data analysis.

PRINCIPLES OF MARKETING

3 (3-0-6) Credits
Basic concepts and functions of marketing in digital era, marketing ethics, marketing
environment, marketing management, marketing information systems, marketing research,
consumer behaviour in digital era, marketing segmentation, target market, product

positioning, digital marketing mix, and marketing content.

BUSINESS FINANCE

3 (3-0-6) Credits
Prerequisite: IBM 110
An overview of financial management, financial environment, time value of money;, risk
and return, analysis of financial statements, the financial planning, capital structure, the
cost of capital, working capital management, valuations, dividend policy and other

modern financial management techniques.

PRODUCTION AND OPERATIONS MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Planning, implementation and control of products and services, process design, quality
management and reliability, forecasting, capacity management, inventory management,
logistics and supply chain management, and technology related to operations and
production.

BUSINESS LAW

3 (3-0-6) Credits
Legal framework of business operations and laws related to sale, rent, hire-purchase,
loan, warranty, mortgage, pledges, financial instrument law, equity, and debt instruments

and legal of electronic documents.
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IBM 311  MANAGERIAL ACCOUNTING
3 (3-0-6) Credits
Prerequisite: IBM 110
Analyze managerial accounting information for management decision making, absorption
and variable costing, CVP analysis including contemporary managerial accounting for

planning, controlling and decision making.

IBM 312  BUSINESS TAXATION
3 (3-0-6) Credits
Rules and regulatory code, personal income tax, withholding tax, corporate tax, value-
added tax, excise tax, tariff, specific business tax, revenue stamp, property tax, house

and land tax, label tax, and business tax planning.

IBM 360 BUSINESS ETHICS AND SUSTAINABLE DEVELOPMENT
3 (3-0-6) Credits
Knowledge of business ethics, roles of business for society, impact of globalization on
business operations, responsibilities of business to stakeholders, business sustainability

and social responsibility.

IBM 458  STRATEGIC MANAGEMENT
3 (3-0-6) Credits
(Prerequisite: IBM 170, IBM 230 and IBM 255)
Concepts of organizational management strategy, process and frameworks of strategic
management, opportunities and threats arising from changing of internal and external
environments, analysis of business strengths and weaknesses, corporate social
responsibility, and environmental sustainability, formulate strategies with managerial

tools.

2.2 Major Required Courses

Students are required to take 36 credits from the major required courses as follows:

IBM 253  ORGANIZATIONAL BEHAVIOUR
3 (3-0-6) Credits
Prerequisite: IBM 151
Theories on organizational behaviour, human behaviour in contemporary organizations,
analysis of individual differences, perception, learning, personality, values, attitudes and
motivation, interaction of individuals, conflict management, leadership, managing team,
power of networking, organizational structure, culture, change management, and interaction

between multinational enterprises.
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IBM 254 INTERNATIONAL HUMAN RESOURCE MANAGEMENT
3 (3-0-6) Credits
(Prerequisite: IBM 151)
Human resource management practices in international level. Factors involved in the
decisions that affect the management of human resources in international level. Policy and
human resource management functions in international level. The cultural dimension of

human resource management. International Global human resource management trends.

IBM 262 INTERNATIONAL BUSINESS MANAGEMENT
3 (3-0-6) credits
(Corequisite: IBM 151)
Theory and philosophy of international business management, international trade,
investment, business environment, entry modes, study of how to effectively implement
business functions in the international arena: marketing, finance, human resources, and
supply chain management. Roles international corporations, government agencies and

private organizations and their part in international operations.

IBM 271  INTERNATIONAL MARKETING
3 (3-0-6) Credits
(Prerequisite: IBM 170)
Importance of international markets, external environmental factors affecting international
marketing, economic cooperation between countries, market research, analysing
international marketing strategies, global distribution and pricing, international promotion,

sales and negotiation, and international market planning.

IBM 331 INTERNATIONAL FINANCE
3 (3-0-6) Credits
(Prerequisite: IBM 230)
Foundations of international financial management, globalization and multinational firms,
the balance of payments, foreign exchange markets, purchasing power parity (PPP), currency
changes, risk management, hedging and strategic decision making, international capital

markets, investment, and international finance scams and crises.

IBM 340  MANAGEMENT INFORMATION SYSTEMS
3 (3-0-6) Credits
(Prerequisite: IBM 151)
Concepts related to information technology, development of information systems, database
management, information network, internet and social media, enterprise resource planning
(ERP) and business applications information systems for decision support, and the ethical

use of information technology.
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IBM 356

IBM 357

IBM359

IBM 361

IBM 462

BUSINESS RESEARCH

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Fundamentals of business research and its roles, the research process, research design,
guantitative and qualitative data collection methods, business analytics, data analysis,

writing research report, communication of research results and ethical conduct of research.

QUANTITATIVE ANALYSIS FOR BUSINESS DECISION MAKING

3 (3-0-6) Credits
(Prerequisite: IBM 152)
Quantitative approach, Regression analysis, linear programming, network analysis, queuing,
game theory, simulation models, decision-making process, and qualitative techniques used

to make the best possible decisions in complex world.

ENTREPRENEURSHIP

3 (3-0-6) Credits
(Prerequisite: IBM 170)
The creation and challenges associated with the opportunities and management of
entrepreneurial and organizations. Opportunity recognition and design thinking, evaluating
entrepreneurial opportunities, business models, business planning, financing

entrepreneurship, strategic entrepreneurship, innovation, and entrepreneurial environment.

INTERNATIONAL BUSINESS COMMUNICATION

3 (3-0-6) Credits
Principles of communication in the workplace, format for memorandums, letters and
reports, writing skills and style, technique of informational persuasive, sales, employment,
news messages, strategy communication, non-verbal communication, audience analysis

communication via technology, video conferencing and presentation.

BUSINESS PROJECT MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 170 and IBM 230)
Concept of planning, controlling, cost-benefits analysis, resource allocation, risk

management and performance measurement for successful completion of a project.
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2.3 Major Elective Courses at least 12 credits

Students are required to take 15 credits from the major elective courses as follows:
IBM 341 ELECTRONIC COMMERCE
3 (3-0-6) Credits
Concept, definition and procedure of electronic commerce, target audience and
competitor’s analysis, infrastructure, security and payment systems, online marketing
strategies, payment and shipping methods, retailing and services, ethics and laws related to

e-commerce.

IBM 337 BRAND MANAGEMENT
3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concept of brand and brand management, brand building, brand positioning and values,
planning and implementing brand marketing, brand equity, awareness, perceptions,
communication, and integrated marketing tools to communicate the brand to target

markets.

IBM 371  SERVICE MARKETING
3 (3-0-6) Credits
(Prerequisite: 1BM 170)
Theories and concepts for marketing in service industries, classification of services, target
groups and development of marketing policies, marketing mix for services, service quality

concepts, complaints, warranties, role of service provider and service market trends.

IBM 372 CONSUMER BEHAVIOUR
3 (3-0-6) Credits
(Prerequisite: IBM 170)
Concepts of consumer behaviour, needs analysis, internal and external factors influencing
consumer decision making process, diffusion of innovation, marketing research, business

buying behaviour and consumer protection.

IBM 392  SELECTED TOPICS IN INTERNATIONAL BUSINESS MANAGEMENT 1
3 (3-0-6) Credits
(Prerequisite: passed at least 9 credits of major required courses)
Selected topics in various international business management fields from contemporary
perspective, applied current domestic and international case students of business

management.

IBM 431  INVESTMENT ANALYSIS AND PORTFOLIO MANAGMENET
3 (3-0-6) Credits
(Prerequisite: IBM 110 and IBM 230)
Understanding the investment field for sound decision making, key concepts and theories of
investment process, investment analysis, theory of investment portfolio formation,
investment in stock, asset allocation, and portfolio management & evaluation.
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IBM 463

IBM 464

IBM 465

IBM 466

IBM 467

INTEGRATED MARKETING COMMUNICATIONS

3 (3-0-6) Credits
(Prerequisite: IBM 271)
Roles and importance of integrated marketing communications, application of tools and
theory, methods in communication, budgeting, media planning, implementation, evaluation

and conduct proper ethics in media

CHANGE MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Conceptual frameworks of organizational development to change, dynamics of change,
importance, and benefits of change, leading change, managing resistance to change, the role
of resilience during change, application of theory and developing tools in new business

environment.

IMPORT AND EXPORT MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: IBM 151)
Trend and methods of import and export, preparations, international trade, the roles of
exporter and importer, characteristics of international transport, containerization, multi-
modalism, logistics and globalization, freight rates, import and export shipment, export

finance and transport distribution, export strategies.

LOGISTICS AND SUPPLY CHAIN MANAGEMENT

3 (3-0-6) Credits
(Prerequisite: 1BM 151)
Concepts of logistic ad supply chain management, components of logistics management,
purchasing and contract administrative, strategic procurement, transport, and freight logistic,

warehouse and distribution systems, minimizing the costs and environmental impacts.

MANAGEMENT PRACTICES IN ASIA COUNTRIES

3 (3-0-6) Credits
(Prerequisite: IBM 262)
Interdisciplinary introduction to the various societies and cultures of Asia and the Pacific Rm,
focusing on the general theme of unit within multicultural environments, linkage between
mainstream Asian/Pacific Rim religions, societies, cultures, beliefs, value system and
government system that impact on Asian/Pacific Rim business practices, analysis of specific

management philosophies and influence on the region.
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IBM 468 CURRENT ISSUES IN INTERNATIONAL BUSINESS MANAGEMENT
3 (3-0-6) Credits
(Prerequisite: IBM 262)
Current business issues affecting both domestic and international businesses. Analysis of in-
class lectures, discussions, and case studies to understand current business issues affecting

the organization and management of international businesses.

IBM 490 SEMINAR IN INTERNATIONAL BUSINESS MANAGEMENT
3 (3-0-6) Credits
(Prerequisite: IBM 262)
Analyze and discuss international business topics, emphasizing on strategic analysis by
applying theoretical concepts of international business for problem solving and decision

making to develop a broader perspective of business across the countries.

IBM 493  SELECTED TOPICS IN INTERNATIONAL BUSINESS MANAGEMENT 2
3 (3-0-6) Credits
(Prerequisite: passed at least 12 credits of major required courses)
Selected topics in various international business management fields from contemporary
perspective, applied current domestic and international case students of business

management.

IBM 494  SERVICE LEARNING
3 (1-4-4) Credits
(Prerequisite: passed at least 24 credits of major required courses)
Education approach of growing academically, pre-professionally, personally and civically
through participation in service-learning experience, applying knowledge from the classroom

to meet the real needs in the community.

IBM 496 COOPERATIVE EDUCATION
9 (0-40-20) Credits
(Prerequisite: passed at least 24 credits of major required courses)
For the real challenges in the international business profession, work as a full-time

employee in an organization to gain related work experience.

IBM 497  INTERNSHIP
6 (0-18-9) Credits
(Prerequisite: passed at least 24 credits of major required courses)
Knowledge of practical situations, real world experience and working adaptability in an
organization which related to academic study and the organization’s position in the broader
field.

2.4 Free Elective Courses
Students have to select courses in any undergraduate programs offered at Payap University for

at least 6 credits
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Appendix C

Academic Work, Research or Textbooks and Teaching Load of

Full-time Program Instructors of International Business Management

No. Name Teaching Load Academic Work
1. | Jira IBM 110 ACCOUNTING FOR BUSINESS | 1) Yammeesri, J. (2017) Corporate
Yammeesri IBM 152 BUSINESS STATISTICS Social Responsibility and Firm

IBM 262 INTERNATIONAL BUSINESS Performance in the Case of Thai
MANAGEMENET Listed Companies in the SET 50

IBM 311 MANAGERIAL ACCOUNTING Index. Payap Research

IBM 356 BUSINESS RESEARCH Symposium, February 10, 2017,

IBM 359 ENRTREORENEURSHIP Chiang Mai, Thailand, pp 1099 -

IBM372 CONSUMER BEHAVIOR 1106.

IBM 392 SELECTED TOPICS IN 2) Kang, S. & Yammeesri, J. (2017).
INTERNATIONALBUSINESS The Impact of Electronic Payment
MANAGEMENT 1 Systems in AEC Growth and

IBM431 INVESTMENT ANALYSIS AND Consumers’ Perspectives on
PORTFOLIO MANAGEMENT Electronic Banking, in Proceeding

IBM464 CHANGE MANAGEMENT of the 11th National Conference

IBM 468 CURRENT ISSUES IN and 2017/1 International
INTERNATIONAL BUSINESS Conference on Applied Computer
MANAGEMENT Technology and Information

IBM 490 SEMINAR IN INTERNATIONAL Systems and 2017/1 National
BUSINESS MANAGEMENT Conference on Business

IBM 493 SELECTED TOPICS IN Administration, 25 January 2017,
INTERNATIONAL BUSINESS Bangkok, Thailand. pp. 63-68.
MANAGEMENT 2 3) Corporate Social Responsibility

IBM 494 SERVICE LEARNING and Firm Performance in the Case

IBM 496 COOPERATIVE EDUCATION of Thai Listed Companies in the

IBM 497 INTERNSHIP SET 50 Index. Payap Research

Symposium, February 10, 2017,
Chiang Mai, Thailand, pp. 1099-
1106.

4) Kang, S. and Yammeesri, J. (2019),
The Impact of Knowledge
Management on Organizational
Performance, International Journal
of Management and Applied
Science, International Journal of
Management and Applied Science,
Volume-5, Issue-6, pp 19-23.

5) Kang, S. and Yammeesri, J. (2020),

The Relationship between

Ownership Structure and
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No. Name Teaching Load Academic Work
Environmental Information
Disclosure, International
Conference on Economic, Finance
and Business Management, Chiang
Mai,5™ April 2020, p 1-6.
2. Sarat IBM 151 ORGANIZATION AND 1. Wutthipong Chuatrakul, Worapong
Ngamlertlee MANAGEMENT Phookpoo, and Sarat Ngamlertlee
IBM170 PRINCIPLES OF MARKETING (2019). The Development of
IBM 253 ORGANIZATIONAL Product and Community-Based
BEHAVIOUR AND HUMAN Tourism Route in Chiang Mai with
RESOURCE MANAGEMENT regard to the Market Demand.
IBM 271 INTERNATIONAL MARKETING National Conference Tourism &
IBM337 BRAND MANAGEMENT Humanities: Tourism in a
IBM 361 INTERNATIONAL BUSINESS Transformative Era, 19-20
COMMUNICATION December 2019, Chiang Mai,
IBM 463 INTEGRATED MARKETING Thailand, p. 72-93.
IBM 458 STRATEGIC MANAGEMENT . Ngamlertlee, S. (2021). Consumer’s
IBM 494 SERVICE LEARNING Ostentation, Uniqueness, and Brand
IBM 496 COOPERATIVE EDUCATION Consciousness as an Antecedent to
IBM 497 INTERNSHIP Status Consumption: An Evidence
from Generation Y Consumers in
Chiang Mai, Thailand. Proceedings
of IFERP International Conference,
Chiang Mai, Thailand, 05th — 06th
July, 2021.
3. Aritat IBM120 BUSINESS ECONOMICS Aksorntap, A. (2020) The
Akrsorntap Development of Sankamphaeng

IBM 262 INTERNAITONAL BUSINESS
MANAGEMENT

IBM 280 BUSINESS LAW

BIM340 MANAGEMENT
INFORMATION SYSTEMS

IBM 341 ELECTRONIC COMMERCE

IBM359 ENTREPRENEURSHIP

IBM360 BUSINESS ETHICS AND
SUSTAINABLE
DEVELOPMENT

IBM371 SERVICE MARKETING

IBM372 CONSUMER VEHAVIOR

IBM 465 IMPORT AND EXPORT
MANAGMENT

Silk’s Community Management,
Proceeding the

10" Payap University Research
Symposium 2020, p.715 - 727.
Teeyabun, N., Linruesee, Tanyarut.,
& Aksorntap, A. (2021). Community
based Participatory Action in
undertaking Pattern of Herbal
Group in Agriproduct Processing: A
Case Study of Green Herb Balm
Community Enterprise in Tambon
Nong Phueng, Tambon Yang
Noeng, Tambon Saraphi Saraphi
District, Chiang Mai Province.

Journal of Humanities and Social
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No. Name Teaching Load Academic Work
IBM 466 LOGISTIC AND SUPPLY Sciences Ratchaphruek University.
CHAIN MANAGEMENT Vol. 7 No. Specal (2021):
IBM 490 SEMINAR IN December 2021, pp 84-97.
INTERNATIONAL BUSINESS
MANAGEMENT
IBM 496 COOPERATIVE EDUCATION
IBM 497 INTERNSHIP
4. Pakhawat IBM 255 OPERATIONS AND 1.Visanumahimachai, S.,
Sailasuta PRODUCTION MANAGEMENT Suphanbanjong, C., Phunjira, T,,
IBM 230 BUSINESS FINANCE Boonme, H., Sailasuta, P., and
IBM 331 INTERNATIONAL FINANCE Layraman, T. (2018). The Impacts of
IBM 392 SELECTED TOPICS IN Modern Trade Towards Traditional
INTERNATIONAL BUSINESS Trading Entrepreneur, Payap
MANAGEMENT 1 University Research Symposium,
IBM 450 ENTREPRENEURSHIP Proceeding, pp.261-271.
IBM 468 CURRENT ISSUES IN
INTERNATIONAL BUSINESS
MANAGEMENT
IBM 493 SELECTED TOPICS IN
INTERNATIONAL
BUSINESS MANAGEMENT 2
IBM 494 SERVICE LEARNING
IBM 496 COOPERATIVE EDUCATION
IBM 497 INTERNSHIP
5 Michael IBM 170 PRINCIPLES OF MARKETING 1) Meallem, M (2017) A Journey
Meallem IBM 262 INTERNATIONAL BUSINESS towards a Positive Social Impact Hub

MANAGEMENT
IBM 271 INTERNATIONAL MARKETING
IBM 493 SELECTED TOPICS IN
INTERNATIONAL BUSINESS
MANAGEMENT 2

at Payap University’s International
College, APHEIT International
Journal, Vol. 6, No. 1 January-June,
2017. pp. 83-92
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Appendix D
Payap University Procedures for Conducting Consideration for the Student Behaviour and
Discipline on the Subject of Examination (No. 2) BE 2560/2004 and University Council
Order Subject: Applying the Rules Behavior and Discipline Regarding Examination (No.2)
B.E. 2560 (2017)
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Appendix E
List of Databases, Books, Journals, Newspapers, and Audiovisual Material and Equipment
Provided by the Central Library
sedegiuteya s1eTonsde 1sans vikdefun waglanimuianvomiosayanarsdilsiuinig

1.1 List of Databases, Books, Journals, Newspapers, and Audio-visual Material and Equipment
Provided by the Central Library
TevegulayasieTevide Myans vildefiun lanviruiaguewiosayanaediliuinig

Statistic Number of Information Resources

No. of
No. of journals No. of )
Number of books ) o newspapers Other media
. (Title) Periodical :
Name of Library (Title)

Video, CD,

Thai English | Thai | English | Thai | English | Thai English
Cassette tape

Payap Central

University 197,964 | 80,118 | 287 132 5,137 | 3,074 8 3 1,565
Library
Total 197,964 | 80,118 | 287 132 5,137 | 3,074 8 3 1,565

Updated Month May Year 2020

1.2 List of Electronic Databased available in Payap Central Library
Tevegudeyadianvseindvesiesayanansdliusnig

No. Database Contents

1 Academic Search Complete guteyaatuiumadnmsuuvananviniduaiuas
asounau Inefldsiuvinsansatuiiundt 7,100 1ens &
sufansansfiinumsuszdiulaegmssaandinnnn 6,100
1813 uenandeyeatiuifiuuds sruteyatdliuinmaduiuay
ansydadennsansnin 11,200 Menisuazdsfianiannnia
11,700 5790158 9538funANUaNIZE09 189U 1ONaNsNS
s a7 grudoyadiidevuuy POF Aifeunduluaudsd

A ¢.1887 lngdnilvgiiudedonduditlusuuuuienas POF
(fansnsadudule( TnsliEnsenansirsdsiduaulsidimiu
3815137 1,300 18015638

2 CINAHL Plus with Full Text Duunadeyaatufinvesnsasnmsneivia & AYAEnST
maumqmﬁam Tavuifiuveasasuinnii 750 s18n1s Wu
wiasilensitefiundedodmiurudousunsneuiauazean
IYANARTYNATY
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No.

Database

Contents

Computers & Applied Sciences

Complete

ATOUARNUBULYANTTITB A M IR W INGINTS

Ao IWBsKAINeMmansUsEEnd CASC In1sdnaviluay
asvdurUveansanaidainms ddiuilasiion i wazuvas
$19358uq MnTEMIMINeINITIAINIaIEINAT 2,000
T8m3 wenand dalsiuimateysatiufiuvemisansinn
950 auy

Education Research Complete

Huundmdnensesulatifiundefodmiumidosu
AN Imamamquﬁa%’aﬁmﬁ’mﬁﬁﬂwﬂunﬂizﬁuﬁmm
Uguieluautanmsfnwissivaaudnm wagaudungyiivy
yansAnuvavin Loy NMSANYUUNYNIT GUANYT Uay
NINAdDU Education Research Complete Tvusnmsaviliag
A152d9UU9158@157171 2,100 $19A1T AADAIUINTATAUY
W31 1,200 5718015 warsludamladelazsunanuang
\Sosnnndn 500 $18A13

ScienceDirect

grudeyaussanynsuuaziena1satiuidiy JFulltext) 91015873
YosdinfinluaTe Elsevier Usenausig 115en3enu
Weeans wmalulad  InermaninIsuimg uywerans waz
Sapnmans aunsngoyadoundarouty  a.a 1995 - Jagdy
Ingdinvieayauminerdendn vensulaniznsanslungain

Health Science

Business Source Complete

guteyagsiaddnnsiidedeld dddamsaumadiy
Ussanynsuuazdeyaatiudiufiauysaluuy wazlinnssusail
LLasmszéf&LsuﬂsummiawﬁﬁmmiL%ﬂﬁjﬁﬁ]ﬁﬁwﬁzgﬁqmﬁu’qLwi"fm.ﬁ.
1886 wonaNt Saiifoyadredefiannsnduiuldansasnt
1,300 atu

Communication & Mass Media

Complete

Fiudeyaivinsaulimamansuasdoasutavy Iansauna
Foyaatuifuiiauysaluuy wasiimsyudviuazaszdauy
N3AIAUAUTAMERSLarEoaTIIaTUNTY 570 518M13

MEDLINE Complete

Wuwraansansmenmisunmdatiu Lﬁmﬁmamqmﬁqmiuiaﬂ ng
TusmsMnsansatufiuannii 1,450 atudssavingaily

T MEDLINE Tusnunuiifunsansatudiusausduauauannnia
1,430 19 sasdavinsa il luMEDLINE wasifunnsansiilalle
atudindn 553 atuluguuuula 910 Academic

Search Health Source 38 Biomedical Reference Collection

Hospitality & Tourism

gm%@;ﬂaﬁmamqmmsmﬁmmi warafieadedluawinis
Fan1suaznslsusy Jfindnennsunnunedia 828,000

57915 Saunduluauiiel a.a. 1965 senansatuduain
difnianingy 490 usia FiTiansans seuRINUSEMaIN

10

Regional Business News

UTELAnnge Lasntiede
grudeyailivinsasaunaatufiufinseungudsiiungsh

3
Aaa

Uis«’\i’wgﬁmﬂ Regional Business News ni1 80 Yo NARUNWLU
ANIFOLITN
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http://search.ebscohost.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=iih
http://search.ebscohost.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=iih
http://search.ebscohost.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=ehh
http://search.ebscohost.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=bth

No.

Database

Contents

11

PubMed

Hugrudeyaiiliuinmsduuldng WauFules the National
Center for Biotechnology Information (NCBI), i the U.S.
National Library of Medicine (NLM) an8lé the National
Institutes of Health (NIH). fil¥idoyamaussanynsy undnge
wazienansidiuvesunatlusatsaniilan winnd 22
AUUYIAY ﬁLﬁammamqm’mﬁm WNVIE WEUNA URLWNE
Fmunnd sTUUMIgUAAUNIW WarInenmansnsummg v
Toyaanguteya Medline (Men1sunmelasianiy uag (
ALV InermansadiTinfiuenuileain Medline
uenanil §el¥uins website uag link lUundsdoyadl
Aeadodugdae

12

Matichonelibrary

F1UteUAYY UNdNNTEAl UNAY UNILATIEINTAL- $1891U
vieteilsudug iRertostuesdng nass wazienvu T
yanad @yl IRetesiugsiannussinn nuilsderiud 91n
vifsdefiurisiotu uay 1edUnsi i 20 a3

13

Questia

rudeyamisdouaynsansatuiy Fsusudeyavainvaty
Tuavanudvn WuRaunIsy Aues we1una

14

Everynote.com

Futeyaniamuauasagiuan Nauedeyaluuves Port dmsy
1nAum3 29 Orchestra

15

Thai Farmers Research Center

Lﬁu%m%’amaﬁﬁmiﬁi’mi’smwmuimiwﬁ’i%’a wilune
LASEENTZAUIANIA WANIA NIANTIRY LLavmmmmm

snadsene Tnerfunsvuauesdnans Tuvaeiu venaind &
Usgnoumenviiifsugna $1891ungnaIntuuaznalnnu

AABAIUNIZRUNITIANIUTLLNA

16

ThaillS Digital Collection

TDC %38 ThailIS Digital Collection Tiusn1sauAugudeya
BNASRTUAYL IeTNuS $189UTITEUR98158 WnAnw
1e59UTWNNANTURAUAN AN 9 NIUTEWA

17

Journal Link

I3 v dy 1 2 =3 [
Lﬂugwumaaﬂa%memsmﬂumwﬂim ;ﬂ%mmmwmumaq
FaAUITas 1Tasneng wazINsansnIwIsnalsEme
2e9@EAIN Tuasy LarTIng

18

gudayasruvduAuAININYILAL

AdeAN3eANagNT

Javilee audweluladansaunanaznisieans majn dmsu
FUAUAIANINYT MAI3DY ARAIY ANLTDAUTNLAINNTDAR
AN MUNYRVAIANINYT 780 Inerulaisadugawazatu
I3

WAl

19

gudayasvianyunm

srudeyadmsudumUsEnATIRRIUAY ReIfungIe
ng) seileu JatedU Usen1AvreInsensIe MU nu SR
Uszmamszsunaedesswdaionnsal e uaznisaanzidou
WaviudI Ui 1udu
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http://www.ncbi.nlm.nih.gov/
http://www.nlm.nih.gov/
http://www.nih.gov/

Appendix F
Payap University Order No. 42/2560
Subject: Appointment of Program Development Committee, Undergraduate Program,

Major in International Business Management
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Appendix G

Minutes of the Meetings of Program Development Committee, Bachelor of Science

Program in International Business Management Program

No.1/2021
Tuesday, 28 September 2021

Committee Members:

S e

Assistant Professor Dr. Jirawan Chaisuwan Chairperson

Assistant Professor Dr. Phitchayaluk Phitchayakul Member

Assistant Professor Dr. Seung Hwan Kang Member

Dr. Jira Yammeesri Member

Dr. Naruethep Auertongjit Member

Aj. Sarat Neamlertlee Member and Secretary

Meeting begins 10.30

Agenda 1 Chairperson’s Report

Chairperson welcomes all committee members into the meeting.
Dr. Jira introduced the overview of international business management program including the recent

launched, dual degree program in collaboration with Middlesex University. The overview composes
of program structure, study plan, major and elective subjects.

Agenda 2 Discussion of International Business Management Curriculum

Dr. Jira consulted with committee members regarding recommendations for curriculum improvement
compose of study plan, program structure, details of the subjects, and general information of the
program.

Recommendations for curriculum improvement

The chairperson recommends that the minimum english proficiency score for all applicants should
apply both computer-based and paper-based score.

Assistant Professor Dr. Jirawan Chaisuwan recommends that there should be a minimum requirement
for applicant in dual degree program.
As for expected graduates (2.5) the committees recommend to provide a footnote for withdrew
students as well as students who unable to graduate within time, in percentage.
The chairperson also recommends to adjust expense budget for instructor compensation in
accordance to the break-even point of number of students.
The committees also asked to provide extra information to be put in potential career after graduate.
The chairperson recommends that there should be at least 3 instructors who responsible for the
courses.
The chairperson recommends that program background should be revised, to respond globalization,
external forces, and labor needs.
As for program management, the chairperson suggests that the MOU critical point should be added.
In addition, the management of dual degree program should be added as well.
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Dr. Naruethep points out that 2.7 should also include ‘distance learning via internet’

Assistant Professor Dr. Phitchayaluk Phitchayakul suggests that there should be more language

courses to provide more option for students

Recommendations for Major Required Courses

The chairperson recommends to add digital marketing course into the program, separated from
principle of marketing course. Moreover, some or the course such as international finance should be
revised as to respond digital business and current world situation.

Dr. Naruethep suggests to revise a few courses to increase involvement with ASEAN business
practices. The mentioned courses are principle of marketing, logistics and supply chain management,

and business taxation.

Recommendations for Major Elective Courses

IBM 337 Brand Management, code should be changes to IBM 373 with course detail added as well.

Other matters regarding curriculum development

The committee suggests that all instructors should provide additional supportive information when
evaluate students in moral and ethics section in the part of in-class observation since this seems to
be a subjective evaluation.

‘U’ grade meaning sounds ambiguous, clarification should be provided

The committee suggest that curriculum revision should be adjusted to involve ethics, social
responsibility, and sustainability

The committee recommends summarizing the add/remove courses from the previous curriculum as

well as the revised course details.

Meeting ends 12.30

Sarat Ngamlertlee

(Member and Secretary)
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Appendix H

Details of Transferring of Courses and Credits for Dual Degree Option

Table of Comparison between the Payap University’s International College programs and the

Middlesex University Programs.

Payap University
BBA International Business
Management
IBM 2017

Middlesex University
BA (Hons) International
Business and Trade (Top-up)

Remarks

IBM 311 MANAGERIAL
ACCOUNTING 3 (3-0-6)
(Prerequisite: IBM 110)

Objectives and framework of
cost and managerial accounting,
cost behaviour analysis, cost
estimation, cost information for
decision making, and the use of
managerial accounting

information for management

ACC2222 Accounting & Finance

for Business

This module aims to further
develop and enhance the
financial understanding and
knowledge of students within
business organisations on the
subject areas of financial
accounting, management
accounting and financial
management. It aims to provide
a more in-depth understanding
of the roles of accounting and
finance for business students
who do not need to develop
specialist knowledge and to
train students to apply their
accounting and finance
knowledge and skills into a
range of different business

situations.

Equivalent

- Equivalent means that
students who register
HRM3016 at Middlesex
University, this will be
considered as taking IBM
490 at Payap University.

- Students who take ACC2222
from Middlesex University,
UK, the credits of that
course could be transferred
for IBM 311.

IBM 254 INTERNATIONAL HUMAN
RESOURCE MANAGEMENT 3 (3-0-
6)

Credits

(Prerequisite: IBM 151)

Principles of international
human resource management,
factors related to decisions that
affect the management of
human resources in

international level, policies and

HRM2118 Human Resource

Management in Practice

The aim is to introduce non-HR
specialist students to the key
areas of HRM and to build on
relevant knowledge and skills
developed in introductory
organisational behaviour
modules. By the end of the
module, you will be familiar

with a wide range of generalist

Equivalent
- Same as above for credit
transfer.
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Payap University
BBA International Business
Management
IBM 2017

Middlesex University
BA (Hons) International

Business and Trade (Top-up)

Remarks

human resource management
functions in international level,
cultural dimension of human
resource management,
international human resource

management trends.

HR policies and practices within
the five key areas of the
discipline - employee resourcing,
employee reward, performance
management employee
relations, and employee training
and development.

IBM 392 SELECTED TOPICS IN
INTERNATIONAL BUSINESS

MKT2001 Marketing Resource
and Insights

Equivalent

Same as above for credit

MANAGEMENT 1 transfer.
3 (3-0-6) Credits This module aims to familiarise

students with the importance of
(Prerequisite: passed at least 9 marketing research and insights
credits of major required to business and, in particular,
courses) the marketing management

process. Students will learn how
Selected topics in various to conduct a marketing research
international business project, including establishing
management fields from business research needs, gaining
contemporary perspective, insights into the consumer
applied current domestic and market, designing an appropriate
international case students of research design, creating
business management. research instruments, gathering

data primary and secondary

data, conducting both

qualitative and quantitative data

analysis, and using the findings

to improve marketing decision-

making.
IBM 255 PRODUCTION AND MGT2222 Operation Equivalent
OPERATIONS MANAGEMENT 3 (3- | Management - Same as above for credit

0-6) Credits
(Prerequisite: IBM 151)

Planning, implementation and
control of products and services,
product design and
implementation process,
materials management, quality
and productivity, technology

related to operations and

This module aims to broaden
and expand your knowledge of
the concepts and techniques
required for the design,
operation and control of
business processes. Cases and
practical exercises are relevant
to a variety of commercial,

manufacturing and service

transfer.
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Payap University
BBA International Business
Management
IBM 2017

Middlesex University
BA (Hons) International

Business and Trade (Top-up)

Remarks

production, supply chain

management.

organisations. The module
builds on the IT and quantitative
skills developed in the first year.

IBM 490 SEMINAR IN
INTERNATIONAL BUSINESS

MGT3123 Global Business
Strategy

Equivalent

- Same as above for credit

MANAGEMENT 3 (3-0-6) transfer.

(Prerequisite: IBM 262)

Analyze and discuss This module introduces the

international business topics, main concepts, analytical tools

emphasizing on strategic analysis | and theoretical frameworks in

by applying theoretical concepts | the field of global business

of international business for strategy. You'll explore the

problem solving and decision general strategic concepts and

making to develop a broader theories of internationalisation,

perspective of business across and then draw together and

the countries. integrate knowledge and skills
that you have learned
previously, applying these to the
issues that are typically faced by
organisations when they operate
internationally. You'll develop
your awareness to and
sensitivity of the differences
between global, international
and domestic business, and
improve your analytical, critical
and problem-solving abilities.

IBM 271 INTERNATIONAL MKT3456 International and Equivalent

MARKETING 3 (3-0-6) Credits
(Prerequisite: IBM 170)

Importance of international
markets, external environmental
factors affecting international
marketing, economic
cooperation between countries,
market research, analysing
international marketing
strategies, global distribution

and pricing, international

Crosscultural Marketing

This module introduces current
theory and practice in
international marketing and
develops your ability to apply
cultural concepts to marketing
challenges. You'll learn about
new cultures in both the
developed and emerging world

and how to adapt marketing

- Same as above for

credit transfer.
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Payap University
BBA International Business
Management
IBM 2017

Middlesex University
BA (Hons) International

Business and Trade (Top-up)

Remarks

promotion, sales and
negotiation, and international

market planning.

strategies accordingly for

business success.

IBM 331 INTERNATIONAL
FINANCE 3 (3-0-6)
(Prerequisite: IBM 230)

Concepts of international
financial management, financial
systems in international
management, balance of
payments, foreign exchange
market, purchasing power parity
(PPP), forecasting markets,
management of foreign
exchange risk, working capital,
investment, and international

finance institutions.

ECS3366 International Finance

This module aims to provide
you with the theories of
exchange rate and balance of
payments, and skills of
managing international financial
assets and exchange rate risks in
a global environment. You will
have the opportunity to study
the operations of the world
capital markets, grasp the
principles essential to
understanding of global financial
issues and policies, and apply
tools to effectively evaluate
international risk in order to
succeed in international

financial environment.

Equivalent

- Same as above for

credit transfer.

IBM 466 LOGISTICS AND SUPPLY
CHAIN MANAGEMENT 3 (3-0-6)
Credits

(Prerequisite: IBM 151)

Concept of logistic ad supply
chain profession, design and
management, purchasing and
contract administrative, strategic
procurement, transport and
freight logistic, warehouse and
distribution and business IT and

operation management.

MGT3009 Global Supply Chain

Management

This module provides an
understanding of how to match
global demand with global
supply within the parameters of
corporate and business unit
strategies. You'll develop critical
insights on design,
implementation and operation
of global supply chains while
employing these to develop

your own case studies.

Equivalent

- Same as above for

credit transfer.
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Payap University
BBA International Business
Management
IBM 2017

Middlesex University
BA (Hons) International

Business and Trade (Top-up)

Remarks

IBM 493 SELECTED TOPICS IN
INTERNATIONAL BUSINESS
MANAGEMENT 2

3 (3-0-6) Credits

(Prerequisite: passed at least 12
credits of major required

courses)

Selected topics in various
international business
management fields from
contemporary perspective,
applied current domestic and
international case students of

business management.

HRM3015 International
Leadership This module aims to
critically evaluate theoretical
perspectives on leadership, in
particular the increasing interest
and demand for authentic
leadership. The module will
explore the contextual
complexity of and challenges to
leadership effectiveness in the
21st century. The module will
give you the opportunity to
apply theoretical concepts in
order to develop your current

practice.

Equivalent
- Same as above for credit

transfer.
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Appendix |

Middlesex University London, Program Specification

BA(Hons) International Business and Trade
Programme Specification

Middlesex

University
London

1. Programme title BA (Hons) International Business and

Trade

2. Awarding institution Middlesex University

3. Teaching institution Middlesex University

4. Details of accreditation by

professional/statutory/regulatory body

5. Final qualification Bachelor of Arts (Honours)

6. Year of validation 2018-19

Year of amendment
7. Language of study English
8. Mode of study Full time

9. Criteria for admission to the programme
Middlesex University general entry requirements apply.

Admission to level 6 (1-year top-up) requires an HND in International Business and Trade
or equivalent subject with a merit profile with 120 credits (60 ECTS) at level 4 and 120
credits (60 ECTS) at level 5, including at least 120 credits (60 ECTS) specialising in
international business and frade. At least 15 credits (7.5 ECTS) must be passed in each
of the following business subjects: Marketing, Human Resources, Finance & Accounting.

Applicants whose first language is not English are required to achieve a minimum score
of 6.0 in IELTS overall (with a minimum of 5.5 in each component) or an equivalent
qualification recognised by Middlesex University.

The equivalence of qualifications from outside UK will be determined according to NARIC
guidelines.
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10. Aims of the programme

The programme aims to enable students to develop effective international business skills
and competences, realise the interrelationship of business functions and be proficient in
addressing current international business and trade issues and situations. This
programme also aims to develop knowledge and skills needed students wishing to follow
an international business career encompassing different cultures.

Specifically, it aims:

» to provide an introduction to an understanding of key business and trade tools
and techniques in an international context;

« to provide broad access educational opportunities which enables students from
diverse backgrounds to develop knowledge, intellectual opportunities and
potential;

» to offer students a comprehensive and effective range of learning support and
guidance mechanisms;

» to develop the capacity to communicate effectively in written, oral and other
forms of presentation;

» to establish a learning experience through the programme that encourages the
development of those personal qualities and skills appropriate and sought after
by employers.

11. Programme outcomes*

A. Knowledge and understanding Teaching/learning methods

On completion of this programme the Students gain knowledge and .
successful student will have knowledge understanding through guided reading of
and understanding of : textbooks, journals and course notes; on-

line and in-class exercises; lectures,

1. Stakeholders of organisations, A
workshops and seminars.

especially in an international

context: their expectations and R aideinent ratin ot

behavpur. : : Students’ knowledge and understanding is
2. the environment of international assessed by in-class and on-line objective

business and its impact on tests, examinations and written

strategy, assignments.

3. business resources: acquisition,
application and control;

4. organisations: their functions,
structure and management;

5. local and international business
processes: planning, improvement
and control;

6. international business management
practice.
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B. Skills
On completion of this programme the
successful student will be able to:

1. evaluate, explain and apply
models, concepts and theories
relevant to the operation and
practice of international business
and trade;

2. identify, evaluate and construct
arguments;

3. take and defend a decision or
position on a given issue,
considering commercial, ethical
and other factors;

4. create and evaluate solutions to
given problems;

5. demonstrate and utilise enhanced
numeracy, digitally literate,
resourceful, research and report
writing skills;

6. apply ethically informed, culturally
competent, teamwork and cross-
cultural communication skills in
assessed works.

Teaching/learning methods

Students learn cognitive skills through
individual and group exercises and case;
tutor-led seminars and class discussions.
Feedback on assessments.

Assessment methods

Students’ cognitive skills are assessed by
essays, oral presentations and written
examinations, sometimes based on case
analysis.

12. Programme structure (levels, modules, credits and progression requirements)

12. 1 Overall structure of the programme

Level 6
HRM3016 ECS3070 MSO3626 ACC3050 Option
(30 credits)
Global International Quantitative Business
Business, Trade Skills for Accounting
Culture and (30 credits) Business
Strategy (Term 1) (Term 2)
(30 Credits) (15 Credits) (15 Credits)
Options Level 6
ECS3366 International Finance (30 Credits)

MGT3009 Global Supply Chain Management (30 Credits)

MKT3456

International and Cross-cultural Marketing (30 Credits)
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12.2 Levels and modules

Level 6

COMPULSORY OPTIONAL PROGRESSION
REQUIREMENTS

Students must take all of | Students must also choose

the following: one from the following:

ACC3050 ECS3366

ECS3070 MGT3009

HRM3016 MKT3456

MSQ03626

12.3 Non-compensatable modules (note statement in 12.2 regarding FHEQ levels)

Module level

Module code

All modules are non-compensatable on the top-up programme

13. Curriculum map

See attached on pages 36-37

14. Information about assessment regulations

Middlesex University Assessment regulations apply to this program, without exception.
http://mww.mdx.ac.uk/__data/assets/pdf file/0026/248840/Regulations-2016-17v10.pdf

15. Placement opportunities, requirements and support

Students can apply for Erasmus funding to undertake placement abroad (subject to

approval and visa requirements). Details of opportunities, requirements and support can

be found from the University’'s Erasmus Exchange website and Employability Service.
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16. Future careers (if applicable)

The University provides an Employability Service and this program includes scheduled
career planning sessions. Graduates from this program enter a wide range of general
business positions. For example:

1.

Administrator or manager in international trade

2. Business and trade officers
3. Government Department of Trade and Business

Graduates can also choose to further their studies specialising in marketing,
management, human resource management or business economics.

17. Particular support for learning (if applicable)

English Language and numeracy Support offered by the Learning Enhancement
Team

Access to one-to-one support from Graduate Academic Assistant and Student
Learning Assistants

Access to Well-being advisors and counsellors

Learning Support Services

On-line learning materials

Program Handbook and Module Handbooks

Induction and orientation programme

Access to loanable lap-top on campus

18. JACS code (or other relevant coding N120
system)

19. Relevant QAA subject benchmark Business Management
group(s)

20. Reference points

QAA Guidelines for programme specifications

QAA Framework for Higher Education Qualifications (FHEQ)
QAA Subject Benchmark in Business and Management (2015)
QAA Codes of Practice

Middlesex University Regulations
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21. Other information

Indicators of quality:
» Student Achievement
» Student feedback evaluation forms
» External Examiners reports
o Student employability
Methods for evaluating and improving the quality and standards of learning are:
» External Examiners reports
» NSS&TEF
s Award winning research Academics
s QAA Institutional Review 2015
* Annual Monitoring Reports
* Program Voice group meetings
* Module evaluation and reports

Please note programme specifications provide a concise summary of the main features of the programme
and the learning outcomes that a typical student might reasonably be expected to achieve if s/he takes full
advantage of the leaming opportunities that are provided. More detailed information about the programme
can be found in the rest of your programme handbook and the university regulations.
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Appendix J
Memorandum of Intent (MOI) Between Payap University (Thailand) and Middlesex
University (UK)

.
: COPY 7

ey
Sws

Middlesex

P University
London

Memorandum of Intent (Mol)

Between

Payap University (Thailand)
And

Middlesex University (UK)

Payap University (Thailand) and Middlesex University (UK), having recognised the
importance of collaboration, agree to explore a range of possible developments,
including but not limited to:

* To pursue on articulation whereby Middlesex University will accept qualified
Payap University (Thailand) students into selected Middlesex University
undergraduate degree programmes

* Discussions of Study Abroad and Short Course opportunities with Middlesex
University

* Exploration of other academic projects

This Mol represents a frame of understanding of the principles of cooperation
and expresses intention of the parties, but does not impose obligations on the
parties.

This Mol (which is not legally binding) shall become effective at the dat
the representatives of both
evaluate progress.

signing by

Kiiddlesex

Seung Hwan Kang, Ph.D. /¢ SES Karen Wong .
Dean of The International College Director of South East Asia
Payap University Head of Recruitment and

Thailand Mgrketing, Midd{esex University
Asia Pacific Regional Hub

: W 26 20-
Date: 12 g ne Nare Date: 11 Juae
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Appendix K

Dual Degree Progression Arrangement

Middlesex
University

Asst. Prof. Seung Hwan Kang
Dean of The International College LO n d on
Payap University

Thailand

Asia Pacific Regional Hub
Room A, 215 Floor

Times Media Centre

133 Wan Chai Road

Wan Chai

06 July 2020 HONG KONG
Tel: (852) 2503 0111
admissionhk@mdxu.org
wWaw.mdx.ac.uk

Dear Dr Seung,

RE: Progression arrangement

This letter recommends Payap University student progression as follows:

Payap University Programme

Entry at the Middlesex University

Completion of Year 3 of BBA
Hospitality Industry Management

» BA International Hospitality and Tourism
Management (Top up)

Completion of Year 3 of BEA

International Business Management

o BA International Busmmess Administration

(Top up)

Completion of Year 3 of BSc
Information Technology

* BS5c Information Technelogy and Business
Information Systems (Top up)
s BS5c Information Technology (Year 3)
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Terms and conditions

L Middlesex University (Middlesex) recognises the above programmes offered by Pavap
University (Payap) and will offer places on the above Middlesex programme to suitably
qualified students from Payap, subject to availability of places and approval of
programme leader. Year 2 entry may be offered subject to tutor’s recommendation based

on applicant’s academic achievements and/or modules mapping.
2. Students will be considered suitably qualified if they have met the following conditions:

a. successful completion of Year 3 of the above-mentioned Payap programme with
no re-assessments or deferral

b. achieve at least a CGPA of 2.5/4 or an overall average grade of 65%

3 Normally, where the student’s first language is not English, evidence of one of the

following 1s required:

a. IELTS Band 6.0 (with 5.5 minimum in all components) or above
b. an equivalent English language qualification recognised by Middlesex

If the students’ English language attainment is lower than the required standard, they
must attend specified English Language programmes at Middlesex prior to

commencement of their programme.

4. Applicants for programmes at Middlesex will be required to comply with any

University procedures currently in force.

5. Middlesex reserves the right to decide not to run any programme(s) during the academic
vear notwithstanding that they were included in any prospectuses supplied to Pavap.
Altemative programme will be offered to affected students should the above happens.

As much notice as possible will be given to Pavap of any such decision.

6. Applicants from Payap will be eligible to apply for a Middlesex *Scholarship®. The

scholarship will be offered as a discount against tuition fees.

7. In the event of the programume structure changes from Payap, Payap will provide
Middlesex with copies of its programme documents/syllabuses for reviewing.
Middlesex will also provide updated documents to Payap should there be changes to
the programme.

B. Students wishing to enrol for programmes at Middlesex other than those listed in this

letter are welcome to apply. Such applications will be considered on an mndividual basis.
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I hope the above arrangement will be of benefit to vour students and that 1t will serve as an

additional route for them to progress after their studies with Payap.

I look forward to working closely with vou and your team. If yvou have any queries. please do

not hesitate to contact me.

Yours sincerely

Earen Wong

Director of South East Asia
Asia Pacific Regional Hub
Middlesex University

Appendix

1

Middlesex University (MU) will provide opportunities for Payap University (PU) students

to pursue a degree programme at MU, following a mutually agreed application procedure.

The PU students who have partially completed the PU degree programmes will be
considered for the appropriate 3+1 programmes at MU. 3+1 means that students study the
first three years in PU (MU accredits their credits), and then obtain the bachelor’s degree
of MU by studying the 3™ year (final year of undergraduate programme) at MU.

Upon successful graduation, students will obtain the Bachelor degree awarded by MU.
Students may also get the Bachelor degree awarded by PU if they fulfil the graduation
requirement set by PU after recogmizing the credits from MU. This 1s named as Dual
Degree collaboration that PU and MU will give the Bachelor degree certificate to the
students separately 1f they have fulfilled the graduation requirements set by the respective

universities.

Students who obtained the Bachelor Degree of MU are eligible to apply the one-year
Master degree at MU. Students assumed to bear the full financial responsibility for their
study at PU and MU as well as other related expenses.
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5.

Middlesex University Asia Pacific Regional Hub will provide PU supports including the

following:

5.1 30% scholarship to one (1) PU student for vear intake September 2020 and September
2021 respectively. Recipient to be decided through recommendation from PU.

5.2 IELTS remmbursement for students who enrolled to MU Pre-sessional English
programme with UKVI IELTS 5.0 and above.

5.3 GBP2.000 scholarship will be offered to PU students who enrolled to MU
successfully.  Each student 1s only entitled for one kind of scholarship scheme and
cannot be used 1 conjunction with any other discounts or regional awards.

54 MU may provide an overseas study insurance covering Covid-19 coronavirus to PU
students who have successfully enrolled to MU September 20 intake under terms and
conditions set by MU

» MU reserves the night not to provide above-mentioned insurance as the
pandemic situation may change due to unforeseen circumstances.

= MU will only cover the cost of the above-mentioned msurance for students who

will be enrolled to MU for September 20 intake. The insurance contract will

be signed between the students and the msurance company directly. This

means that all the dealings on such insurance package (registration, claims and

enquiries) will be dealt by the insurance company. MU will not be responsible

or take any liability of the terms and conditions under the signed msurance

contract.
*  Disclaimer: MU does not have any relation or commercial activities with the

msurance company or agent mentioned here.

Both parties agree to exchange information on the transferring students, maintain effective
communication with each other, and provide convenience to each other in processing the

relevant paperwork.

MU will provide Conditional Offer Letters to all PU students who enrolled to the 3+1
collaboration programme. PU will send the students’ completed application forms and

transcripts to MU to process.

All students will be required to pay a GBP 1,000 Deposit to accept MU’s offer. The deposit
will see as part of the MU tuition fee and will be deducted from the total amount. The
amount of deposit 1s subjected to change without prior notice. MU takes the
responsibility to inform the affected students before the students” enrollment or

commencement of the intake.
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10.

11.

MU agrees to pay a 10% of the net tuition fee to PU as an administration fee for each
student who have successfully enrolled to MU.

In support of this collaboration. PU will use relevant opportunities to promote MU and 1ts
courses. MU must approve all the promotion materials used by PU n written form prior
to the usage. MU will supply PU the MU logo, promotional videos (if any), prospectuses,
booklets, posters and other supporting material.

Middlesex University Asia Pacific Regional Hub representatives will give introduction
semunars to PU students on the degree programme and provide general information about
study at MU and living 1n UEL
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Appendix L
Copy of Contract for Hiring Foreign Instructors in the Case of Being an Instructor

Responsible for the Program

PYU. HR 03/1

PAYAP UNIVERSITY
FOUNDATION OF THE CHURCH OF CHRIST IN THAILAND
Contract for full-time instructors (stipulated duration)

Contract number ..017../.2022. Written at......Payap University

Tumbon Sanpranate, Amphur Sansai, Chiang Mai by ....... Mr. Apicha Insuwan....................

Position...... Interim President ... , who shall hereafter be called “University” as the
first party and Mr/Mzs-Miss..................Michagl Jack Meallem...................... Age... 51 ... .years
with permanent residence at.......... 28 Moo.....13....Tambon....Suthep.................
District (Amphur) ....... Muang............... Province (City) ..Chiang Mai 50200... who shall hereafter

be called “instructor” as the second party.
Both parties agree to the following contract:

Article 1 “University” agrees to employ the “instructor” at Payap University in the
department of ... International Business Management..., office .. International Relations and...
_...International Marketing......for....1.... year (s) starting from (date) .....June.1,2022..........
{07554 May.31,2023...... including a probation period of 150 days, until (date) ....... R e SNREER

The renewal of the contract under paragraph 1 shall be accordance with the regulations
and conditions prescribed by the University. Working period of Instructor shall starts from the date
of commencement of employment and counting of consecutive periods continuously when the
contract is renewed or changed. Counting the working period will be used for obtain any rights and
benefits is possible.

Instructor has responsibilities as indicated in the Appendix 1 which is an addendum to
this contract, and is considered part of this contract as well as any regulations, orders or announced
directives that are in effect as of the date of this contract or that may be announced in the future.

Article 2 “University” agrees to pay “instructor” a monthly sum of .....32,140..... Baht
(Thirty Two Thousand One Hundred and Forty Baht)  every month as long as “instructor”
remains employed by “university” and will pay no later than the 3rd day of the following month.

Other compensation (if any) shall be in accordance with Appendix 2, which is
considered part of this contract.

Article 3 “Instructor” agrees to follow all regulations, duties, professional ethics,
principles, or directives of the university, as well as policies and practices which the university may
specify, as may be in effect at the time this contract is signed or afterward as the university may

initiate changes as appropriate, which shall be considered as part of this contractual agreement.

O T

Sighed...cosmmsessiaseasy Interim President Signed Instructor
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2
Article 4 “Instructor” agrees to carry out assigned jobs with honesty and to the best of

his/her ability. “Instructor” also agrees to search for additional knowledge or to undertake other
endeavors which enhance the progressive operation of the university; and the instructor agrees to
do nothing in practice or in conflict with the university’s best interests.

Article 5 Pursuant to carrying out this employment contract the university has the right
to assign or require the instructor to perform duties in addition to those covered in Article 1
paragraph 2, or to undertake duties in whatever unit the university may deem appropriate.

If the instructor is promoted by the university into an administrative title, the instructor
agrees to relinquish that title and its benefits as the university may see fit.

Article 6. The university guarantees to oversee the instructor fairly in accordance with
accepted good traditions and as stipulated in the regulations, directives and announcements of the
university. In the event that disciplinary action is taken by the university against the instructor, the
university shall follow the procedural regulations concerning personnel administration and
regulations related to investigation of personnel.

Article 7. Leaves/vacations shall be in accordance with the university’s present or
future personnel administrative regulations.

Article 8. During the time of employment covered by this contract the instructor
acknowledges and agrees to the following two provisions:

8.1 a probationary period as per the first paragraph of article 1

8.2 an annual performance evaluation as per university regulations or announcements

In the event that the instructor does not pass the initial evaluation [at the end of the
probationary period], the instructor agrees that the university shall discontinue the employment or
further consideration of extending the contract, depending on circumstances, and the instructor will
not seek recompense or benefits of any kind.

Article 9. If the instructor fails to perform or performs contrary to any provision in this
contract the university has the right to immediately end the contract. And, during the employment
should the instructor perform or fail to perform responsibilities or do anything causing loss to the
university in any respect, the instructor agrees to reimburse the university at the time the university
requests and agrees to have the university deduct from salary or other funds that the instructor has
the right to receive from the university as replacement of the university’s losses, except when the
losses were caused unintentionally.

Article 10. For the duration of this contract if, in the course of carrying out duties, the
instructor should produce a new invention or creative output, the knowledge derived from the
invention or creative output shall be patented by the university, with the exception of copyrighted
work which shall be held by the instructor, but the university has the right to utilize the work to
publicize as is the purpose of this employment contract.

Financial benefit that might accrue from action as described in the above paragraph shall
be allocated in accordance with procedures directed and announced by the university.

Article 11. Additional remuneration and benefits of the instructor shall be according to
[Thai] law, regulations, rules, procedures, directives and announcements of the university.

For the duration of this employment contract, the annual instructor’s performance

evaluation principle will not be considered to increase one’s salary.

3311111 P T——— Interim President Signed..........\.“.'fs..f .............. Instructor
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3
Article 12. For the duration of this employment contract, if the instructor should wish

to terminate the contract before it expires, the instructor must state that intent in writing to the
university no less than 60 days in advance, and the termination date must not come during an
academic semester when the university is open.

If the instructor does not comply with the paragraph above, the instructor agrees to have
the university deduct an amount not to exceed twice the final month’s salary as well as a
supplementary amount to reimburse the university for any losses sustained.

Article 13. For the duration of this employment contract the university has the right to
terminate the contract for any of the following reasons:

13.1 for having been disciplined with suspension or termination as a result of a
[disciplinary] investigation

13.2 for not passing a performance evaluation as per article 8

13.3 for not reporting after completing continuing education, workshop training, a field
trip, conducting research, writing a textbook or other such, as assigned by the university

13.4 for intentional corruption or insubordination to the university

13.5 for intending to cause loss to the university

13.6 for careless neglect that causes severe loss to the university

13.7 for failing to heed or follow the university’s legal and fair rules, regulations,
procedures, announcements, codes of ethics or directives

13.8 for neglect of financial responsibilities in excess of three days without due cause

13.9 [in cases in which the university] ceases a job title or dissolves a unit

13.10 the university has its charter withdrawn, requests to cease operation, or transfers
its activities to another entity

13.11 terms of this contract are broken as per article 9

13.12 [the instructor] lacks qualifications or has characteristics forbidden by the Private
Higher Education Act in force at the time

13.13 for being uncooperative, obstructive, or refusing to follow the rightful orders of
one’s supervisor or those performing legally delegated duties

13.14 in cases in which a licensed physician or a physician chosen by the university
examines the instructor and determines that the instructor’s health prevents further work

Article 14. This contract shall end as follows:

14.1 on its expiration date

14.2 at death [of the instructor]

14.3 as the contract is terminated as per article 12

14.4 as the instructor is granted permission to resign

14.5 as the instructor is suspended or terminated as the result of a [disciplinary]
investigation

Article 15. Whenever this contract ends for whatever reason, the instructor must transfer

the work as well as resources for which he/she was responsible and accountable in their entirity to the

university

Instructor
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Article 16. Documents attached to this contract are considered part of the contract

16.1 Appendix 1 a document designating job duties [i.e. a job description] including
conditions, consisting of ....1....page(s)

16.2 Appendix 2 a document designating additional compensation, consisting of
...1... page(s)

Two copies of this contract, containing accurate details identical in every respect, are
provided for the two parties, and the signers attest with their signatures that they have read and

understood the provisions of the contract and promise to comply.

NOTE: in case of dispute or litigation in a Thai court of law, the Thai version of this
contract shall be the official version. This English translation is provided and signed in good faith,

and shall be considered in effect in all other circumstances.

Sighed:: sunnpumenm l....

\ 23
(Mr. Apicha Ins
Interim\P;fég

or

behalf of the university

Signed W4 ""Q—'

............................................................ Instructor

Sigiied. ..conibammaaanmins i S Witness

(Miss Taien layraman)
Assistant to the President
for International Affairs

Signed ......oveeee i, Wl T 7 AT Witness

(Miss Sirirat Pongsanguan)
Head, Office of Human Resources

-

.......................................................... Typed and inspected

(Miss Tharnjai Na Chiengmai)
Officer, Office of Human Resources

7]

= . ' o o oW
nsdimadedyglsdasindearuisatummaasselude 1 uas 4o 8 sanuazasderiiuly

In cases of a contract extension, provisions regarding a probationary period in articles 1 and 8
should be stricken and signed accordingly

144



Appendix 1 (Addendum to Contract)

Date.....15...Month..Eebruary.... Year ..2022........

As per contract hiring full time instructor dated ....13...month.......... February.........
year.........2022.............between Payap University located at 272 Moo 2, Tambon Sanpranate,
Amphur Sansai, Chiang Mai by......Mx.. Apicha Insuwan........ Position .. Interim President
and Mr. AMes—Miss ... Michael J, Meallem............... Age.....Al......year (s) with permanent
residence at....218........ Moo...13.. Tambon........ Suthep........ District (Amphur)..... Muang

Province (City) ..... Chiang Mai.50200........ with contract number ..017..../..2022

Both parties agree on the addendum to the contract as follows:

Instructor has the following responsibilities:
1. To have teaching load assigned by Assistant to the President
for International Affairs.

2. To work at Center for Social Impact (CSI) under the supervision of
Assistant to the President for International Affairs.

Both parties have read and acknowledged the entire contract and hereby agreed to
i§GOBITACH.

1 >.In behalf of the university
(Mr. Apicha Tnsawan

Interim Prééicié@ o 2

(Miss Taien Layraman)
Assistant to the President
for International Affairs

(Miss Sirirat Pongsanguan)
Head, Office of Human Resources

(Miss Tharnjai Na Chiengmai)
Officer, Office of Human Resources
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Appendix 2 (Addendum to Contract)

Date....15...Month... February.... Year...2022.......

As per contract hiring full time instructor dated ....13.... month..... Fehxuaxy............
year....... 2022.......... between Payap University located at 272 Moo 2, Tambon Sanpranate,
Amphur Sansai, Chiang Mai by...... .. Apicha Insuwan......... Position ... Interim President.....
and Mr. AMrs—Miss ... Michael J. Meallem........ Age .....81........ with permanent residence
at....218....... Moo. ....13.... Tambon....... Suthep............. District (Amphur) ... Muang........

Both parties agree on the addendum to the contract as follows:

Instructor will be designated additional compensation as follows,

1. Get other extra (Other experience fee) 3,770 baht per month
2. Get other extra (International College experience fee) 960 baht per month

Both parties have read and acknowledged the entire contract and hereby agreed to
follow all commitments stated in the addendum to this contract.

|

S1EHEd: ioivimissonsecosronsons L - . 7» [n behalf of the university

Signed ... WA ,.SA&,Q.W .................. Instructor

(Mr. Michael J. Meallem)

(Miss Taien Layraman)
Assistant to the President
for International Affairs

Witness

(Miss Sirirat Pongsanguan)
Head, Office of Human Resources

(Miss Tharnjai Na Chiengmai)
Officer, Office of Human Resources
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